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STAGE SET FOR NADA MEET 


Sparks 


NADA Meeting 
Detroit Takes Bow 
Meet President Stout 
Hello Mr. Boone 
Down on the Farm 


By 


Chris Sinsabaugh 







HERE’S THIS difference be- 

tween previous annual meet- 
ings of the National Automobile 
Dealers Assn. and the one that is 
to be held in Detroit next week. 
Instead of being incidental to the 
show as in the past, it will be the 
feature of the week, around which 
all other activities will center. 
The dealers are going to own the 
town, and we’re going to make a 
big fuss over them. Their actions 
will be of national import, par- 
ticularly so this year because of 
the code which will be discussed 
pro and con, and whatever is 
done about it will greatly influ- 
ence retail selling in 1935. 


* * * 


WE FOLKS here in Detroit are 
all atwitter over the honor that 
has been done this fair city of 
ours in being selected for the 
NADA meeting. Our merchants 
are filled with civic pride and 
bannering their stores with wel- 
come signs; taxicabs also carry 
the same greeting and the mayor 






Detroit Draws Auto Show Curtain 


Couzens Sees 


| 


Industry In| 
‘Recovery Van) 


|Expect the 1935 Exhibit 
Will Exeell Any Show 
In City’s History 


Detroit, Jan. 
week was 


12. 


officially opened 


world’s largest one-floor 
of motor cars. 


Michigan Radio Network and 
paid high tribute to the Detroit 
show and the part it plays in local 
and national prosperity. The or- 


tion Hall has been transformed 
| into a striking setting for some 
300 new cars. 
Mayor Couzens, 
Friday, said he believed 





troit auto show will present an 
|emphatic demonstration of the| 
(Continued on Page 3, Col. 1) 


Detroit’s auto | 
to- | 
night when Mayor Frank Couzens | 
| pulled the switch that lighted the | 
exhibit | 


Mayor Couzens spoke over the 





dinarily drab interior of Conven- | 


“the De-| opening. 
| of the 


o— 


Setting the Stage at the Statler 





o by Photo News 


Vesper, president of the NADA, conferred with other dealer repre- 


NADA convention which 
(seated): 


(standing): : ™M. E. 





Bla incha rd. 





Expect Record Turn-out at SAE Meet: 


N. Y. Closes 


and his staff are going to be in | 


the reception time. Hotels are 


jammed to the doors and before | 
is distributed dealers | 


Show Week 


this paper 
from all parts of the country will 
be coming in for the big doings. 
And while they are here they will 
be given every attention. 
mobile manufacturers will show 
them every courtesy, even if they 
are selling competitive stuff. If 
Fred Vesper and his 
do not admit at the end of the 
week that their selection of De- 
troit for the meeting has not been 
justified, then I’m no prophet. 


i * * 


AND IT’S GOING to be a big 
week, too, for the Paul Prys and 
the Peeping Toms, for we're ex- 
pecting a big crowd of automobile 
editors from all sections of the 
country. The NADA has asked 
each delegation to bring along 
their local automobile editors and 
the acceptances have been nu- 
merous. In anticipation of so 
many of the gentlemen of the 
ogress being here, the public rela- 


,4lepartment of General Mo- | 
dinner | 
visiting newspaper men | 


tors has arranged for 

for t° > 

at the Detroit Club on Monday 
(Continued on Page 30, Col. 3) 


a 


Auto- | 


associates 


Suceessfu 





New York, Jan. 11.—-Motordom’s 
parade of the finest automobiles 
| yet offered to the public will draw 
to a close tomorrow night. 

The show managers have been 
genuinely pleased with its success. 
| The attendance and interest since 

last Saturday proves conclusively 

that it is a buyer’s show, and that 
| visitors are appreciative of the 
|} opportunity to inspect the offer- 
ings without their attention being 
distracted by innovations more or 
less foreign to the choice of a car. 

Another thing that was more 

evident than ever this year is that 


(Continued on Page 10, Col. 4) 


Correction 


Revised price listings 


showing all makes corrected 
as 


of Jan. 12, including 
Auburn and Graham prices 
incorrectly shown previ- 
ously will be found on page 
$2. 











By E. M. LUBECK 
Detroit, Jan. 11.—One of 
the outstanding features of 
| Detroit’s show week will be 
the 30th annual meeting of 


the Society of Automobile 
Engineers Registrations so far 
indicate that it will be the largest 
meeting in the history of the 
society. The week’s session will 
be taken up with matters of im- 
portance to the engineers, from 
their association standpoint, 
to the motor car industry itself. 

The 

(Contina 


ed on Page 8, Col. 1) 


Nation’s Leaders 
Meet with Heads 
Of Auto Industry 


Washington, Jan. 11.—The 1935 
automobile and the 
which created it were thrust into 
the spotlight of national 
tion here tonight as members of 
the President’s cabinet, high Fed- 
eral administrative officials, exec- 
utives’ representative of the auto- 
motive world and prominent 
leaders in the newspaper field at- 
tended a unique dinner sponsored 
by the Washington Times and 
held in the Washington audi- 
torium, the building in which the 


(Continued on Page 8, Col. 4) 


industry} 


atten- | 


and | 


meeting this year is again | 


Will Hold 40 Engineering Exhibits 


AMA Price 


Stand Brings 


NADA Reply 


Detroit, Jan. 12. Coming as 
the first official expression on 
the part of the Automobile Man- 


ufacturers Assn., on price fixing, 
price maintenance or production 
control, is a statement released 
by Alfred C. Reeves, executive 
vice-president of the AMA in 
charge of the automobile manu- 
facturing code. 


Detroit) | 


in a statement | sentatives in his rooms at the Statler today on the eve of the Detroit 
The group is seen above discussing details of the show and 
will start Monday. 
J. Reed Lane, Jack Frost, Fred W. A. Vesper; 
Peters _and W. E. 


Left to right | 


A protest against the statement | 
by F. W. A. Vesper, president of | 


National Automobile Dealers 
Col. 3) 


the 


(Continued on Page 35, 


A. D. N. 
DETROIT AUTO WEEK 
HEADQUARTERS 


Book-Cadillac Hotel 
Suite 918-19 


Telephone CAdillac 8000 


Home Offices: 
Fifth Floor, New Center Building 
(Cor. Second and Lothrop Aves., 
onnected by concourse with Fisher 
and General Motors Buildings.) 


Telephone TRinity 2-3500 





| New York and Nebraska. 
| those 


Finish Plans 
For Detroit 
Convention 


Official Opening of Meet- 
ing Slated for Monday 
at Statler 


By M EL | A DA MS 


| Detroit, Jan. 12. — All 
| Squared away and ready to 
|go. That was the situation 
| today as National Auto- 


| mobile Dealers Assn. chiefs 
| headed by President F. W. A. 
| Vesper gathered here for their 
annual convention, the first to be 
| held in Detroit, with the official 
opening set for Monday after- 
noon at the Statler. 

The early arrivals came to put 
the finishing touches on plans, 
and in advance they predicted the 
most interesting and beneficial of 
| all meetings of its kind. 

Especially happy was Vesper 

(Continued on Page 6, Col. 3) 


1934 Wholesale 
Financing Near 
Billion Dollars 


Chicago, Jan. 
able shift in 


11.-A_ remark- 
the status of auto- 
mobile financing was recorded in 
1934, according to figures just re- 
leased by Milan V. Ayres, analyst 
of the National Assn. of Sales 
Finance Companies. 

The figures reveal 
finance companies 
the breach last year and how, 
with banking credit restricted, 
they practically carried motor car 
dealers in handling their credit 
requirements, 

Wholesale financing, the report 
states, reached a new high with 
a total of $905,000,000 in 1934, as 


28. Col. 3 


the 
into 


how 
jumped 


(Continued on Page 


Safety Glass 
To be Seen On 
70% of °35 Cars 


Toledo, O., Jan. 11. More than 
70 per cent of all new cars sold 
this year will have safety glass 
all-around, according to George 
P. MacNichol jr., vice-president in 
charge of sales of the Libbey- 
Owens-Ford Glass Co. 

This statement is based on 
automobile manufacturers’ 1935 
specifications, on the percentage 
of optional safety glass sales last 
year, and on legislative require- 
ments of Michigan, Pennsylvania, 
Each of 
states has laws requiring 
| the use of safety glass all-around 
|for all automobiles manufactured 


(Continued on Page 6, Col. 1) 
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Klingler Says Engineering Will Make Sales Easier 


Cleveland Holds 
Important Place 
In °35 Recovery 


Cleveland, Jan. 12. Harry J. 
Klingler, president of Pontiac 
Motor Co., guest speaker at the| 
Fourth Annual | 
Automotive} 
luncheon prior to | 
the opening of 
the automobile | 
show here today | 
in the Public} 
Auditorium, not} 
only disclosed 
the importance | 
of Cleveland and 
the surrounding | 
area to the 
automobile 
manufacturing 
business but in his talk, which} 
was more or less prophetic as to| 
the possibilities of car and truck 
sales for 1935 and included fig- 
ures of employment of men and 
materials, gave dealers and sales 
officials a new light on the 
industry by stating that 1935 mo- 
tor car engineering would make 
sales easier for the dealers and 
salesmen. 

He commented first on the im- 
portance of Cleveland as an auto- 
motive center, giving his audience 
encouragement by saying: 





H. J. Klingler 


Second Producer 

“Those of us who are engaged 
in the automobile business in De- 
troit have a kindred feeling with 
you of the greater Cleveland area | 
from the fact that some of your 
fellow citizens were among the 
pioneers of our industry and that 
as a result, we see eye to eye on 
things automotive. Cleveland is 
the second largest producer of 
motor cars parts and accessories 
in the country and we maintain 
direct day by day association with 
many of your leading business in- | 
stitutions. The Pontiac Motor 
Co., for example, purchases sup- 
plies from 32 separate sources in 


the city of Cleveland alone,} 
which is typical of most of the} 
major companies in our indus- 
try.” 


He gave his audience another 
encouraging note as to what they 
might expect for the dealers’ 
show, when he said: 

“We have never ceased to mar- 
vel at the automobile business. 
Things happen in it that happen 
in no other business on the face 
of the globe. For example, one 
week ago the automobile show 
opened in New York. Before the 
doors were thrown open, the 
crowds in the street blocked traf- 
fic on Lexington Ave. And then 
the public stood in line to pay 
their own good money for the 
privilege of looking at something 
they were going to be asked to 
buy! Can you imagine that hap- 
pening in any other business? 





Local Shows Open 
In Cleveland today, and in | 
Brooklyn, Buffalo, Detroit, New- | 
ark, Washington and other cities 
where local shows are being 
opened, people are crowding into 


auditoriums and paying an ad- 
mission fee to see what the in- 
dustry has again developed to 


make them want a new car. 
Commenting on what 1935 holds 


for the manufacturer and dealer, 
he said: 

“The consensus of opinions is 
that the volume in 1935 will be 
greater than it was in 1934. On 
the exact total, there are dif- 


ferences of opinion. Various esti- 
mates seem to indicate a produc- 
tion of some 3,400,000 cars and 
trucks as against 2,800,000 in 1934. 
It means, however, that Amer- 
ica’s greatest manufacturing in- 
dustry is continuing to progress 
and the significant thing is that 


when America’s biggest industry | 
begins moving under increased | 


steam, the whole country is bound | 
to benefit, because every time a | 
car is built, it means at least 71 
days of employment to workmen 


Vanguard on Hand for NADA Meet 





President F. W. A. Vesper and group of NADA aides as they stepped off the train here for the associ- 
Left to right (lower row): C. R. Martin, William Hoff- 
Top row: H. W. Castles, I. H. 


ation’s annual convention at the Hotel Statler. 
stetter, C. B. Toney, F. W. A. Vesper, Jack Frost and Walter Blanchard. 
Post, M. E. Peters and Herman Schaeffer. 


scattered all over the country 
and means employment for men 
in automobile factories and in 
dealerships, and for men in every 
state in the union.” 

“The business of building and 
selling motor cars America’s 
biggest industry. Automotive em- 
ployment in all lines exceeds three 
million and_ indirectly another 
million and a quarter—It includes 
nearly 37,000 dealers, over 125,000 
salesmen, and the attendants of 
the 317,000 gasoline stations which 
line the nation’s highways 

“The greater Cleveland indus- 
trial area, which includes Youngs- 
town, Canton, Massilon, Lorain 
and Warren, is the hub of the 
steel industry, and in Akron, 30 
miles away, is the rubber center 
o fthe world,” Klingler said. 

“Next to the greater Detroit 
industrial area, you will benefit 
to a greater extent by an increase 
in automotive production than 
any similar section in the United 
States. 

“Soon after the business slump 
some five years ago, it became} 
apparent that almost the entire 
motor car market was tending} 
toward lower prices; and that| 
buyers, instead of merely expect- | 
ing no decrease in the quality of 
their cars, would actually expect | 
greater value at lower prices than | 
they had ever paid before. That 
state of mind was a challenge to 
the engineers, designers and man- 
ufacturing ex perts throughout | 
the industry. And how they met 
the challenge is shown by the re- 
markable progress that has been 
made in practically all cars as 
compared with similar models of 


Bill Proposed 
For Regulating 
Motor Carriers 


as 


| drafted bill, 


Indianapolis, Ind., Jan. 11.—A| 
report of a special committee of | 
the Indiana Commercial Secre- 


taries on a proposed bill regulat- 
ing motor carriers for transpor- 
tation of persons and property, 
took up the greater part of the 
two-day conference of the associ- 
ation held in the Board of Trade 
here 

The committee has assisted in 
the drafting of a bill to be in- 
troduced in the Indiana Legisla- 


|under the law. 


Pontiac Expects 
18,000 Output 
In First Month 


Pontiac, Mich., Jan. 11. That 
the Pontiac Motor Co. will build 
more than twice as many cars by 
the end of Janu- 
ary as it did up 
to the same time 
a year ago, and 
that it may 
produce for do- 
mestic sales as 
many cars by 
the last of April 
as it did all of 
last year is the 
optimistic fore- 
cast made to- 
day by A. W. L. 
Gilpin, vice- 
president and general 
manager. 

Gilpin predicted that by the end 
of this month over 18,000 new 
Pontiacs will have been built 
compared to 7,700 a year ago, and 
pointed out that there are 25 per 
cent more men on the factory 
payroll than last year at this 
time, with further increases ex- 
pected by the end of the month. 

“One-quarter of our dealers 
have ordered more new cars for 
the first three months than all of 





rs 


A. W. 





L. Gilpin 


sales 


|our dealers did for that period 


last year,” said Gilpin, “and if we 
had the cars I am convinced we 


| could ship 30,000 of them today. 


“IT have just received a wire 
from New York giving the sales 
at the New York auto show up to 
Thursday night. They were 218 
against a total for the same 
period at last year’s show of 121. 
1929.” 


ture which convened last week. 
Twenty-eight delegates from all 
over the state attended. 


The purpose of the newly 
it was said, is to 
repeal all regulatory laws pertain- 
ing to motor vehicles now on the 
statute books and set up new 
laws to fit better the needs of the 
industry and the shipping public. 
The bill also will provide better 
means for publication of rates 
and charges and for better en- 
forcement than is now possible 


| features of the old truck law will 


be retained in the new measure, 


| it was stated. 


Olds Show Sales 
More Than Twice 
1934 Figures 


Detroit, Jan. 11.—More Olds- 
mobiles have been sold at retail 
at the New York automobile show 
this year than 
during any 
other year in 
Oldsmobile his- 
tory, more than 
twice as many 
having been 
sold than at the 
1934 show, ac- 
cording to D. E. 
Ralston, vice- 
president and 
general sales 
manager. The 
figures were 
cited as the basis for 
optimism over general 
conditions, 

“Many who had come merely to 
look at the show had ordered a 
new car before they left,” he said. 

“One improvement which at- 
tracted a great deal of attention 
was the solid steel ‘turret top’ 
body by Fisher. We find that mo- 
torists are more and more inter- 
ested in the safety of their auto- 
mobiles, and the solid steel top, 
which contributes largely to an 
increase in over-all strength, is 
attracting show visitors.” 





D. E. Ralston 


increased 
business 





| 75, 000 Dec. Registration 
Predicted by Polk Survey 


Detroit, Jan. 11. 
| ports received from 16 
|R. L. Polk & Co. today announced, 
'in its weekly summary of auto- 
| mobile registrations, that the unit 
figure for new passenger car sales 
during December was 18,601. 
These 16 states represent 21.01 
per cent of the United States. 

Polk predicts that when total 
passenger car registrations are 


With re-| 


states, 


reported and compiled, the figure 
| will reach 75,000 units for Decem- 
|ber. The December registration 
total, as reported by 16 states, is 
50.95 per cent greater than the 
total reported by these same 
states for the same month a year 
ago, when 12,322 passenger cars 
were sold. It shows a decrease of 
36.55 per cent under the compara- 
tive November figure, of 29,317 
| units. 


LeRoy Peed Married in New York 





However, many | Miss Anne Hardy, graduate of University of Michigan, this week be- 


came the bride of LeRoy Peed, executive of Chrysler Motors Corp. 
The ceremony was performed in the Little Church Around the Corner 
in New York City. 





confidence manufacturers place in 
improved business prospects for | 
1935 and will afford Detroiters | 
their first opportunity to inspect, | 
all at one time, the finest prod- 
ucts that engineers and motor) 
car makers have been able to 
evolve. 

“The 1935 production program | 
now scheduled for the industry | 
involves the huge sum of one 
billion, five hundred million dol- | 
lars in raw materials and finished 
products. From this tremendous 
program, every citizen in the na- 
tion will benefit directly and in- | 
directly. Industrial leaders, al- 
most without exception, are pre- 
paring for the best year since | 
1929. 


“Since the Detroit auto show 
contributes materially to the car- 
rying out of this program by 
signalizing the formal start of the 
selling season in this area, it will’ 
wield great influence in making 
1935 a highly successful year and 
is consequently an event to which 
every Detroiter may point with) 
pride.” 


Many Visitors Here 


The unusual interest which the 
Detroit show and Automobile 
Week, as the weeks of its run 
has been officially designated, has 
led important out-of-town manu- 
facturers to establish headquar- 
ters in the hotels of the city. 
Among these are the Studebaker 
Corp. of America, which is at the 
Statler Hotel. Representing Stude- 
baker are Paul G. Hoffman, pres- 
ident, and George D. Keller, gen- 
eral sales manager. The Nash 
organization of Kenosha, Wis., is 
also at the Statler and is repre- 
sented by E. H. McCarty, presi- 
dent; Cc. H. Bliss, vice- e-president 





|and sales director, and Courtney 


| dent; 


| to the city. Chief among these 
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Opening Curtain is Drawn 
On Detroit’s Auto Show 


(Continued from Page 1) 


Johnson, general sales manager. 

Headquarters at the Book- 
Cadillac have been established by 
Auburn Motor Car Co. with R. 
H. Faulkner, president; H. T. 
Ames, vice-president; N. E. Mc- 
Darby, vice-president in charge 
of sales; John Tainsh, sales man- 
ager, and H. G. Hersh, advertis- 
ing manager, Also at the Book 
are the Pierce-Arrow representa- 
tives: A. J. Chanter, president, 
and T. J. O’Rourke, vice-president. 
Duesenberg is maintaining head- 
quarters at the Book and is rep- 
resented by H. T. Ames, presi- 
P. A. Watson, vice-presi- 
dent, and V. G. Hall, sales man- 
ager. 


Scores of conventions will be 
held during Automobile Week at- 
tracting additional thousands of 
dealers and automotive notables 


is the annual meeting of the Na- 
tional Automobile Dealers Assn., 
to which 5,000 dealers from all 
over the country will be drawn. 
A banquet in Masonic Temple, 
Tuesday evening, at which Don- 
ald Richberg, NRA head, and F. 
W. A. Vesper, NADA president, 
will talk, will climax the dealers’ 
convention. 


More than 3,000 technical ex- 
perts will be present for the busi- 
ness meeting of the Society of 
Automotive Engineers which 
starts Monday in the Book-Cadil- 
lac Hotel. Some 20 automobile 
editors, representing prominent 
newspapers throughout the coun- 
try, will report the proceedings 
of Automobile Week. They will 
be the guests of the General Mo- 
tors Corp. Monday, at 6:30 p.m., 
at a dinner in the Detroit Club. 


At the auto show this year, pat- 





rons are offered a rare treat in 
the Little Theatre of the Auto. 
Here, by clever animation and 


photography, new technical the- | 
to- ||) 


ories and mechanical tests, 
gether with actual scenes of the | 
gruelling tests the cars of today 
must undergo before being pre- 
sented to the public, are shown. 


Other extra entertainment fea- | 
tures include a Style Salon of | 
women’s fashions for spring and 
summer, and Buddy Fields and| 


his famous band. | 


Packard Ready 
For Production 


Of Smaller Car 


Detroit, Jan. 11. 
new car, it was announced today | 
by M. M. Gilman, vice-president | 
and general manager of the Pack- 
ard Motor Car Co., that actual 
production work on the Packard | 
120 would start next week. For 
months work has been carried on | 
24 hours a day completing the in- 
stallation of equipment in the) 
plant in which the new smaller 
Packard will be built. 


“Reception of the car by the 
public has been such,” said Gil- 
man, “that we will have to carry 
on with three shifts, or a twenty- 
four hour day, for a considerable 
time after we begin producing 
cars. We will be producing cars 
in February but do not expect to 
get up to full production until 
Mar. 1 


“Bona fide orders we are re- 
ceiving from customers are go- 
ing way beyond what we had an- 
ticipated. We built only a limited 
number of show cars and these 
are now being exhibited at the 
automobile shows. However, it 
is a fact that we are receiving a 
great many orders from points 
where the car is not being ex- 





With orders ||| 
from all over the world for the ||| 





SAE EXHIBITORS 


Hotel Book-Cadillac, Monday, Jan. 14—Friday,. 
Jan. 18, 1935, Inclusive 


PARLOR 


Bi—Spicer Manufacturing Co., Toledo, O. 


B2—Cleveland Graphite Bronze, 


Cleveland, O. 


Ci—American Cable Co., Bridgeport, Conn. 
C2—Aluminum Co. of America, Pittsburgh, Pa. 
D —American Tire Guard Co., Detroit, Mich. 


SPACE—Crystal Room. 


1—Skinner Chuck Co., New Britain, Conn. 
2—Waukesha Motor Co., Waukesha, Wis. 
3—Bussman Manufacturing, Co., St. Louis, Mo. 
26—Harrison Radiator Corp., Lockport, N. Y. 
27—Hercules Motor Corp., Canton, O. 








hibited and where the informa- 
tion about it is anything but com- 
plete. 

“Before our export markets had 
even been told the price of the 
car and before they knew any of 
the other details, except that it 
would be a smaller car and sell 
at a lower price, orders for more 


28—Hercules Motor Corp., Canton, O. 

4—Continental Diamond Fibre, Bridgeport, Pa. 
5—Detroit Edison Co., Detroit, Mich. 
6—International Nickel Co., Inc., New York, N. Y. 
I—Dole Valve Co., Chicago, IIL 

8—S. S. White Dental Mfg. (Ind. Div.), New York, N. Y¥. 
9—Pratt & Whitney Co., Hartford, Conn. 
10—Campbell Wyant & Cannon Foundry, Muskegon, Mich. 
1i—Doehler Die Casting Co., Toledo, O. 
12—Micromatic Hone Co., Detroit, Mich. 

13—Parker Kalon Corp., New York, N. Y. 
14—Turnsignal Corp., Philadelphia, Pa. 

15—Barber Colman Co., Rockford, IIL. 

16—United American Bosch, Springfield, Mass. 
17—Globe Machine & Stamp, Cleveland, O. 

18—Ray Day Piston Corp., Detroit, Mich. 

19—Ford Motor Co., Dearborn, Mich. 

20—Tinius Olsen Test Machine Co., Philadelphia, Pa. 
21—Monroe Auto Equipment, Monroe, Mich. 
22—Hutto Engineering Co., Detroit, Mich. 

23—Victor Manufacturing & Casket, Chicago, I. 
24—Bantam Ball Bearing Co., South Bend, Ind. 
25—Inland Manufacturing Co., Dayton, O. 


than 400 of the cars were booked. 


“Sales and prospective sales at 
the New York show are making 
completely new records for us. 
Where we have been able to ex- 
hibit cars for a day or two out- 
side of the shows the crowds 
which have viewed them have 
broken all records also.” 
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R One sacred pledge we make our friends here and 
ame oe now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests < the automotive industry as a whole. Nor 
will ite columns be used to spread gossip or inflame 
predjudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which ie timely, authentic and of value. 











SATURDAY, JANUARY 12, 1935 


Detroit Takes a Bow 


iy is with a feeling of deep satisfaction that Detroit 
today welcomes the advance guard of the National 
Automobile Dealers Assn. and the Society of Automotive 
Engineers. These two organizations will meet here this 
week coincident with the annual Detroit automobile show. 
For years many in the industry have felt that Detroit as 
the cradle and now the capital of the motor industry is a 
natural meeting place for the automotive clansmen. 

In recent years, when all major expenditures were re- 


ceiving the microscopic scrutiny of the manufacturers | 


comptrollers, auditors, and budgeteers, the national auto- 
mobile shows, as such, have been under fire. The indi- 
vidual manufacturers shows held in prominent hotels in 
both New York and Chicago and free to the public had 
just about doubled the cost of exhibiting new models and 
naturally drawn from the paid attendance at the shows. 

It has been urged that Detroit set aside a week each 
year during which dealers for all makes of cars would 
be able to gather here and look over the new offerings 
before they were presented to the public. 

We are prone to join with those who believe that a 
show for dealers only to be held in early December and 
showing on one floor and for the first time all available 
new models would attract an even larger number than the 
present Auto Week in Detroit, especially if the NADA 
and SAE saw fit to make their own convention dates 
coincident with it. 

This week therefore is more or less in the nature of a 
test. It will prove rather definitely whether such a plan 
would be feasible in the future and whether or not the 
name Detroit has sufficient influence throughout the auto- 
motive world to attract dealers far and wide to its envi- 
rons. It is with deep satisfaction that Detroit accepts 
this test. A satisfaction based upon confidence in its 
ability to meet every requirement. 

* * * 


The Code Is King 


Wy tra representatives present from every state in the 
Union at the annual meeting of the National Auto- 
mobile Dealers Assn. here this week dealers throughout 
the country await with interest any action to be taken of 
the King of all subjects—the dealer code. With the NRA 
doomed to die in June this year unless Congress breathes 
new life into it during the present session it is very likely 
that the NADA at this meeting will prepare a way for 
continuance of the code should government support be 
withdrawn. 

Looking at this picture from the advantage or disad- 
vantage of being an outsider, we would say that the code 
has brought many benefits to dealers as a whole along 
with perhaps a few headaches. We sincerely hope that 
if NRA does pass out of the picture in June a definite 
program for continuing the benefits of the code by the 
dealers themselves can be developed. We urge every 
dealer to work with the NADA to this end. We sincerely 
hope also that action taken within the next few days may 
result in a better understanding between dealers and fac- 
tories. We think that one benefit at least can be attributed 
to the code and this is that the dealers now have a united 
front represented by officials who can discuss intelligently 
with manufacturers mutual problems which now cry for 
adjustment. 


CHRIS SINSABAUGH, Editor 
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THERE IS hope, even for the 
The lordly oak was 


fool driver. 
also once a nut. 


* © # 


THE ONLY thing funnier than 
a bald-headed barber selling hair 
tonic, is a d— f— motorist teach- 


ing his wife to drive. 
oo * * 


ELECTRICAL systems have 
been so perfected that it is almost 
impossible for one to be shocked 
by them. Somebody will eventu- 
ally accomplish the same result 
in connection with the repair bill. 


* * Eg 


WE ALL HAVE our ups and 
downs. Hence there'll always be 
a market for shock absorbers. 


* * * 


QUEER QUERIES 

Dear C. K. Would you consider 
it safe for a man to drive a car 
with a wooden leg? 

My Good Fellow: It may be, 
but we would much prefer one 
with four perfectly good, sound 
wheels. 

ae Bg * 

THE CUCKOO who is going to 
make another fool driver betrays 
himself in the first ten minutes. 
He always wants to try the ac- 
celerator before he knows any- 
thing about the brake pedal. 


* * x 


WHEN AN applicant says he is 
a bear for work, better find out 
if he holes up in a job and hiber- 
nates. 

* + + 

IT IS AN excellent idea to 
carry an extra light bulb. This 
provides a sure-fire alibi when 
you are stopped for driving with 
a burned-out tail light, even if 
you've actually known about it 
for the last six months. 


* * * 


TEN DOLLARS reward to the 
thief who stole my neighbor’s car 
from his garage last night if he 
will come back and show the guy 
on the other side how to drive 
away without waking up the 
whole neighborhood. 


* * * 


FAMOUS FABLES 


There was once a man who 
actually refused to buy a car 
that cost a little more than he 
could afford. 


* * * 


THE MOST likely place to lo- 
cate the cause of trouble in pres- 
ent day motor cars is just back 
of the steering wheel. 


” * mn 
IT’S EASY enough to be pleas- 
ant, 
When everything’s sunny and 


bright, 
But the guy worth while 
Is the chap who can smile, 
When none of his lights will light. 


* * * 


FAIRY TALE: Governmental 


Economy. 
+ * 


NOTHING is certain but 
death, taxes, and easy payment 
day. 

. . * 

I HAVE JUST been reading 
about a five thousand mile drive 
undertaken to test the efficiency 
of a new WINTER motor oil and 
most of the distance seems to 
have been covered by a trip to 
Miami, Florida, and return. A 
few days ago, I also read a tiny 
circular attached to each bottle 
of a certain brand of whiskey en- 
titled “how to test good whiskey.” 
Five steps to the test are cited, 
the fifth one being—‘“and finally 
taste it.” Doggoned if I don’t be- 
lieve that advertising men are 
underestimating the public sense 
of humor. 
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Detroit Welcomes You 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 


Dealer Discounts 


It is very interesting to note the 
comments by the various dealers and 
the trend of thought as it relates 
to discounts and the delivered price 
of automobiles. 

In your columns some dealers are 
in favor of low delivered prices with 
low discounts, believing that volume 
will do the trick. Others recognize 
the fact that prevailing discounts 
are too low to operate profitably 
and certainly this is a very inter- 
esting subject. 

Some of these dealers certainly 
have not looked at their operating 
statements lately, because if they 
know how to look at an operating 
statement, certain facts will be re- 
vealed that will be rather shocking 
and distressing to most of them. 

First and foremost, if they will 
leave the sales of new automobiles 
with the expense involved, stand by 
themselves, they will quickly learn 
that but little money, if any, can 
be made in the sale of motor cars. 

This is brought about by the fact 
that each and every year dealers 
are forced to sell a larger number 
of used cars per new car. 

Most dealers’ statements will re- 
veal the fact that when they sell 
$1,000 worth of new cars, they 
automatically are forced to sell about 
$500 in used cars that they take 
in trade on such new cars. 

With prevailing discounts rang- 
ing from 22 per cent to 26 per cent, 
those discounts are automatically 
reduced from 142-3 to 17 per eent, 
because of the used cars they are 
forced to sell. 

Very unfortunately, the situation 
is even worse than outlined above, 
for this reason. Any dealer who is 
working on a 25 per cent discount, 
figures his percentage of discount 
on the actual delivered price of the 
car and he finds he loses one per 
cent or two per cent because most 
factories will allow no profit on 
freight and handling, and in most 
eases the accessories do not carry 
as much discount as the car. The 
result is that he is forced to mer- 
chandise new and used cars com- 
bined, at a discount ranging from 
13 per cent to 15 per eent. 

Any man who knows the cost of 
selling, knows that no dealer can 





run a respectable place of business 
at such discounts. 

Another very interesting item that 
enters into the situation is the fact 
that when a car is first announced, 
dealers can trade on a much better 
basis than they can the latter part 
of the year, and but few dealers 
have difficulty in making money the 
early part of the year at prevailing 
discounts. 

However, when mid-summer ar- 
rives, they find themselves forced 
to allow more for used cars in 
order to make new car sales, and 
of course, this comes out of their 
gross, and each year we come to 
the final clean-up period when every 


(Continued on Page 9, Col. 1) 
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By the Publisher 





Even as this is 
WELCOME being written many 
TO OUR dealers have been 
CITY! many hours along 
the way to Detroit, 
the mecca to which the eyes of 
the trade, at least, will be focused 
this coming week. Detroit is 
looking forward to your coming 
and will extend you a warm 
hand-clasp no matter if the 
weather-man sends us another 
blizzard out of the north-west. 
You have plenty of pressing prob- 
lems to discuss in Detroit this 
week, but none that will not be 
tempered by the outlook for 1935 
which every present indicator 
points to as the best since the 
depression hit us in '29. 


* * * 


We who were in attendance 
at the New York show could not 
help but be impressed with the 
change in tenor of the increased 
crowds which swarmed the Pal- 
ace. They were there not just 
to look. They wanted informa- 
tion. They were there to compare 
values, and they kept the dealers’ 


(Continued on Page 28, Col. 4) 
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By car and train and plane you come— automobile dealers of America. 
Your interest centered on Detroit’s first formal showing of 1935 


motor cars. Your hopes set on the opportunities of the new year. 


Detroit, we know, will do all that can be done to justify that interest, 
and fulfill those hopes. And the Hudson Moter Car Company adds 


its voice to the many that bid you welcome. 


Like good soldiers, you have carried the standard of this greatest of 
industries through a long and trying campaign. Now, it seems evident, 


you are entering upon a real “automobile year.” We congratulate you. 


You will inspect, at this Detroit Show, the finest automobiles ever 
built—regardless of size, regardless of price. The industry has given to 


its limit of skill and experience, to reward you for service rendered. 


You will, we believe, see all Detroit attendance records broken in the 


coming week—as they have been broken at earlier shows. But you 





will find something else that is more important—a public enthusiasm, 


a buying interest, that has not been matched in many a year. 


We want you to come and see us while you are in Detroit—at Hudson 
and Terraplane headquarters in the Hotels Statler and Book Cadillac; 
and at the great, modern factory in which these cars are built. 


Consider us at your service during your stay. 


Again—welcome to Detroit! And a banner year to you all! 


® 
HUDSON MOTOR CAR COMPANY 


DETROIT, MICHIGAN 


> 
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GM Car Sales in U. S. Total 927,493 


Gain of 22.7% is Shown 
Over 775,778 Units in ’33 


New York, Jan. 11.—Alfred P. 
Sloan jr., president of General 
Motors Corp., announces that 
sales of General Motors cars to 
consumers in the United States 
totaled 927,493 in 1934, compared 
with 755,778 in 1933, an increase 
of 22.7 per cent. Sales to con- 
gumers in the United States in 
December were 41,530 compared 
with 11,951 in December, 1933, 
and 62,752 in November, 1934. 

Sales of General Motors cars 
to dealers in the United States 
totaled 959,494 in 1934 compared 
with 729,201 in 1933, an increase 
ef 316 per cent. Sales in De- 
cember were 28,344 compared with 
11,191 in December, 1933, and 
39,048 in November, 1934. 

Sales of General Motors cars 


in the United States 
and Canada, together with ship- 
ments overseas, totaled 1,240,447 
in 1934 compared with 869,035 in 
1933, an increase of 42.7 per cent. 
Sales in December were 41,594 
compared with 21,295 in Decem- 
ber, 1933, and 61,037 in November, 
1934. 

Below is a tabulation of General 
Motors monthly sales for 1931, 
1932, 1933 and 1934. The figures 
are segregated to show: (1) Sales 
of General Motors cars to con- 
sumers in the United States; (2) 
Sales of General Motors cars to 
dealers in the United States and 
(3) Total sales of General Motors 


to dealers 





cars to dealers in the United 
States and Canada plus overseas 
shipments. 


Sales to Consumers in United States 














1934 1933 1932 1931 
EN 5659 > 99-6 60,870 23,438 50,653 47,942 61,566 
MURR occ cc cecces 58,911 42,280 46,855 68,976 
aie x6 ons ¥.6.6-6:6908 98,174 47,436 48,717 101,339 
EY ey <oisiec hanes es 106,349 71,599 81,573 135,663 
ee ere 95,253 85,969 63,500 122,717 
ES rere ere 112,847 101,827 56,987 103,303 
TEN e'iie's bo 0000-0 « 101,243 87,298 32,849 85,054 
Ee ee 86,258 86,372 37,230 69,876 
Mepeember ............ 71,648 71,458 34,694 51,740 
aia ds is.4's Baek 69,090 63,518 26,941 49,042 
November ............. 62,752 35,417 12,780 34,673 
GPOOMADOP . 2... cc cccese 41,530 11,951 19,992 53,588 
eh rata a 927,493 755,778 510,060 937 7 1537 

Sales to Dealers in United States 

1934 1933 1932 1931 
Eee 46,190 72,274 65,382 76,681 
ae 82,222 50,212 52,539 80,373 
March ......... 119,858 45,098 48,383 98,943 
oid h.4 3,440.9 00.0: 121,964 74,242 69,029 132,629 
asad dea. 40:6 6 «6:06 103,844 85,980 60,270 136,778 
TS iis ny wk 056-06 118,789 99,956 46,148 100,270 
Es wadiew neeaine' 107,554 92,546 31,096 78,723 
aa. a5'b 00045-6049 87,429 84,504 24,151 62,667 
Memtember ........00.. 53,738 67,733 23,545 47,895 
ee 50,514 41,982 5,810 21,305 
November ............ 39,048 3,483 2,405 23,716 
ik ene pnenee'e 28,344 11,191 44,101 68,650 
ee 959,494 729,201 472,859 928, 630 
Total Sales to Dealers in U. S. and Canada Plus Overseas Shipments 

1934 1933 1932 1931 
NN aia wna 0.690.000 62,506 82,117 74,710 89,349 
February ......... 100,848 59,614 62,850 96.003 
a 153,250 58,018 59,696 119,195 
as anes edes 153,954 86,967 78,359 154,252 
Tas nied o.0.04.6 4/0,0:0.4 132,837 98,205 66,739 153,730 
oe ss oes awe 146,881 113,701 52,561 111,668 
Err re 134,324 106,918 36,872 87,449 
anos obs 6 04:63.0 109,278 97,614 30,419 70,078 
@eptember ............ 71,888 81,148 30,117 58,122 
Cs ti neeeekenns 72,050 53,054 10,924 25,975 
ESE PT ECCT Ce 61,037 10,384 5,781 29,359 
Ee 41,594 21,295 53,942 79,529 
ces bee 1,240,447 869,035 562,970 1, 074, 709 


Unit sales of Chevrolet, Pontiac, Oldsmobile, Buick, LaSalle and 
Cadillac passenger and commercial cars are included in the above 


Sgures. 


More Than 70% 


70%, of 35 Cars 


Will Carry Fe foty Glass 


(Continued from Page 1) 
after Jan. 1, 1935, and registered|age for resale over those ma- 


in those states. 
MacNichol, who commends the 


alertness of some of the leading | 
automobile manufacturers in vol- | 


untarily adopting such _ safety 


glass, points out that two other | 


important factors affecting the 


automobile world are created by | 


the more than 70 per cent adop- 


tion of safety glass for 1935. He | 
gays those close to the used car | 


market recognize safety glass as 
having reached a point where it 
directly effects sales on the “lots.” 
With 1934 witnessing a greatly in- 
ereased use of safety glass, cars 
saving it that reach the used car 
markets have a distinct advant- 


chines without such equipment, 
he points out. 

Further a current statement in 
| “Glass Digest,” national magazine 
| of the flat glass industry, declares 
that safety authorities and insur- 
|ance company officials, who pre- 
dicted a new high record in the 


‘number of traffic accidents 
1934, are greatly encouraged by 
the trend of 
in adopting safety glass. 

“In several states,” 
jarticle, “such as in Michigan, 
where safety glass is required by 
law, there has been a marked de- 
cline in injuries caused by shat- 
terable glass.” 


in | 
automobile makers | 


reads the | 





in 1934. 


Dodge Exhibit at t New York ‘Attracts Crowds 








Proving that public interest in mechanical features has not waned, Dodge calls attention to the crowd 
around its chassis exhibit at New York. 


‘Montreal Show 
Will Be Opened 
By Gov. General 


Montreal, Can., Jan. 11.-— The 
Earl of Bessborough, governor- 
general of Canada, will preside at 
the official opening of the Na- 
tional Motor Show of Eastern 
Canada, Saturday evening, Jan. 
26, in the Sun Life Building, ac- 
cording to a statement by Adel- 
stan Levesque, general manager 
of the exhibition, on his arrival in 
Montreal this week. 

Levesque and other directors of 
the Montreal Automobile Trade 
Assn., Ltd., spent a few days in 
New York to visit the show in 
Grand Central Palace. They 
were unanimous in stating that 


NA DA | Menburs Gather 
For Annual Detroit Meet 


(Continued from Page 1) 

over the prospects for a big turn-; Assn. of Manufacturers, New 
out to the convention. Button-| York, will deliver the one address 
holed at the hotel, he cited such! of the Monday meeting. He will 
highlights as five cars from Chi-| speak on “The Benefits of Get- 
cago carrying convention visitors, | ting Together.” 
a group of thirty from Omaha, Adjournment is set for 4:30 
Neb., and representations from all| p.m., in order to give those in 
points from coast to coast. attendance an opportunity to visit 

The proportions of the visiting | the Detroit automobile show dur- 
delegation have already forced a| ing the remainder of the after- 
change in the scene of the annual} noon and evening, with free buses 
banquet, the climax of the meet-| provided, going and coming. 
ings to be addressed by Donald A joint dinner for directors of 
R. Richberg, executive director of | the NADA and the MATA is 
the National Emergency Council,| scheduled for the evening, start- 
Tuesday night. ing at 6:30 o’clock, in the Statler. 
A series of half-hour addresses 





Originally scheduled for the 
Statler, it has been found that] by presidents and other promi-|/the New York show was more 
reservations, totaling 1,100 and| nent officials of the automobile| interesting this year than ever 
expected to go much higher, were | industry will feature the morning | before. 


and early afternoon sessions Tues- 


too heavy for the facilities of that 
day. 


hotel, and as a result the banquet 


The governor-general will visit 


— the two floors of the Sun Life 


will be held in the Fountain Set to appear, Buildirs ; ; 
Room of the Masonic Temple. In/ named, and the subjects they have ae on oes — oe 
a spirit of preparedness, added | chosen, are: E. H. McCarty, presi- the radio giving his impressions 


dent of Nash Motors Co., on 
“Looking Ahead”; B. E. Hutchin- 
son, chairman of the board, Plym- 
outh Motor Corp., on “Factories 
and Dealers”; R. H. Grant, vice- 
president, General Motors Corp., 
on “Dealer Relationships,” and W. 
J. Cameron, Ford Motor Co., on a 
subject as yet not announced. 
Another speaker on the morning 
program will be James Dalton, 
editor of Motor, whose subject 
will be “The Things That Count.” 

Floris Nagelvoort, predecessor 
of Vesper as NADA president, 
will preside at the morning meet- 
ing, while Vesper will be in the 
chair at the afternoon session, 
when, among other things, the 
dealers will air their views at the 
open forum. 

In addition to Richberg’s ad- 
dress, a talk along humorous and 
inspirational lines will be given 
by James H. Gheen of New York, 
on the subject of “Relativity and 
Relations,” at the Tuesday night 
banquet, with Vesper officiating 
as toastmaster. 

Plans for Wednesday morning 
call for a meeting of the Emer- 


of the exhibition. 


It is expected that many people 
will take advantage of visiting 
Montreal and seeing the motor 
show at the same time over the 
week-end of Jan. 26 when specia} 
railway excursions at reduced 
prices will be in force from vari- 
ous districts of the Province of 
Quebec, the Province of Ontario 
and other points. 


facilities adjoining have been ar- | 
ranged for. 

Today and tomorrow will be 
devoted to the formulation of final | 
plans for conducting the conven- 
tion. 

The Sunday sessions are to be 
given over to a meeting of the 
executive committee. Preceding 
the formal opening of the con- 
vention will come the annual 
meeting of the NADA board of 
directors, Monday morning, and 
a luncheon to the press of De- 
troit and other cities at noon, 
to be presided over by President 
Vesper. 

Aaron DeRoy, president of the 
Michigan Automotive Trade Assn., 
will formally inaugurate the open- 
ing session for members in the 
afternoon at the grand ball room 
of the Statler with a call to order 
and an address of welcome in be- 
half of Detroit dealers. He will 
be followed by Mayor Frank 
Couzens of Detroit, who will greet | 
and welcome the convention offi- | 
cially in the name of the city. 

The highlight of the afternoon 
session will be the president’s re- 


Steel Spurt Continues 


Youngstown, O., Jan. 11.—Youngs 
town district steel output reached 
60 per cent of capacity at midweek, 
four-point gain from the first of 
the week and 10 points higher than 
last week. The current advance ie 
the sharpest January upswing in 
production seen in the valley district 
in a number of years. 


DEALER 
NEEDS! 


Everything an automobile 
dealer needs to help him sel) 








port of Vesper, covering progress | gency National Committee, which more cars and make a 
and developments during the past/ will continue in _ session also greater profit. This great 
year, as well as his recommenda-| throughout the afternoon, if ne- | exhibit will appeal to every 
tions for future procedure. He/cessary. Simultaneously, in an-| dealer eager to make 1935 
will also name committees and/| other part of the Statler, a gath- his most profitable year. 
solicit questions for presentation | ering of association executives is | Come on, see it! No obliga- 
at the open forum discussion at| slated. Both of these meetings tion. 


are expected to develop into dis- 
cussions of ideas brought out at 
the open forum with the objective 
of recommending the most practi- 


the Tuesday afternoon session. 
This forum is to be conducted by 
Jo G. Roberts, deputy admini- 
strator of Division II, Washing- 


@ FREE EXHIBIT 


DETROIT-LELAND HOTEL 








ton, D. C. cal of them to the National 
Walter B. Weisenburger, execu-| Emergency Council officials in} COLONADE ROOM— Downstairs 
tive vice-president of the National | Washington. | Cass Avenue Entrance 
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Dors your New York advertising schedule look like this 


—or have you discovered The News?.... 





Tribune Tower, Chicago + 220 KAST FORTY-SECOND STREET, NEW YORK CITY 
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Record Turn-out Expected 
At SAE Detroit | Show 


(Continued from Page 1) 


crowded with meetings and ses- tics—H. R. Berlin, Johns-Man- 

sions for both the engineers and ville Corp. 

automobile dealers. Activities are 

scheduled to start at 10:00 every 

morning and conclude with spe- 

cial sessions at 8:00 in the evening. 10:00 A.M.—Aircraft-Engine 
On Thursday night the meetings Robert Insley, Chairman 

will give way to the annual dinner | Aircraft and Aircraft-Engine Per- 

to be held at the Book-Cadillac formance as Affected by Engine 

Hotel at which time William B. Oil—S. D. Heron, Ethyl Gasoline 

Stout, of the Stout Engineering Corp. 

Laboratories, president-elect, at|Cold Weather Operation of Air- 














TUESDAY, JANUARY 15 
Crystal Room 


Dearborn will be inducted. K. T. craft Engines 
Keller, of Dodge Brothers, will be Canadian Air Service. 


the toastmaster and the Detroit |Report of C.F.R. Aviation Gaso- 
line Detonation Subcommittee— 
Arthur Nutt, Wright Aeronau- 


section of the SAE will be the 
host. 
During the week some 40 ex-|_ tical Corp. 
hibitors will display their engi- cocartaian 
neering achievements in the Crystal R 
Crystal Room and parlors of the 2:00 P.M._-Aircraft-Engine 
hotel. The exhibits will be in Opie Chenoweth, Chairman 
charge of Fay L. Faurotte, vet-| 4» Investigation of Mica Spark 
eran advertising man who has Plugs—M. F. Peters, Bureau of 
had charge of several exhibitions Standards: ‘John F. Boston 
of a similar character for the Naval Aircraft Factory; and H. 
SAE. It will be called the K. King, Bureau of Standards. 
Pageant of Progress of the Motor Fuel Injection as Applied to Air- 
Car industry. craft Engines by United States 
The week's Army Air Corps—J. F. Camp- 
follows: bell, United States Air Corps. 


MONDAY, JANUARY 14 | Altitude Laboratory at the Fiat 


Plant. 
Crystal Room 
10:00 A.M. — Transportation and | 
Maintenance 
L. V. Newton, Chairman 
Painting Motor Vehicles—P. R. 
Croll, Pittsburgh Plate Glass 
Co., and L. E. DuBey, Ditzler 
Color Co. 
How to Buy a Truck—T. L. 
Preble, Tide Water Oil Co. 


program is as 


Crystal Room 
8:00 P.M.—Passenger Car Bodies 
J. Votypka, Chairman 
One Unit All-Steel Automobile 
Construction and Design as Ap- 
plied to Rear-Engined Cars 
John Tjaarda, Briggs Mfg. Co. 
followed by 
Business Session 
President D. G. Ross in the chair 
Nomination and Election of Mem- 
bers-at-Large of Annual Nomi- 
nating Committee. 








Reception Room 
12:30 P.M.— Transportation and 
Maintenance Luncheon 
J. M. Orr, Chairman Announcement of 
Motor Vehicle Design from the Officers for 1935. 
Operation and Maintenance | Discussion of proposed Constitu- 
Standpoint—F. L. Faulkner, tional Amendments. 
Armour & Co. 


Election of 


WEDNESDAY, JANUARY 16 


Crystal Room 
10:00 A.M.—Passenger Car 
Suspension Session 
W. R. Griswold, Chairman 
The Properties of Tires as Affect- 
ing the Riding, Steering and 
Handling of Automotive Ve- 
hicles—R. D. Evans, Goodyear 
Tire & Rubber Co. 
Farewell to the Horseless Car- 
riage—E. G. Reid, Stanford 
University. 





Crystal Room 
2:00 P.M.—Truck, Bus 
and Railcar 
A. K. Brumbaugh, Chairman 
Engineering Uses of Rubber — 
Curt Saurer, Firestone Tire & 
Rubber Co. 





Grand Ballroom 
8:00 P.M.—Student Session 
O. E. Kurt, Chairman 
Demonstrative Lecture on Acous- 





F. G. 


CooPER 


“Yes, I’ve been to the Auto Show, Senator! 


Saw those swell new Hupmobiles. They’re 
pulling plenty of votes. I’ve got to visit their 
headquarters ... Rooms 1404-06 at the Statler. 


I need their support in 1935.” 






Alan Ferrier, 


Chassis price is $380, and 





Garford has returned to the truck field with this new model boasting many mechanical improvements. 
Shown is the panel type, listing at $535. 


the pick-up job is quoted at $495. 





Transverse Leaf, 
Springing—K. K. 
Spring Institute. 


Probst, 


10:00 A.M.—Diesel Engine 
Reception Room 
H. D. Hill, Chairman 


Cylinder Events Studied in the 
Logarithmic Diagram-—A._ T. 
Gregory, Wright Aeronautica! 
Corp. 


A Rational Basis for Comparing 
Diesel Performances--E. S 
Dennison, Westinghouse Elec- 
tric & Mfg. Co. 


Crystal Room 
2:00 P.M.—Privately-Owned 
Airplane 
E. P. Warner, Chairman 

Are We Giving the Average Pri- 
vate Operator the Airplane 
Most Suitable to His Needs?- 
F. S. Spring, Hudson Motor Car 
Co. 

Sales and Technical Problems of 
Private Commercial Airplanes— 
Peter Altman, Consulting Engi- 
neer, Stinson Aircraft Corp.; 
Director, Aeronautics Depart- 
ment, University of Detroit. 

Air Transportation Equipment 
for the Private Owner—J. H. 
Geisse, Department of Com- 
merce. 


Reception Room 
2:00 P.M.—Diesel Engine 
F. M. Young, Chairman 
Progress Report of the Volunteer 
Committee on Compression Ig- 
nition Fuel Research—T. B. 
Rendel, Shell Petroleum Corp. 
Design and Development of In- 
jection Apparatus for High- 
Speed Diesels—C. R. Alden, Ex- 
Cell-O Aircraft & Tool Corp. 


Crystal Room 
8:00 P.M.—Aircraft 
Transportation 
K. A. Kennedy, Chairman 
Operating Requirements for 
Transport Airplanes—-W. Little- 
wood, American Airlines, Inc. 
Designer's and Manufacturer's 
Viewpoint on Requirements for 
Aircraft Intended for Airline 
Operation—J. H. Kindelberger 
and J. L. Atwood, General Avia- 
tion Mfg. Corp. 


THURSDAY, JANUARY 17 
Crystal Room 
10:00 A.M.—Fuels and Lubricants 
A. L. Beall, Chairman 


Conference on Oiliness of Crank- 
ease Oils and Lubrication of 
Copper Lead Bearings. 

Effect on Engine Wear and Gen- 
eral Features of Operation—G. 
M. Maverick, Standard Oil De- 
velopment Co. 


Effect on Bearing Metals—H. C. 
Mougey, General Motors Corp. 

General Discussion by G. C. 
Brown, A. W. Burwell, W. H. 
Graves, W. S. James, B. E. 
Sibley, E. A. Sperry and E. W. 
Upham. 


Crystal Room 
2:00 P.M.—Passenger Car Brake 
Session 
G. L. McCain, Chairman 
Hydraulic Brake Actuation— 
Burns Dick, Wagner Electric 
Corp. 
Brake Drum and Lining Develop- 
ment—Chris Bockius, Raybes- 


Independent 
t 
Leaf 


| 
| 


Official Washington Joins 
Industry Heads at Dinner 


(Continued from Page 1) 


national capitol’s automobile show 
opens Saturday. 

Conceived by George Preston 
Marshall, publisher of the Times, 


officials headed by Postmaster 
General James A. Farley, Attor- 
ney General Homer Cummings 
Marvin McIntyre, secretary to 


| the dinner brought together on| President Roosevelt, L. W. Rob- 


the national stage, and in the ac-| 


ert, Assistant Secretary of the 


| tual presence of the latest prod- Treasury, and J. F. T. O’Connor, 
| ucts of the industry, a host of 


tos-Manhattan, and J. Harold 


Hunt, Motor Wheel Corp 


Grand Ballroom 
6:30 P.M.—Dinner 
Detroit Section Acting as Host to 
the General Society 
Paton, Chairman Detroit 
Section 
K. T. Keller, Toastmaster 
D. G. Roos, President 
W. B. Stout, President-elect 
Major Engineering Problems in 
the Electric Light and Power 
Industry — Philip Sporn, Chief 
Engineer, American Gas & 
Electric Co. 
Sparkling Entertainment. 
Tickets should be obtained in ad- 
vance at the Registration Desk. 


Cc. R. 


FRIDAY, JANUARY 18 
Crystal Room 
10:00 A.M.—Passenger Car Engine 
Session 
F. F. Kishline, Chairman 
Engine Flame Temperatures Vary 
with Knock and with Position 
in the Combustion Chamber— 
G. M. Rassweiler and Lloyd 
Withrow, General Motors Re- 
search Laboratories. 
Flame-Movement and Pressure- 
Development in Gasoline En- 
gines—C. C. Minter, Consulting 
Chemist. 


Crystal Room 
2:00 P.M.—Fuels and Lubricants 
A. L. Clayden, Chairman 

Report of Co-operative Fuel Re- 
search Committee on 1934 De- 
tonation Road Tests—C. B. Veal, 
Secretary, C.F.R. Committee; 
presented by H. W. Best, Yale 
University. 

The Lubrication Requirements of 
Automotive Worm Gearing—C. 
H. Schlesman, Socony-Vacuum 
Corp. 


Crystal Room 
8:00 P.M.—Production Symposium 
W. H. McCoy, Chairman 

General Topic: Recent Outstand- 
ing Development in Production 
Machinery and Methods. 

What Is Surface Finish and How 
Can It Be Measured?—E. J. 
Abbott, University of Michigan. 

Surface Integrity and Dynamic 
Strength—A. V. DeForest, 
Massachusetts Institute of 
Technology. 

1934 Developments in Cam and 
Cylindrical Grinding — Howard 
Dunbar, The Norton Co. 

Single Point Boring of Cylinders 
and Diamond Turning of Pis- 
tons—W. F. Wise, Ex-Cell-O 
Aircraft & Tool Corp. 

Modern Resistance Welding in the 
Automobile Industry—P. W. 
Fassler, P. W. Fassler & Co. 


| Comptroller of the Currency. 
| High praise for the “outstand- 


|ing courage of the automobile in- 
| dustry” was expressed by these 
|officials, who declared that “the 
|latest model automobiles, assem- 
|bled under this roof, are tangible 
proof of the determination of this 
greatest of all American indus- 
|tries to maintain its position of 
| unchallenged leadership.” 


It was clear tonight that the 
purpose of the affair, to focus na- 
tional attention upon the great 
constructive work accomplished 
by the industry, had been achieved, 
and that official Washington was 
more than ever aware of the tre- 
mendous significance of the in- 
dustry in the economic life of the 
country. The hope was gener- 
ally expressed that the affair will 
be made an annual feature of the 
pre-show season in Washington, 
and it is more than likely that 
such will be the case, 


With Publisher George Mar- 
shall, Capt. Eddie Rickenbacker, 
and Arthur “Bugs” Baer acting 
as successive toastmasters, a long 
list of distinguished leaders took 
the stage. More than 250 were 
present, including the member- 
ship of the Washington Automo- 
tive Trade Assn., in whose honor 
the dinner was given. 


Among the automobile industry 
executives present were Byron 
Foy, Chrysler; Courtney Johnson, 
general sales manager, Nash; D. 
U. Bathrick, asst. sales manager, 
Pontiac; Joseph D. Burke, asst. 
sales manager, Dodge; Robert F. 
Hicks, eastern sales manager, 
Chevrolet; and the following zone 
managers: B. F. Nelson, Cadillac; 
A. L. Belfie, Buick; E. A. Nim- 
nicht, Chevrolet; C. E. Borden, 
Chrysler; B. Oldfield, Hupp; Wil- 
liam P. Barnhardt, Pierce-Arrow; 
R. C. Heiner, Studebaker; Sam 
Green, Packard; J. G. Jamieson, 
Dodge; C. R. Mullan, Ford; A. C 
Tiedmann, Pontiac; W. T. Aggee, 
Oldsmobile; and M. E. Bushong, 
Hudson. 


Present also, and seated at the 
head table, were Turner W. Bat- 
tle, Asst. Secretary of Labor; 
Rodney E. Boone; J. V. Connolly, 
King Features Syndicate; Bill 
Cummings, race driver; Gene 
Forker, asst. general manager, 
Hearst Corporations; Steve Han- 
nagan; John R. Hearst, William 
Randolph Hearst jr.; James A. 
Moffett, director, Federal Housing 
Corp.; John Raine, secretary, 
Maryland Dealers’ Organization; 
Joe E. Roberts, deputy code ad- 
ministrator; Dudley Withers, asst. 
deputy administrator; Joseph B. 
Trew, president, Washington 
Automotive Trade Assn.; T. J. 
White, general manager, Hearst 
Corporations; and Leroy Pelle- 
tier. 
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La. Debt Moratorium 
Applies Only to Debts 
Contracted before Nov. 1 





New York, Jan. 11.—Calling at- 
tention to the Louisiana Debt 
effective Dec. 6, the Credit De- 
partment of the Motor and Equip- 
ment Manufacturers Assn. points 
out that the law affects only those 
debts contracted before Nov. 1, 
1934. According to the MEMA 
analysis the new law will have 
little effect upon transactions be- 
tween business houses but will 
be resorted to in most cases by 
individuals who have no real 
credit standing at the present 
time. 

A break down of the terms of 
the law is as follows: 


1. The Act applies only to debts 
contracted before Nov. 1, 1934 and 
does not apply to any debts con- 
tracted since its passage. 

2. The State Bank Commissioner 
is named Debt Moratorium Commis- 
sioner and has the authority to 
suspend all laws or part. of 
relative to any debt, publie or pri- 
vate, excepting certain debts owed 
to the Federal government, the State 


laws | 


of Louisiana, and municipal govern- | 


ments within the state but including 


all laws or parts of laws authoriz- | 


ing the reduction of any debt to 
judgment or the enforcement 
thereof, or the enforcement of any 
lien, privilege or mortgage securing 


the same, through the means of any | 
judgment, conservatory writ, writ of | 


injunction or mandamus, writ of fieri 
facias or execution, or order of ex- 
ecutory process, or other process 
whatsoever. 


8. He may do this for such period | 


of time and under such terms and 
conditions as to the payment of any 
part of any such debt, in principal 
or interest, by installment or other- 


IN THIS 
CORNER 


(Continued from Page 4) 


dealer is anxious to unload, and he 
sells quite a large number of cars 
without any profit whatsoever, as 
very few manufacturers contribute 
to the dealer’s discount during the 
unloading period. Therefore, taking 
the entire year into consideration, 
there is but 
the sale of motor cars. 

By this statement, we do not want 
to imply that money cannot be 
made in the automobile business, be- 
cause fortunately, sufficient gross 
comes in through the service, parts 


little profit made in| 


and accessories department to show | 


a profit for the year, but 


these | 


profits are not derived from the sale | 





of automobiles. 

We must also realize that there 
are two different types of dealers 
in the automobile business. One | 
who runs a small place and sells 


most of his cars himself, and has 
but little expense in connection with 
department heads, etc. 

He is in much better position than 
the dealer who sells a large number 
of cars, who must employ a 
manager, a used car 


sales | 
manager and | 


quite a large sales organization, as | 


his costs automatically go up, be- 
cause of the size of his business. 
However, this larger dealer usually 
has a better equipped service station 
and is better able to take care of 
customers than the smaller operator. 
Most dealers are under the im- 
pression that the proper way to add 
grosses is not by raising the list 
price of the automobile, but to in- 
clude it in what is known as a 
“pack,” but dealers must realize that 
with the ever increasing taxes, ac- 
cessories, freight and handling, the 
spread between the factory prices 


and delivered prices, is going to be| 


quite an item and some day some 

manufacturer will take a step in 

the right direction. 

He will raise the list price of his 
ear sufficiently to provide for an 
adequate discount later in the year; 
he will permit the dealer to make 
the same return on his investment 
on freight, handling and other items 
as he does on the car. 

The manufacturer who takes this 
step will find that dealers will not 
attempt to make grosses by chiseling 
grosses from finance charges and 
other dubious means. 

Ed. Note: This letter was written 
by a large midwestern dealer 
with the request that his name 
be withheld. 





wise as may seem to him just, rea- 
sonable, fit and proper in each par- 
ticular case involved. No suspension 
shall, however, be granted for any 
period expiring after 12 o’clock noon 
on the 20th day after adjournment 
of the regular session of the Legis- 
lature for 1936, nor for the enforce- 
ment of any vendor’s lien or mort- 
gage securing the same, unless all 
State, parish, municipal and other 
taxes and insurance due thereon, 
shall have been previously paid by 
the debtor. 

4. Debtors may apply for a sus- 
pension or moratorium by letter, 
affidavit, or petition filed with the 
Debt Moratorium Commissioner list- 





ing the names of all creditors in- 
terested in the debt and setting forth 
the facts which they contend justify 
a suspension or moratorium. Upon 
receipt of such application the Debt 
Moratorium Commissioner will notify 
all creditors listed of the time and 
place of a hearing and such credit- 
ors may set forth their opposition 
to the application either by appear- 
ing in person, by counsel or other 
representative, or by letter or other 
papers. 


5. Effective Mar. 6, 1935, any 
creditor may apply for a hearing 
to determine whether or not a sus- 
pension should be granted a debtor 
on the debt involved if it is shown 
that amicable demand for payment 
of the debt has been made without 
avail and that the debtor has not 
himself made application with re- 
gard to the said debt. In such 
cases the matter will be proceeded 
with by the Commissioner in all 
respects as if the debtor had made 
the application. 

6. Either party at interest may 
apply for a review of the Commis- 





sioner’s decision or order by any 
district court in the State of Louisi- 
ana but such court shall have no 
authority to enjoin or restrain any 
order or decision before final de- 
termination by a court of competent 
appellate jurisdiction. An appeal 
may be taken to the court of compe- 
tent appellate jurisdiction but no 
order or judgment of the Commis- 
sioner shall be _ suspended until 
definite judgment is rendered on the 
appeal. 

Commenting on the application 
of the new law the MEMA says: 
“Frankly, we do not believe that 
the commercial field is going to 
experience many cases of this 
character. It is a certainty that 
any merchant applying for a mor- 
atorium will destroy his credit 
and will be a fit subject for bank- 
ruptcy. So far the only applica- 
tions made have been by individu- 
als, 40 per cent of which were on 
debts owing to finance companies 
for automobiles. What few scat- 


9 


tered merchants may have ap- 
plied do not effect the commercial 
field here, in fact, one individual 
who threatened to apply for a 
moratorium really had no finan- 
cial responsibility, and would hurt 
no one if he were granted a mor- 
atorium.” 


Dayton Rubber Saies 


37% Higher than 1933 

Daycon, O. Jan. 11—J. V. 
Aguirre, export manager for the 
Dayton Rubber Mfg. Co., reported 
1934 sales of Dayton tires and 
tubes the largest in four years. 
Net sales were 37 per cent higher 
in dollar volume than in 1933 and 
63 per cent ahead of 1932. 

During 1934, 44 new accounts 
were opened in 35 export markets. 
A distinctive satisfactory feature 
is the fact that no credit losses 
have been suffered since August, 
1930. 


SEEN AT THE NEW YORK SHOW... 


THE GUY 
WHO INSISTS 


ON KNOWING WHAT 


YOU'LL ALLOW FOR 


1922 


HAS SUCH A CUTE 
CIGARETTE LIGHTER 


DRIVE IT 100 
MILES AN HOUR ? 


SHOWING OFF HIS” TECHNICAL” KNOWLEDGE 
(HE THINKS HIGH COMPRESSION 
HAS SOMETHING TO DO WITH TIRES 


DOESN'T 
AT THE SHOW 


KNOW R 


CAR 


EEDS 


ETHY Lr DO ITS BEST.) 
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GM ’34 Export 


Brooklyn Dealers Ready ] 
4 Sales Gain 81% 


To Open Show January I 


New York, Jan. 11.—On Mon- 
day, Brooklyn’s own parade of 
1935 motor vehicles will be ar- 
rayed in brilliant splendor at the 





commercial vehicles will be set 
off with a highly decorative back 
ground featuring gold and green 
as the predominating colors. 


New York, Jan. 11. 
Motors sales abroad 


taled 220,560 units, 


106th Infantry Armory. | As in former years, special; an increase of 81.3 per cent over 
Raymond Ingersoll, borough-| Plans have been made to facil- 1933. For December, sales were 
president will preside at the| itate parking in the immediate} 16,425 units, a gain of 80.4 per 
official inauguration of the show| Vicinity of the show. All of the| cent over the corresponding 
cars are to be under the super-| month of 1933, and the highest 


one hour after the doors open. 
Following his address he will be 
accompanied about the exhibit | 


| vision of special policemen as- 
signed to the show and there will 
be no charge at any time for the 


1928. These volumes relate 
sales of General Motors cars and 





by directors of the Brooklyn Mo- , L 
tor Vehicle Dealers Assn., spon- parking service. trucks from American, English 
sors of the show. Because of the great success of | #nd German sources. 

Sales of the Vauxhall product 


the New York Auto Show during 

president; L. LaBrasche, first the past week, Brooklyn dealers 

vice-president; G. C. Lewis, sec-| 2¢ anticipating a fast get-away 
| for 1935 sales. 


The officers are: C. M. Bishop, | in England and the Opel prod- 
uct in Germany showed substan- 


tial gains during 1934, but the 


ond vice-president; H. H. Don-| heavi inc red i 

. eaviest increase occurred in the 
aldson, treasurer; H. M. Davis, | ing . > sales 
secretary; T. Southworth, E. F | ’ ~ a ga gassle” Ghiemenion 
McConaha, J. F. Haas, O. Wag-| New Haven Show ia” tas cee Gaaiinn 

: — : ene : ick, ase an € E 

enseil, E. C. Krieger, and Ralph New Haven, Conn., Jan. 11.—The cenieenibe S aaaaiantianad in the 
Ebbert, show manager. New Haven Automotive Dealers : a ce 

. Assn. will hold its annual automobile United States, with volumes run- 

All makes of passenger cars/ show at the Armory from Feb. 11| Ding currently 135 per cent over 


the volume of a year ago. 


and Chevrolet, Dodge and Ford| to Feb. 17. 





MORE PROSPECTS 
MORE CAR SALES 


with 


NEIGHBORHOOD 


FEEDER 
ESTABLISHMENTS 


Neighborhood motorists are driving in every day... for gas, for 
lubrication, for accessories of every kind. What an opportunity for 
the dealer to talk his cars — get prospects into his motor show display 
. .. imcrease contacts and increase sales. 

The way leading car dealers in every section of the country are 
taking advantage of this 1935 selling method shows that the trend 
away from motor row selling is more than making headway ... it’s 
permanent, it’s sound! 

In making this profitable change, successful dealers have given the 
greatest consideration to the design, layout and construction of their 
new establishments. They have sought experience and found it in 
Austin Service. 

Austin Neighborhood Establishments are distinctive, modern, 
attention-compelling ... have 24-hour sales appeal. They are highly 
colorful, night or day, because of their porcelain enamel walls and 
other attractive features. Individual designs and trade-marks of the 
car manufacturer, oil and gas marketer and dealer are closely dupli- 
cated. They are permanent yet movable and salvageable. Costs range 
from $1,000 to $100,000. 

The Austin Company, with offices from coast to coast is prepared 
to apply its complete service to your individual problem whether you 
contemplate modernization or complete new stations. Phone, write, 
or wire. 





THE AUSTIN COMPANY 


Offices in Principal Cities 
Detroit, Michigan 
2842 West Grand Blvd. 


Engineers and Builders 

National Headquarters 
16112 Euclid Ave., Cleveland, O. THE 
AUSTIN METHOD 





building of Neighborhood Feeder Establishments, 
Austin is drawing upon its 50-years’ experience in 
the design and construction of complete plants for 
industry. Austin Engineers will gladly discuss any 
plant modernization plans you may contemplate. 


UNIFORMITY in the Neighborhood Establish- 
ments selling your cars is of vital importance. This is 
one reason why the Austin Plan of Promotion can 
be made most profitable to you and to your dealers. 
Why not let us discuss this subject with you? In the 


Over Year Ago 


yeneral 
in 1934 to- 
representing 


December volume recorded since 
to | 


AUTOMOTIVE DAILY NEWS, SATURDAY, JANUARY 12, 1935 


New York Motor Parade 


Nears Successful Close 


(Continued from Page 1) 

the percentage of mere curiosity | caris, who, over a quarter of a 
seekers at the show is very small| century ago, was well known on 

probably less than heretofore. A| Broadway as a representative of 
healthy indication is that nearly | foreign cars and who in the pio- 
| every exhibitor reports an un-/neer days handled the De Dion 
usual preference for the de luxe| Bouton. Lascaris, however, fav- 
types in his line. The extra cost| ors the American car and stated 





|of the more completely equipped/ that he used a light model in 
| models, with their richer uphols-| Cairo, Egypt, for which he paid 
| tery and appointments and fine| 399 pounds. Other visitors in- 
colorings, appears to meet n0| cinded a trade delegation from 


| sales resistance. This trend was 

|to a degree apparent last season, 

but much more so at this show. 
In spite of four days of fog, 


Czecho-Slovakia. 
No doubt, the attendance which 
has been record-breaking a good 


mist and rain, the attendance has part of the week would have been 
held up to the great satisfaction much larger had there been finer 


é is e first time in 
f all rned. Wednesday, dur-| Weather. It is the first | 
ia a. ‘ein session ral ex- | the history of an automobile show 
hibits and aisles were so jammed that muggy and wet weather has 
that one was compelled to move persisted throughout the greater 


at a snail’s pace. It was a matter | Part of the exposition period. 
of surging along with the crowd iia 
|} rather than navigating in accord- 
ance with one’s personal desires. 


| Buick Confident 
| Attendance has shown a steady e 
increase day after day since the | Costlier Cars 


| opening. Will be Popular 


More Women Visitors 


A noticeable feature of the at- 
tendance is a growing proportion . 
of women among the visitors, and Detroit, Jan. 11. — The public 
their evident greater knowledge | reception of Buick motor cars 
of automotive matters. “More| at the New York Automobile 
women are becoming drivers Show was grat- 
ifying, both 
from the stand- 








rather than merely owners of 
cars,” one commentator said, “and : 
they are interested in more than point of im- 
mediate sales 
good looks—they want to know d indi 
how fast the car will go and how = in = = ‘. 
well it will perform.” ais ae or 
Although it was still too early expected of the 
for a definite statement, the com- New York area 
mittee in charge saw a strong and other sec- 
possibility that this year’s ex- tions of the 
hibition would mark a large ad- country as the 
vance over last year’s in the num-| W. F. Hufstader year progresses, 
ber of sales consummated on the| according to W. F. Hufstader, 
floors of the Palace. | general sales manager of the Bu- 
Oldsmobile headquarters here| ick Motor Co., who has returned 
reported sales greater than any| to Detroit to attend the automo- 
other year during the correspond- | bile show at Convention Hall. 
ing period, including the year Organization Active 
1929. This, according to their “The Buick organization was 
statement, has been the greatest | ative throughout the New York 
show period from a sales stand-| sow and the impression that I 
point, than anytime in the history got after meeting with dealers 
of the company. and salesmen throughout the 
L. G. Peed, vice-president of| metropolitan area was one of 
De Soto, announced that sales of | very definite optimism and a de- 
the new De Soto models for the| termination to do a bigger job 
| first week of January were 200/ in 1935. The opinion was ex- 
| per cent ahead of sales for the| pressed everywhere by men 
| same week a year ago. “People| closely contacted with the public 
|are in a buying mood this year,”| that the demand for new cars 
|he said, “they’re attending the/| will be more pronounced in the 
show not only to look at all of| first six months of this year than 
| the cars but to select the car they| in the corresponding period of 
| want.” 1934. 
| 





Show Sales Increase “Sales at Grand Central Palace 

A. G. Swan, zone manager of| were entirely satisfactory and I 
the Pontiac Motor Car Co., re-| was particularly impressed by the 
ported that retail sales of Pontiac | number of inquiries received on 
cars up to Monday night at the|the higher priced lines of cars 
show totaled 85, a 90 per cent in-| Buick had on display. In my 
crease over the corresponding | Opinion this indicates a return of 
period of last year’s display. a great many buyers to cars in 

Sales of Nash and Lafayette|*he medium and upper medium 
cars in the first four days of the | Price fields—cars they were ac- 


tomed to driving in the past. 
show are considerably larger than ous 
was the case last year, it was an- It marks a halt of the trend of 


; the past few years in which buy- 
nounced by C. H. Bliss, vice- 
president and director of sales of -— eee to the lowest price 
the Nash Motors Co. elds until more than 93 per cent 
of all production was of cars 
“From present indications the! below $1,000.” 
results of the entire week will Be Good Year Promised 


even better than the first four 

days,” Bliss said, adding that the Hufstader said that the good 

number “of prospective “buyers | public reception of the 1935 cars 

was about per cen igher as 

compared with last year. Bliss’ 2 2 _ y ie 

optimistic views were confirmed ani be tele & aaa od 

Se a by duplicated at other shows which 

, : are opening throughout the coun- 

Indicative of the aggressive|try this week, of which one of 

sales spirit evident at the show] the most important is the show 

is the plan of a large manufac-/ at Convention Hall. 

turer “to prove the truth of our ow : 

; e concluded Frid - 
statements regarding our pro-! aay sales school in ‘Geen ue 
duct.” A fleet of cars is kept! tors auditorium attended by deal- 
ready at the door of the Palace| 2+, and salesmen of the Detroit 
to take any prospective buyer on metropolitan area,” he said. “I 
a ow — = the roughest | fee] that the same spirit prevails 
roads near was y: among these dealers and sales- 

Europe is displaying unusual/ men as prevailed at similar ses- 
interest in American cars this} sions in New York, and I believe 
year, having sent a larger number | that the Detroit show will create 
of representatives to scan our/|as much public enthusiasm as 
products. Among the visitors| was shown at Grand Central 
from abroad was Emanuel Las-| Palace.” 














For Highway Vehicles 


Washington, Jan. 11.—Following 
its earlier recommended pnd 
ciples having to do with regula- 
tion of service, rates and assur- | 
ance of responsible operation of 
highway vehicles, the United 
States Chamber of Commerce, 
through a special committee, has 
prepared a report dealing with 
standards. 

The present report, which will 
go before the Chamber’s coming 
annual meeting for action, rec- 
ommends definite allowable di- 
mensions and weights of motor | 
vehicles. It holds that the present 
wide diversity in these limits in 
the various states has “seriously 
hampered the movement of com- 
mercial traffic across state lines, 
imposed serious difficulties on | 
highway builders in constructing 
a uniform system of through 
highways, and has placed manu- 
facturers of large commercial ve- 
hicles in a quandary as to the 
limitations controlling design.” 

The limits recommended by the 
committee provide for width of 
eight feet, height 12% feet, 
length of single vehicles 35 feet 
and combinations of vehicles 45 
feet, axle loads of 16 and 18 thou- 
sand pounds for vehicles with 
high and low pressure tires re- 
spectively, and gross’ weights 
worked out by a formula giving 
maximum weight up to 56 thou- 
sand pounds for the longest com- 
bination of vehicles that would be 
permitted. 

The report includes a statement 
of reasons for the limits recom- 
mended and urges as a desirable 
end that all state limits be 
brought to a uniform standard. 

“We recognize,” the _ report 
says, “as a primary need restric- 
tions against excessively large 
and heavy vehicles and are of the 
opinion that the public interest 
requires that states having high- 
way vehicle standards more lib- 
eral than those which are sug- 
gested here should make than 
conform. 

“We realize that special condi- 
tions exist in some states, due to 


narrowness, winding character, 
light construction and_ other 
peculiarities of their highways 


and conditions of traffic. We be- 
lieve, however, that the standards 
endorsed offer a proper basis for 
uniformity, and therefore recom- 
mend that all states conform 
their limits to the standards pro- 
posed so far as their conditions 
permit.” 

In a dissenting statement Rob- 
bins B. Stoeckel, research asso- 
ciate in highway transportation, 
Yale university, holds that the | 
limits recommended in the report | 
would increase the permitted 
sizes and weights in many north- 
eastern states, where by reason | 
of curves, hills, narrow roads and | 
traffic congestion some of the ex- | 
isting limits are now and will | 


Nov. Argentine Imports 


Show Late Season Gain | 

Washington, Jan. 11.—Argentina 
imported 11,216 passenger cars and 
6,335 trucks in the first 11 months 
of 1934. Of these, 10,836 pas- 
senger cars, or 96 per cent, and 
5,895 trucks, 93 per cent, were| 
of American make. Argentine 
imports of European passenger | 
cars during the period declined 30 | 
per cent to 380 units, while re- | 
ceipts of European trucks in- | 
creased 150 per cent to 440 units, 
according to the report. 

November imports of passenger 
and commercial cars into Argen- 
tina, it is pointed out, were the 
highest in any month since the 
preceding August. Receipts during 
the month amounted to 864 pas-| 
senger cars, and 338 trucks, rep- 
resenting increases over October 
of 52 per cent and 16 per cent, | 
respectively, and over November, 
1933, of 298 per cent and 128} 
per cent. | 
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Suggest Uniform Rules 


necessarily continue smaller than 
those recommended. He advocates 


regional rather than country- 
wide uniformity. 
J. J. Pelley, president, Assn. of 


American Railroads, and L. O. 
Head, president, Railway Express 
Agency, dissent from the entire 
report and submit a minority re- 
port. They assert that nation- 
wide uniformity is neither desired 
by the general public nor feasible 
in view of the widely varying con- 
ditions in different states. They 
hold that the present tendency is 
to lower the existing limits and 
that the effect of these recom- 
mendations would be to arrest 
this tendency. They contend that 
the proposals are not based on 
scientific study of the proper lim- 
its from the standpoint of safety, 
conditions of traffic and costs of 
highway construction and main- 
tenance. 


De Palma Attends 
Detroit Exhibit 


Detroit, Jan. 11. Ralph De 
Palma, noted racing ace, is at- 
tending the Detroit Automobile 
Show demon- 
strating the 
American’ Tire 
Guard. 

“Ever 
the advent 
the motor car, 
engineers have 
been constantly 
striving to make 
the motor car a 


since 
of 








safer and more r. 
convenient ve- Ralph De Palma 
hicle,” states De 

Palma. “The most notable 
achievements along these lines 
in the past have been the self- 
starter, four-wheel brakes and} 


safety glass, but so far little has 
been done to safeguard the mo- 
torist successfully against tire 
hazards and tire nuisance. 
“The Tire Guard 


American is 


designed to cushion the shock and! 





reduce car swerve caused by sud- 
den deflation due to a blow-out 
and to protect the rim, tire and 
tube in all cases of tire failure. 
The tire guard is a_ hubless, 
spokeless, inner wheel and is rig- 
idly attached to the inside of the 
rim, becoming an integral part| 
of the wheel. 

“When a blow-out or flat tire| 
occurs, the tire guard takes up| 
the gap or drop created by the| 
deflation of the tire. The car| 
then rides on the tire guard in-| 
stead of the rim and deflated tire.” | 


Hercules Head Plans 
Business Trip Abroad | 
Canton, O., Jan. 11.—Charles | 
Balough, president of the Hercules | 
Motors Corp, will sail Feb. 2 on| 
a business trip which will take} 
him to England, France, Belgium, | 
Holland, Germany, Russia, Fin- 
land, Sweden, Norway, and Den- 
mark. 


The trip will be for the two-fold 
purpose of looking after the com- 
pany’s export business and _ in-| 
vestigating the newest European! 


IN 


———1935—__—_—. 


Sedan $595 at factory — Graham 


It’s worth an hour or so of any dealer’s 


time to look into the Graham proposi- 


tion for 1935. Why not do that before 


concluding your plans? 


Graham offers 


a franchise that does 


not put you in competition with a 


number of other dealers in the same 


line. Your prospects are your own. 


You are given an unhampered op- 


portunity to make money. 


In producing a distinctive new Six 


in the lowest price range — 2-door 


@® THE NEW 
GRAHAM SIX 


11 


Detroit Index 
Shows Increase 
In Employment 





11.—Employment 
index of the Detroit Board of 
Commerce was 91.2 on Dec. 31, 
an increase of eight per cent 
over the Dec. 15 figure of 84.1 
and 47.5 per cent over Dec. 31, 
1933, when the index was 61.7. 
This index is based upon the 1923- 
25 monthly average equal to 100 
and has averaged throughout 1934 
approximately as high as for 1930. 

Index of industrial power con- 
sumption for December was 173, 
an increase of per cent over 
November and 46 per cent above 
December, 1933. 


Detroit, Jan. 


or 
00 


developments in the production 
of high speed, light weight, Diesel 


engines. He expects to attend 
the Berlin truck show at which 
the latest products of European 


designers and engineers will be 


on display. 


GET GOING WITH 


BRAAAM 





expanded the market of its dealers 


to 98.9% of the total. 


That is COV. 


ERAGE that spells PROFIT. 


While in Detroit for the N. A. D. A. 


meetings, telephone the Graham fac- 


tory, Hogarth 8400, and 


transportation 


will be provided promptly. Otherwise, 


write today regarding desirable fran- 


chise opportunities. 


Get going with Graham in 1935! 


GRAHAM-PAIGE MOTORS CORPORATION 


DETROIT, MICHIGAN 








Best Business 
In Five Years 


Chrysler Reports 


Detroit, Jan. 11.—The best busi- | 
ness that the Chrysler line has | 
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Truck Replacement in ’35 


Expected to Show Gain 


By C. A. TILT 


President, Diamond-T Motor Car Co. 


Chicago, Jan. 


Regarding , ments will be made in increasing 


had during New York show week | the outlook for 1935, we feel that | numbers. 


for the last five years is reported | it is quite favorable. Our sales for | 


by Burch E. Greene, advertising | 1934 are ap- 
and sales promotion manager of | Proximately 50 


the Chrysler Sales Corp. 


“We have done more than three 
times the Chrysler business this | 
year that we had for the corres- 
ponding show days last year,” 
said Greene. “The curtailment of 
free tickets has resulted in an 
increase in paid attendance fig- 


ures at the show, and we find that 


that the number of actual pros- 
pects is much greater. This is 
what might be termed a ‘buying 
crowd.’ Never before in my ex- 
perience at the show have I seen 
so many people who apparently | 
had come for the sole purpose of 
learning all about the new cars| 
before making a selection. 


“Chrysler salesmen report that | 
it is the best crowd to work with | 
they ever encountered. Then, too, 
the fact that the number of mere | 
curiosity seekers is reduced gives 
them a better chance to talk to 
those who really want to find out 
what we are offering. 


“Chrysler dealers are in the 
fortunate position of being able 
to make prompt deliveries this 
year, while in 1934 manufacturing 
problems resulted in some delay | 
in getting into production. Now | 
dealer’s stocks are so good that | 


immediate delivery can be made | 
on most Chrysler models.” 





Maxson Appointed 
Buffalo, N. Y., Jan. 11.—Frank J. | 
Klepfer, president of Klepfer 
Brothers, Inc., announces the ap- 
pointment of Chester J. Maxson, as 
general sales manager of the Cadil- 
lac-LaSalle division of his organiza- 
tion. 


Automotive 
On the Air 





MONDAY, JAN. 14 | 


6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas. 

7:45 P.M.—PHITAO (Columbia), Boake Carter. | 

8:00 P.M.—STUDEBAKER (NBC, Red), Stud 
baker Champions; Richard Himber’s orche 
tra; Joey Nash, tenor, 

8:30 P.M.—FIRESTONE (NBC, Red), Voice o 
Firestone, featuring Richard Crooks, tenor 
mixed chorus; William Daly’s orchestra. 

9:00 P.M.—SINCLAIR (NBC, Blue), Minstrel 
show; Gene Arnold, interlocutor. 

9:30 P.M.—HUDSON (Columbia), Kate Smit! 
Review. 

TUESDAY, JAN. 15 

6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas. 

7:45 P.M.—PHIIAO (Columbia), Boake Carte: 

8:30 P.M.—PACKARD (NBC, Blue), Lawren 
Tibbett; Wilfred Pelletier’s orchestra. 

9:30 P.M.—CHEVROLET (Columbia), Isham 
Jones and guest star. TEXAS (NBC, Red) 
Ed Wynn, the Fire Chief; Graham MeNa 
mee; Eddie Duchin’s music 


WEDNESDAY, JAN. 16 
645 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas. 
7:45 P.M.—PHIILCO (Columbia), Boake Carte: 
10:30 P.M.—CONTINENTAL OIL (NBC, Blue) 
Harry Richman; Jack Denny's orchestra; 
John B. Kennedy. 


THURSDAY, JAN. 17 
6:45 P.M.—SUN OIL (NBC, Blue), Lowell | 
Thomas. 
7:45 P.M.—PHIILCO (Columbia), Boake Carter 
9:30 P.M.—FORD (Columbia), Fred Waring’, 
Pennsylvanians. 


FRIDAY, JAN. 18 
6:45 P.M.—SUN OIL (NBC, Blue), Lowell 
Thomas. i 
7:45 P.M.—PHIIA‘O (Columbia), Boake Carter. | 
8:00 P.M.—CITIES SERVICE (NBC, Red), | 
Jessica Dragonette, soprano; Cities Service | 
quartet; Frank Banta and Milton Retten 
berg; Rosario Bourdon’s orchestra. 


SATURDAY, JAN. 19 

6:30 P.M.—SIIELL OIL (Columbia), Eddie 
Dooley’s Sport Review. 

9:00 P.M.—RCA RADIOTRON (NBC, Blue), | 
Radio City party; guest artists; Frank | 
Black's orchestra; John B. Kennedy. 

9:30 P.M.—STUDEBAKER (Columbia), Rich- | 
ard Himber’s orchestra. 


SUNDAY, JAN. 20 | 


6:30 P.M.—ACME PAINT (Columbia), Smiling 
Ed McConnell. 

7:30 P.M.—GULF (Columbia), Will Rogers and 
orchestra, 

8:00 P.M.—GENERAL MOTORS (NBC, Blue), 
General Motors Symphony concert; guest 
artists. | 

9:00 P.M.—FORD (Columbia), Detroit Sym 
phony. 

10:00 P.M.—PONTIAC (NBC, Red), Pontiac | 
program; Jane Froman Modern choir; Frank | 
Black’s concert dance orchestra. | 


per cent ahead 
| of last year and 
| I see no reason 
why we cannot 
expect a con- 
tinued healthy 
demand for mo- 
tor trucks. 


It is obvious 
we have 


not had what 
might be con- 
sidered normal 
replacements of worn-out motor | will hold its trade show Feb. 16 
truck equipment during the past | to 23. 

several years, and now with the 
general improvement in practic-| Lee Realty building, formerly oc- 
industry, we| cupied by the Clinton Motor Corp. 


ally every line of 
| feel confident that these replace-| H. M. Woelfly is show manager. 


Our reports from the foreign 
field are even more optimistic 
than from various sections of 
this country, so it would also 
seem as though we could look 
forward to an increasing demand 
in the export markets. 

We are very hopeful and op- 
timistic relative to business pos- 
sibilities during 1935. 


Reading, Pa., Show 


Dates Are Announced 
Reading, Pa., Jan. 11. — The 
Reading Automotive Trade Assn. 


The show will be held in the 


Plan New Highways 
To Cost $35,993,980 


Sacramento, Calif., Jan. 11. — 
Gov. Frank Merriam has ap- 
proved a state highway budget 
calling for the expenditure of 


; $35,993,980 to be used in new con- 


struction work on California high- 
ways, it was announced here. 


The total highway budget pre- 
sented by Earl Lee Kelly, director 
of public works, amounts to $61,- 
285,000. Of this amount approxi- 
mately $25,000,000 will be set aside 
for right-of-way purchases, high- 
way maintenance and snow re- 
moval. A _ portion will go for 
administration expense. 


Merrick Barrett 


Springfield, Mass., Jan. 11.—Mer- 
rick C. Barrett, 54, veteran Spring- 
field car dealer, died recently at a 
hospital here. He held the New Eng- 
land dirt track racing championship 
with the Metz for several years. In 
recent years he handled Oldsmobile. 
He was active in the Springfield 
Automobile Dealers Assn. 





6,200 Attend 
Grand Rapids 
Show Opening 


Grand Rapids, Mich., Jan. 11.— 
The 26th annual automobile show 
opened Jan. 8 at Civic Auditor- 
ium with 6,200 persons attending, 
according to A. B. Richards, sec- 
retary Grand Rapids Passenger 
Car Dealers Organization, which 
is sponsoring the show. 

Several sales were reported on 
the opening night with one sale 
being completed 10 minutes after 
the doors opened. The exhibits 
were held in all three of the halls 
in the auditorium and all avail- 
able space was taken by automo- 
bile and accessory dealers. 

As an added feature, a car is 
to be given away free each night 
of the show. Attendance of 60,- 
000 is expected before the show 
closes Jan. 12. Grand Rapids 
business conditions have shown 
great improvement over a year 
ago, which is expected to increase 
sales over those made during the 
last show. 


America wholeheartedly 
e 


When we, at Pontiac, first decided to open the vast low-price field to 


our dealers, we started with certain reservations. We had no inten- 


tion of offering the public just another low-priced car. And we were 


firmly resolved not to sacrifice quality to meet a price. It was and is 


our belief that dependability is the only basis for enduring success— 


and dependability is in direct ratio to built-in quality. 


Accordingly, we planned and built the new low-priced Pontiac Six 


as carefully as though we were building a car to compete with the 


best the world can offer. We built a car that, from the ‘*Turret-Top”’ 


roof of its super-safe Body by Fisher, to its triple-sealed hydraulic 


F YOU are interested in acquiring the Pontiac 
franchise, please communicate with A. W. L. 
Gilpin, Vice-President and General Sales 
Manager, Pontiac Motor Company. Your commu- 
nication will be regarded as strictly confidential. 





By B. E. HUTCHINSON 
Chairman of the Board, 


New York, Jan. 11.—Predictions 
are dangerous things to make, 
but the road ahead into 1935 looks 
particularly in- 
viting to the au- 
tomobile indus- 
try, for all the 
signposts point 
to a real pro- 
gress toward 
complete __ busi- 
ness recovery. 

To begin with, 
the automobile 
industry sees the 
greatest replace- 
ment market in 
its history next year. Statistics 
show that there are 5,000,000 cars | 
in operation that are at least | 
seven years old. The average life 
of an automobile is said to be| 
seven years. 
Total car 


B. E. Hutchinson | 


are | 


registrations 


| placed soon. 
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Increased Sales Forecast 


By Revived Confidence 


Plymouth Motor Corp. 

slightly more than 23,000,000. This 
means that nearly one-fourth of 
the cars in use have reached the 
old-age limit and must be re-| 


There are other encouraging 
signs, just as promising as the 
huge replacement market. And| 
the most important is the return | 
of confidence. 


A definite confidence has re- 
placed uncertainty. The Amer- 
ican public is confident that the 
business is climbing back to 
normal levels. We have received 
a record number of advance 
orders from our dealers in all 
parts of the country. Automobile 
dealers, as a rule, are pretty sound 
business men. They would not} 
have placed more orders unless | 


| they had definite proof that they | 


would sell more cars. 


approves 
Pontiac Program for 1935 


| motor trucks, 


| well 


Regular Production 
Begun by Twin-Flex 


Milwaukee, Wis., Jan. 11.—The 
Twin-Flex Corp., manufacturers 
of axles, auxiliary transmissions 
and four-wheel drives for lighter 
has now entered 
into a regular schedule of pro- 
duction after moving from Detroit | 
to Milwaukee several months ago. 

The company has been special- 
izing in the manufacture of six- 


| wheel attachments for Fords and 


but 
line 


Chevrolets, 
extend its 


is planning to 
to include third | 
axles for other light trucks as 
as auxiliary transmissions 
and four and six-wheel drives for 
lighter trucks. 


Youngstown Sponsors 


First Show Since °26 | 


Youngstown, O., Jan. 11.—The| 
first automobile show here in| 
eight years will be held Feb. 12 
to 16 in the Stambaugh Auditor- 
ium, sponsored by the Mahoning 
County Automotive Assn. 

The last show was held here 
in 1926. L. F. Donnell is presi- 
dent of the association. 


brakes, includes the finest features, the finest quality, and the finest 


workmanship money can buy. We can state in all sincerity that the 


new Pontiac Six is actually a new kind of low-priced car. 


In fact, 


only the manufacturing short-cuts made possible by our great 


modern plant enabled us to place it in the low-price field. 


The result is history. 


Pontiac dealers who saw the car before 


announcement estimated that this new Six and the Improved Eight 


would double their sales in 1935. They went further. Advance orders 


placed by only 25 per cent of the dealer body for the first 90 days of 


1935, exceeded the entire production for the first 3 months of 1934. 


The public vindicated this judgment on announcement day with 


the greatest reception ever given a Pontiac, and one of the most 


enthusiastic and sustained ever accorded any new car. And hundreds 


of able business men, well versed in reading the public mind, are 


making haste to acquire the Pontiac franchise. They believe with 


us that, everything else being equal, superior quality will win out. 


And they see in the unsurpassed quality Pontiac has brought to the 


low-price field, an unsurpassed opportunity to profit and prosper. 


PONTIAC MOTOR COMPANY, PONTIAC, MICHIGAN 


PROSPER ui: 


PONTIAC 


DIVISION OF GENERAL MOTORS 


| sold out. 


| boat show. 
| cars, as well as motor trucks and 


Record Sales 
Expected for 
Toronto Show 


Toronto, Ont., Jan. 11 (UTPS). 

New records in sales and at- 
tendance are expected to mark 
the National Motor Show of Can- 
ada which will be held in the 
Automotive Building, Jan. 12 to 
19. 


It is announced that reserva- 
tions for the dinner dance and 
floor show to be held on the 
opening night have already been 
The show will be the 
first formal presentation to the 
Canadian public of the 1935 au- 
tomobiles. 


An added innovation this year 
will be a comprehensive motor 
Hundreds of motor 


buses will be on display. 

Dr. Herbert Bruce, lieutenant- 
governor of Ontario, will officiate 
at the opening ceremony on the 
evening of Jan. 12. 


er 








19-26—San Francisco, Calif. 


| 20-26—Akron, 0. 
20-26—Nashville, 


| 21-26—Omaha, Neb. 


| 22-25—Washington, 
22-27—Lansing, 


| 26-Feb. 2—Chicago, 


| 30-Feb. 2—Muskegon, 


| 18-23——Bethiehem, Pa. 





| 23-26—Dallas, Texas. 
| 23-27—Evansville, Ind. 


| 15-24—Geneva, 
16-23—Mankato, 


| 17-19——-New Orleans, 
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Coming Events 


1935 


11-12—Los Angeles, Calif. Southern California 
Section SAE Dinner. Richfield Bldg. 


12-19—Buffalo, WN. Y. Buffalo 
Trade Assn., Thirty-third Annual 
tomobile Show, 106th Armory. 


12-19—Cleveland, Ohio. Cleveland Automotive 
Trade Assn., Annual Automobile Show, 
Public Auditorium. 


12-19—Detroilt, Mich. Detroit Auto Show Assn., 
Annual Show, Convention Hall, 


12-19—Milwaukee, Wis. Milwaukee Automotive 
Trades, Inc., Annual Automobile Show. 
Milwaukee Auditorium. 


12-19—Toronto, Ont. National Motor Show of 
Canada, Automotive Bldg.. Exhibition 
Grounds. 


12-19—Washington, D. C. Washington Auto- 
motive Trades Assn., Fifteenth Annual 
Automobile Show, Washington Audi- 
torium. 


13-20—Springfleld, 114. Automobile Show, aus- 
pices Springfield Auto Dealers’ Assn. 


14-18—Detroit, Mich. Society of Automotive 
Engineers, Annual Meeting and Engin- 
eering Display. Book-Cadillac Hotel. 


14-19—Brooklyn, N. Y. Automobile Show. 
14-19—-Newark, N. J. Automobile Show. 


14-19—Phliladeiphia, Pa. Philadelphia Assn., 
Thirty-fourth Annual Automobile Show, 
Convention Hall. 


14-15—Detroit, Mich. National Automotive 
Dealers Assn., Annual Meeting. 


15—Cambridge, Mass. New England Section 


SAE Dinner. Massachusetts Institute 
of Technology. 


{7—Dayton, 0. Dayton Section SAE Dinner, 
Engineers’ Club. 


18-24—Toledo, 0. Toledo Automobile Show. 
Civic Auditorium and Convention Hall. 


19-24—Columbus, Ohio. 

19-26—Long Beach, Cal. 
mobile Show. 

19-26—Pittsburgh, Pa, Automobile Show. 


19-26—Boston, Mass. Boston Automobile Deal- 
ers Assn., Annual Automobile Show, 
Mechanics Bldg. 

19-26—Hartford, Conn. Hartford Auto Dealers 
4ssn., Annual Automobile Show, State 
Armory. 


Automotive 
Au- 


Automobile Show. 


Long Beach Auto- 


Motor Car Deal- 
ers Assn. of San Francisco, Nineteenth 
Annual Pacific Automobile Show, Civie 
Auditorium. 

19-26—Syracuse, N. Y. Syracuse Automobile 
Dealers’ Assn. Annual Automobile Show, 
Armory. 

Akron Automobile Show. 

Tenn. National Automobile 
Trades Assn. 

21-25—Baltimore, Md. Automobile Trade Assn. 
of Maryland, Annual Automobile Show, 
Fifth Regiment Armory. 

Automobile Show. 

21-26—Rochester, N. Y. Annual Automobile 
Show, Edgerton Park. 

22—San Francisco, Calif. 
fornia Section SAE Dinner. 
Club. Auto Show Meeting. 

22—New York, N. Y. Metropolitan Section 
SAE Dinner-Dance. Hotel Lexington. 

D. C. American Road- 

Assn. 

Mich, 


Northern Cali- 
Engineers’ 


builders’ 

Lansing Automobile 

Show. 

til, Chicago Automobile 

Trade Assn., Automobile Show, Coll- 
seum. 

26-Feb. 2—Montreal, Can. 
Show of Eastern Canada. 
Bldg. 

28-Feb. 2—Springfield, Mass. Springfield Auto- 
motive Dealers’ Assn., Annual Automo- 
bile Show, Municipal Auditorium. 


28-Feb. 2—Eimira, N. Y. Annual Automobile 
Show. 


National Motor 
Sun Life 


Parts and 


29—Chicago, til. Automotive 
Inc., Annual 


Equipment Manufacturers, 
Meeting. 
29—Chicago, Ill. Chicago Section SAE Din- 
ner. Hamilton Club. 
Mich, Muskegon Auto- 


mobile Show. 


FEBRUARY 
—Youngstown, 0. Youngstown Auto Show. 
3-6—Birmingham, Ala. Birmingham Auto 
Show. 
3-6—Houston, Tex. 
Auditorium. 


9-16—Kansas City, Me. Kansas City Motor 
Car Dealers Assn., Annual Automobile 
Show, American Royal Bldg. 

10-23—Denver, Col. Denver Automobile Dealers 
Assn., Annual Automobile Show, Muni- 
cipal Auditorium. 

11-16—Louisvilie, Ky. Louisville Trade Assn. 
Annual Motor Show. Armory. 

Bethlehem Auto Trades 

Assn., Automobile Show, Coliseum. 

Dallas Automobile Show. 


Automobile Show. 


Automobile Show. City 


MARCH 
9-16—Minneapolis, Minn, Minneapolis Auto 
Trade Assn., Northwest Automobile 
Show, Minneapolis Auditorium. 
Switzerland. Twelfth Interna- 
tional Automobile Show, Palais des 
Expositions. 


Minn. 
Annual Automobile Show, 


Mankato Auto Dealers 
Assn., Ar- 
mory. 

Automobile Show, 
Municipal 


La. 
auspices Times - Picayune. 
Auditorium. 


APRIL 


22—New York, N. Y. American Chemical 
Society, Semi-annual Meeting. 









Philadelphia Automobile 
Show to Open Monday 





Philadelphia, Jan. 11. - The | advertising art exhibits, sound | 
doors of the 34th Philadelphia} movies by manufacturers, and a| 
Automobile Show will swing open| state highway exhibit. 


Jan. 14, at noon, in Convention! The committee on arrangements 
Hall, with 24 passenger car and| consists of Guy A. Willey, chair- 
15 accessory exhibits. man; John H. Fassitt, vice-chair- | 

William P. Berrien, show man-| man; J. E. Gomery, treasurer; 
ager, forecasts a marked atten-| Ad. Seltz, secretary; Robert B.| 
dance increase. All available| Parker, J. J. Costello, T. B. Mar- | 


tindale and Geo. H. Thornton. The 
exhibits comprise: 
Buick, 


space in the hall has been taken. 
Augmenting the show 
orchestra 


will be a 
with soloists, 


passenger car 


Auburn, Austin, Cadillac, | 


30-piece 







eae 
\ 


| 


| 


| // 4 
/)/ CLEAR 
AHEAD 


N 1934 many 2 dealer was 
wrecked on the dangerous 
side-tracks of “bargains,” special 


prices and “fancy” discounts. 


Today the public’s preference 
_ is swinging back to quality— 
bringing a larger share of the 


battery business to Willard 


battery dollars to the dealer 


Chevrolet, Chrysler, De _ Soto, 
Dodge, Ford, Graham, Hudson, 
Hupmobile, LaSalle, Lincoln, La- 
Fayette, Nash, Oldsmobile, Pack- 
ard, Pierce- Arrow, Plymouth, | 
Pontiac, Reo, Studebaker and 
Terraplane. 

As a preliminary feature to the 
show, the fourth Antique Auto- 
mobile Derby for cars 20 years 
and older, will be run to Conven- 
tion Hall from points in Pennsyl- 
vania, New Jersey, Delaware and 
Maryland. The race is under the 
supervision of the Philadelphia 
Automobile Trade Assn. with cash 
and trophies as prizes. Close to 


25 horseless carriages are entered 


this year 


TRACK 


learned that “You can always 
depend on a Willard.” Today 


they are taking more of their | 


who displays the red and white 
Willard sign. 


If you want to know what THAT 


| can mean to you in 1935, write 


| Dealers. 





Experienced car-owners have 
STORAG 


Willard 


WILLARD STORAGE BATTERY CO. e CLEVELAND, OHIO 
Factories: Cleveland + Los Angeles + Toronto 

Branches: New York + Boston + Atlanta « Indianapolis - Chicago 

Dallas - Cleveland + Kansas City 
















a personal letter to Fred G. 


Teufel, Sales Manager, today. 
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Cities Seeking Share of Gasoline Tax Spoils 


=/Ma 


Washington, Jan. 11. 
| cost of government threatens now 
to smack the motorist from an- 
other angle—one that is entirely 
new and which threatens to be 
extremely expensive. 

t is the determination of muni- 
cipal officials to cut in on gasoline 
tax revenues, either through a 
process of sharing existing income 


or imposing such taxes on their 
own. In defense of their position, 


municipal officials are able to cite 
the sad fact that state govern- 
ments have increased and di- 
verted motor vehicle revenues 
throughout the depressed years 
and that the federal government 
imposed parallel levies when the 
economic going got roughest. 

Save in the rare 
municipality has been kept out 
of the motor vehicle tax field, 
especially the gasoline tax sector. 
Now, finding itself pinched for 
operating revenue, is clamor- 
ing for a share. 

So far, it is a division of the 
spoils for which the municipali- 
ties are asking. They are asking 
it, too, in a tone of voice that 
presages rather a bitter conflict 
between themselves and state au- 
thorities. The tide of the conflict 
to date indicates that the victim, 
as usual, will be that famous 
and universally abused innocent 
bystander, the motorist. 


instance, the 


it 


Cities Want Half 


Their program, as mapped by 
the United States Conference of 
Mayors, calls for a return of 


“roughly half” the sums paid by 
urban dwellers into special motor 
tax funds. In defense of this 
demand, the mayors’ organization 
declares that “the claim of the 
cities for a fair share of the 
special motor taxes should take 
precedence over any proposal to 
reduce the motor taxes or to di- 
vert the same to non-highway 
purposes.” 

With diversions reported in the 
vicinity of $200,000,000 annually, 
it is obvious that the municipal 
authorities see an opportunity to 
pick up quite a bit of extra 
money for the government enter- 
prises they represent. 

The first effort to evaluate the 
validity of the mayors’ demand is 
that undertaken here by the Na- 
tional Highway Users Conference. 
A report to be issued by this or- 


yors, Tight f for Money, 


See Answer in Motorist 


The high) 


ganization on the subject within 
the next few days, declares: 
City Streets Necessary 

“Urban vehicles, which consti- 
tuting 79 per cent of the total 
travel upon urban streets and 
rural highways, actually contri- 
bute, however, only 73.3 per cent 
of the total volume of special 
motor vehicle and all other taxes 
for urban streets and rural high- 
ways.” 

Summarizing the report, Foy F. 
Britton, director of the Highway 
Users Conference, says: 

“Urban streets, as distinguished 
from rural highways, serve vari- 
ous community uses which make 
streets necessary regardless of 
motor vehicles. 

“Motor vehicles should’ con- 
tribute in part, however, to the 
cost of arterial routes through 
cities. The extent to which spec- 
ial motor vehicle taxes should be 
used in that manner should be de- 
termined by the authorities in 
each state in the light of local 
conditions. 


See Opposition 

“Any move to take a fixed per- 
centage of special motor taxes 
for city streets will undoubtedly 
meet with opposition from agri- 
cultural groups and _ motorists’ 
organizations. It is obvious that 
no fair allocation can be made 
upon a merely arbitrary basis. 
Instead it must depend upon the 
relative motor use of urban 
streets and rural highways. 

“Contrary to the general im- 
pression, United States Census 
Bureau figures show only a small 
increase in per capita cost since 


1903. From the standpoint of the 
portion of all city expenditures 
used for city streets, there has 
been a decrease from 27.7 per 
cent in 1903 to 10.2 per cent in 
1932. 

“Cities should not use money 


obtained from special motor taxes 
for purposes other than construc- 
tion and maintenance of streets. 

“Since conflicting claims may 
arise between various cities, and 
because the extent of city shar- 
ing must inevitably be determined 
by the state, administration or 
supervision by the state’s high- 
way department would seem nec- 
essary. The exact measure of 
such control depends greatly upon 
local conditions.” 


Rear Quarters on New Chevrolet 





Chevrolet sedan models are equipped with pressed steel wheels, artil- 


lery type. 


The flare of the fender, joining in the rear panel of the 
body to conceal the after end of the chassis, is shown in detail. 
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Wind Tunnel Tests Show 


Standard Business Coupe 


Streamline Effectiveness gi, 


Washington, Jan. 11.—The big 
wind tunnel at the National 
Bureau of Standards continues to 
blow aside more of the technical 
mysteries surrounding streamline 
design for automobile bodies. 


A comparative study of the sub-| 
ject just completed at the Bureau | 


shows that in all respects save 
the yawing tendency, the stream- 
line body enjoys advantages over 
the more conventional design. 
Descriptive of the tests, the 
Bureau scientists say: 


“The measurements were made} 
for various angles of relative| 


wind between zero and 180 de- 
grees. Estimates based on the 
model measurements indicate 
that when an automobile of con- 
ventional body shape, geometric- 
ally similar to the model used in 
the tests is driven at the speed 
of 50 miles per hour in a 30 mile 
per hour quartering wind the 
forces and moments of the fol- 
lowing order of magnitude may 
occur: Lift, decreasing the trac- 
tion, 400 pounds; longitudinal 
force opposing the motion of 
the car, 230 pounds; lateral force 
pushing the car sidewise, 350 
pounds; yawing moment tending 
to turn the car off the road, 550 
pound-feet. 

“For a moderately streamlined 
automobile, the forces and mo- 
ments under the same condition 
of wind speed and car speed are 


Industry’s Steel 
Orders Boost 
Index to 54% 


Youngstown, O., Jan. 11.—Steel 
production this week will be about 
54 per cent of capacity, with 
prospects of further improvement, 
as mills continue to receive good 
orders and as the automobile in- 
dustry is swinging into produc- 
tion. 

The gain Monday, putting out- 
put at twice what it was two 
years ago will be due to the re- 
sumption of Republic Steel Corp.’s 
Bessemer plant and additional 
open hearth furnace at the 
Carnegie Steel Co.’s Ohio works 
and at Sheet and Tube Campbell 
works. 

Additional open hearth furnaces 
may be added during the week 


| 


| 
| 
| 





at Youngstown Sheet and Tube | 


Co., and Republic Steel Corp. 

At present nine of the 31 fur- 
naces in the district are on the 
active list, or three more than 
a year ago. 

Finishing mill operations are 
also better in the sheet, strip and 
bar divisions, and pipe mill opera- 
tions are slightly better. For the 
time being tin plate mill opera- 
tions show a recession usual for 
this season. 

The schedules show the follow- 
ing division of active open 
hearth furnaces: Republic, seven 
here and seven at Warren; Car- 


negie Steel, seven here and five | 
at Farrell; Sheet and Tube, 11 at | 


Campbell, and Sharon Steel Hoop, 
four at Lowellville. 


American Tire Guard 


Names Show Delegates | 


Detroit, Jan. 11.—The American 
Tire Guard Co., manufacturers of 


American Tire Guards, announce | 


the following delegates to repre- 


sent them during the 1935 Detroit | 


Automobile Show, Jan. 12 to Jan. 


19, inclusive: Ralph De Palma, | 


sales engineer; Benjamin S. Pagel, 


president; Olin Finney, vice-presi- | 


dent and secretary; F. L. Hubbard, 
treasurer; Charles C. James, fleet 
sales division manager; C. N. 


Caldwell, fleet sales division; Hal | 


G. Childers, manager production 


department; William G. Gilbert, | 


manager dealer sales division; K. 
R. Davies, advertising manager; 
E. R. Grace, advertising counsel. 

Headquarters will be at the 
Book-Cadillac Hotel and Hotel 
Statler. The show exhibit will be 
at Boeth 31. 


ciiy 
estimated to be: Lift, 340) § Ti UH 
pounds; longitudinal force, 90 . 
pounds; lateral force, 170 pounds; i ruse 


and yawing moment, 770 pound 
feet.” 

Of the ground effect in wind 
tunnel tests of automobile bodies, 
the Bureau reports: 

“In studying the aerodynamic 
characteristics of automobile 
bodies in the wind tunnel the 
ground is often represented by 
a ground plane, or stationary 
platform, extending entirely 
across the air stream. A second 
method consists in testing two 
models which are exact duplicates, 
or images, wheel-to-wheel in the 
free air stream. Neither method 
can be considered representative 


I _— Sa ae The Chevrolet standard business coupe, with large luggage compartment under the rear deck, combines 
ground. In the case of the| — utility, economy, and increased riding performance in ‘the new car. 

ground-plane method, there is no} 7 a 
relative motion between the model “From a theoretical standpoint,| resentative of full scale condi-|tion, but this has not been 
and the ground plane. the image method should be rep-| tions with regard to relative mo-| demonstrated experimentally.” 








; Here, we believe, is America's first 


, i 
po = Automobile tire... U. S=Built (in 
b ry : the original Hartford plant) for 
e ‘ 4 Charles Duryea, pioneer auto- 
 . mobile manufacturer. 
; ~ ee | ’ 


i 
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ORIGINAL 


* 


| EQUIPMENT 


ON LEADING CARS 








* Since the days of the first automobile, tires made by the U. S. organi- 
zation have been chosen as original new car equipment. 

Year after year U.S. Tires have been selected by car manufacturers 
in every price class! This year the makers of a big majority of ALL cars 
are equipping with UV. S. Royals! 

This original equipment program means the sampling of millions of 
U. S. Royals every year... the pre-selling of hundreds of thousands of 
new car buyers annually...many of whom are in your neighborhood 


and will again buy U. S. Tires when needed. 






For 1935, we are backing our dealers with the most power- 
ful tire merchandising program in our 40 years in the tire 
business. + Be sure to see the U. S. 1935 Car Dealer plan. 
For quick action, write or phone our nearest branch... or our 


home office, 1790 Broadway, New York, N. Y. 









ted States Rubber 











Ketcham Sees L 


As Prosperity Barometer a. 


By HOWARD KE KETCHAM 
Director, Duco Color Advisory 


E. I. du Pont de 


Detroit, Jan. 11—Color variety 
was not so great in this year’s 
offerings at the New York Auto 
Show as it has 
been in former 
years. This, 
coupled with a 
general tend- 
ency to  con- 
formity in de- 
sign treatment, 
has robbed 
many of the ex- 
hibits of in- 
divid ualistic 
sparkle and at- 
tention promin- 
ence. 

Owing to the fact that a greater 
majority of the units displayed 
were in straight production colors 
and because few car builders to- 
day employ more than seven or 
eight color variations in their line 
during the course of a year, there 
was less of novelty in the color 
aspect than we have been ac- 
customed to find at a New York 
Automobile Show. 

Metallic Colors Wane 

Of course there were a few ex- 
ceptions where special models 
were dolled up in the dressiest 
sort of a color to proclaim im- 
portance. In this connection one 
exhibitor showed practically his 
entire line of offerings in the 
brightest yellow that can be man- 
ufactured. A more general use of 
red-yellow-red introduced at last 
year’s show, was also observed. 

Decrease in interest toward the 
use of metallic (duco interspersed 
with fine aluminum powder) type 
colors was evidenced. The range 
of variations represented in this 
finish was most complete, how-| 
ever. This was due no doubt to 
the fact that relatively few colors 
treated with aluminum content| 
impart maximum ee irridescence. 
Gunmetal greys and suntan ef-| 
fects appeared most successful in 
these particular offerings. 

With a single exception there | 
were no apparent new modes of | 
distributing or combining colors. 
The exception noted represented 
the 
spot of contrasting color against | 
the hood area intended to relieve 
the merger of hood lamp and 
fender lines where they converged | 
at this point. 

Business coupes and other util-| 
ity models in some few cases had | 
black fenders contrasting with 
body colors but for the vast ma- 
jority of entries one color covered 
the entire external area where 
practical. One display was noted 
with the rubber running board 
mats dyed to conform with the 
main body color. | 


Green Prominent 
Interest in green is evidently | 
going to be played up to by car) 
builders during 1935. It would 
seem probable that this relatively 
little used hue during former | 
years is slated for greater prom- 
inence during the current year 
because it affords a welcome field 
for change from the predomin- 
ence of black and dark purple- 
blues during depression years. 

Color accents were employed 
with splendid effect this year. 
One exhibitor used narrow chan- 
nels of color in the hollow created 
by juxtaposed moulding beads to 
create this stripe effect. The ef- 
fect was decidedly attractive par- 
ticularly where a receding color, 
blue, was employed. This gave 
the moulding groove an aspect of 
greater depth. 

A number of entries appeared 
without stripes, some _ supple- 
mented this departure with wide, 
gleaming moulds of chromium. 
Disc wheel colors to contrast with 
the body area are about due to 
appear on the lower priced cars. 
The vogue for these having been 
go successfully instituted on the 





/~ 
H. Ketcham 











introduction of a minute] ' 
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Lively Hues 


Service 
Nemours & Co. 
higher priced models. 

For many years black and ex- 
tremely dark colors prevailed in 
car production. This has been 
attributed to a number of causes: 
Desire on the part of the buyer 
to avoid appearing conspicuously 
opulent during depression years; 
the satisfaction dark colors af- 
ford when cars must be driven 
over a longer than usual period 
of ownership; the expediency 
dealers have found in stocking 
black owing to the ease with 
which they have been able to 
substitute this finish in place 
of any other color has led them 
to favor black during the time 
when their inventories must be 
maintained at a minimum. 

Change on the part of these 
factors that has made bright car 
colors again saleable may well 
be hailed as a harbinger of a 
period of renewed business ac- 
tivity. 





Reo Reports Strong 
Financial Position | 
Lansing, Mich., Jan. 11. — Reo | 
Motor Car Co.’s production gains | Maciel Sales 


in 1934, and its strong financial 
position, place the company in an | In Los Angeles 
Rise Over 1934 


enviable position in light of the | 
year’s record, according to George 
Los Angeles, Jan. 11.—Unrevised 
Los Angeles County new pas- 


L. Brown, secretary - treasurer. 
Total output of Reo passenger 
cars and Speedwagons during the 
year just ended, showed a gain 
of 66 per cent over 1933 and 137 
per cent over 1932. 

More than 300 new sales out- 
lets for Reo passenger cars and 
Speedwagons were added in 1934. 


In New Building 


ber were 2,422, as against 2,107 
last year, a gain of 15 per cent 
over the wind-up month of 1933. 


The ten best sellers were: Ford, 


Sparta, Mich., Jan. 11 New | 600; Chevrolet, 597; Plymouth, 
office buildings of the Sparta | 306; Studebaker, 181; Buick, 163; 
voundvy, manufacturers of automo- | Dodge, 148; LaFayette, 59; Olds, 
bile castings and parts, are com- | 49; Terraplane and Willys, 46 
pleted and the office staff moved in| each, 

Jan. 8. The lower floor of the new y 
| offices provides for the power plant, Last year’s December regis- 
laboratories, superintendent’s office,| trations of the five leaders were: 
and directors room. The second| ford 616: Chevrolet, 379: Plym- 
floor houses the main office, pro- : : ; : 


outh, 380; Studebaker, 136, and 
Buick, 1. 


_ pet 


duction office, and the president’s 


office. 





Sj 
< 


senger car registration in Decem- | 


BALL. RVLLER AND THRUST 





ak ces Returning to More Variated o eay Colors 





| A. P. Sloan jr., president of General Motors Corp., and C. L. McCuen, head of Olds Motor Works, gaze 
| fondly at a batch of orders received during the New York Automobile Show for delivery on the new Olds 
sixes and eights. Sales have been reported ahead of last year. 


2,415 Highway Projects 
Involve 104,832 Workers 


Washington, Jan. 11. Highway, are 
projects today are giving di- 
rect employment to 104,832 men, 
according to the latest tabulation 
this week by the United States 
Bureau of Public Roads, the} 
figures of which are particularly | 
timely in view of the President’s | 
demand for work relief as a 
substitute for the dole. 


These projects, numbering 2,415, 
involve 6,911 miles of highway and 





Sales Increase 


Ashtabula, O., Jan. 11.—Sales of 
new automobiles in Ashtabula 
County increased 50 per cent in 
1934 over 1933, figures released this 
week show. In 1934, sales totaled 
1,554, compared with 1,063 in 19338. 









| 


are being constructed at an esti- 
mated cost of $147,809,000. 

The Bureau also reveals that a 
total of 585 projects, which will 
involve an outlay of $29,135,000, 
have been approved but contracts 
have not yet been awarded. Con- 
tracts have been awarded for an- 


| other 794 projects but work on 


MANK 


these remains to be started. The 


estimated expenditure on these 
projects is $33,511,000. 
Completed projects to date 


have utilized virtually all of the 
original $400,000,000 public works 
highway appropriation, the 
Bureau reveals. Its tabulation 
shows a total of $320,369,000 has 
been expended in the completion 
of 7,334 projects. 








NORMA-HOFFMANN BEARINGS CORPORATION, STAMFORD. CUNN, U.S.A. 
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Nov. Automotive Exports 


Dealer Finds Publicity 


Material in Personnel 


By GEORGE SMEDAL 


Minneapolis, Minn., Jan. 11.— 
One of the problems facing both 
the small and the large automo- 
bile dealers is how to obtain news- 
paper publicity aside from such 
items as new models, changes and 
additions in the staff, and the 
usual run of news that makes 
publicity. 

The experience of a dealer, not 
the largest by any means, in a 
town of about 100,000 population, 
may help to point the way to a 
publicity program for others. 

At first this dealer did not have 
the proper appreciation of pub- 
licity that was not immediately 
tied up with the name of the 
automobile he sold. He did not 
appreciate that getting his firm 
name before the public was al- 
most as important as getting the 
name of his automobile in the 
news columns. He was skeptical 
and at the start of this program 
it was agreed that it was not to 
cost him one cent until results 
were apparent. 


Studies Staff 

The first few days were spent 
in mingling with his staff. After 
four days he discovered: 

One official of the firm was a 
Lusitania survivor. 

Another was president of the 
local stamp club, while a sales- 
man was known throughout the 
state as an expert on old coins. 

A salesman was the father of 


the state public parks tennis 
champion. 
Another raised Great Danes 


and had sold them in almost every 
state in the union. 


Still another salesman took two | 
weeks’ vacation a year, and like | 


a postman’s holiday, he spent it 
in visiting especially successful 
automobile dealers in three 
nearby states, always seeking to 
find something new in selling au- 


tomobiles which he could take | 


back with him. 

One of the men in the service 
department had a brother who 
was a professional football player, 
and who had starred in pro games 
ever since he began his career 
after college. 


Program Worked 








Although at first glance none of 


these items would indicate that 
they could be used to sell auto- 
mobiles, they were the basis of a 
publicity program. The firm’s 
name was kept before the news- 
paper public in that city for more 
than four months with just this 
material. Not only were the local 
daily newspapers used, but also 
three weeklies in the same town, 
the magazine of the state automo- 
bile dealers association, and 
weekly newspapers in nearby 
towns, especially in the town 
where the head of the firm had 
his summer home. 

The Lusitania story was easy 
to “crack.” Pictures of the ship 
were found at the daily newspa- 
per offices, and a photograph of 
the official was pasted into it for 
a layout. This story will be an 
annual one, on the anniversary 
of the sinking. 

With the government issuing so 
many new stamps, a story on the 
stamp expert was easy to place. 
Just at the present time he is 
explaining in articles every other 
day the significance of the na- 
tional park series. The coin ex- 
pert had his day explaining why 
some old coins are valuable, why 
others are not, and how to dis- 
tinguish a really worthwhile old 
coin, from a penny to the half 
dollar worth $2,500. 


Found Hobbies 

In all of these articles there 
was at least one mention of the 
firm with which these men were 
connected. In several instances 
it was possible to name the firm 
three to seven times. 

The salesman who is the tennis 
champion’s father had to take up 
the racquet again for a series of 
photos in the sports sections, and 
write an article comparing tennis 
as it was played when he was a 
youth with the modern game. 

Everybody is interested in dogs 


and big dogs seem to draw the 
most attention. The story on the 
Great Dane breeder resulted in so 
much interest that it was decided 
to place several of the dogs on 
the show floor of the sales room. 

The story of the go-getting 
salesman was easy to place. It 
was the old, old story that the 
man who applies himself to his 
work is bound to get some place. 
This article also appeared in 
many of the trade journals and 
the factory used the story in its 
magazine for dealers and sales- 
men. 

Now the company is “publicity 
conscious.” The staff has seen 
how much news and feature ma- 
terial there is around them. Lit- 
tle will happen now that has any 
publicity value that will not 
sooner or later find its way into 
the newspaper columns. 





¥ 
~ FISHER 
See the new General Motors cars haf 
at the Automobile Shows. oelore. 


Examine critically the 
mohair velvet upholstery fabrics 





Pontiac Dealers 
In Detroit Area 
Hold Luncheon 


Detroit, Jan. 12.—More than 
225 Pontiac dealers and salesmen 
of the Detroit metropolitan area 
met today for luncheon and an 
informal discussion at Oriole Ter- 
race. 

Following the luncheon, V. A. 
Davison, manager of the Detroit 
zone, conducted a program which 
included a merchandising talk by 
A. W. L. Gilpin, vice president and 
general sales manager of the 
Pontiac Motor Co. 

Dealers and their salesmen who 
will be called upon to meet the 
thousands of people attending the 
Detroit Automobile show were given 
detail instructions and a complete 
selling presentation of the Pon- 
tiac line by S. C. Bray, sales 
promotion manager of the com- 
pany. Selling features of the cars 
were illustrated graphically by 


| charts, slides and motion pictures. 
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Gain 48% Over Last Year 


Washington, Jan. 11.—Exports 
of automotive products from the 
United States during November 
were valued at $11,447,416, a de- 
crease of $1,316,585, or 10 per cent, 
compared with $12,764,001 re- 
corded in the preceding month, 
according to the U. S. Department 
of Commerce. However, the total 
for November, 1934, showed an 
improvement of $3,730,269, or 48 
per cent, compared with $7,717,- 
147 reported in Nov. of last year. 

Shipments for the first 11 
months of 1934 were valued at 
$183,445,404 against $84,317,162 and 
$76,676,992 during the same 
months of 1933 and 1932. 

A total of 9,117 passenger cars 
was consigned to the overseas 
markets in November, a gain of 
1,176 units, or 14 per cent, over 
October, and 165 per cent above 
the 3,438 units recorded in Novem- 
ber, 1933. The larger total ex- 
port trade in passenger cars ac- 
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counted for entirely by the low- 
priced class “not over $850,” the 
demands in the _ higher-priced 
classes being reduced from the 
October totals, it was stated. 
Truck exports in November 
were off by five per cent from 
October and totaled 7,050 units 
compared with 7,484 units but 
showed an improvement of 3,891 
units, or 123 per cent, over No- 
vember, 1933, when the truck 
shipments amounted to 3,150 units. 
The average unit export value 
for passenger cars and trucks 
during November was $442 and 
$470 compared with $546 and $475, 
respectively, in the previous 
month, the statistics show. 
Shipments of miscellaneous au- 
tomotive products in November 
amounted to $4,092,447, a decline 
of 15 per cent from the October 
figure of $4,869,410, but substanti- 
ally above the total of $3,882,656 
reported for November, 1933. 
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e When you look inside those beautiful new 


a 


General Motors cars at the Automobile Shows, 


take special note of the smartness and luxurious character of 


the upholsteries. Custom-made for Body by Fisher, these regal 





rich 


BODY BY FISHER on GENERAL MOTORS CARS ONLY: CHEVROLET 


PONTIAC OLDSMOBILE 


BUICK 


fabrics are the lowest-pile mohair velvets ever loomed. Being 
more closely woven also, you'll find them smoother, sleeker, 
richer in depth of color, easier to clean, and far more durable 
than upholstery fabrics for motor cars have ever been 
. . Another evidence, incidentally, of those advanced 


special refinements you find in General Motors cars. 


LA SALLE CADILLAC 
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# This makes it doubly important that dealers — Glass All-Around is not only a question of hu- 
{ 


gio handle cars in which Safety Glass is not} _manitarian interest in your customer’s greater 
Bovided in all windows of all models have cars safety. It is now an essential sales tool that 
1 their floors, ready for delivery, with Safety is vital to success. Sound business judgement 
ass All-Around. Otherwise, they arein serious dictates that you order your cars from the 


| | 
nger of losing sales to competition. Safety \g factory with Safety Glass in all the windows. 


LIBBEY: OwENsS:-ForpD 
SAFETY GLASS 
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Farmers’ Income 
In Nov. Gains 
Over Last Year 


Washington, Jan. 11.—Farmers’ 
cash income from marketings and 
benefit payments totaled $561,- 
000,000 in November compared 
with $735,000,000 in October, and 
$524,000,000 in November, 
according to the Bureau of Agri- 
cultural Economics. 

The bureau says the total for 





1934 will be between $6,100,000,000 | 
slightly | 
earlier. 
The increase over early forecasts | 
is attributed to “unusually heavy | 


and $6,125,000,000, or 
higher than _ estimated 


marketings of corn in August and 
September and greater than ex- 
pected increase in income from 
sales of tobacco.” 

Cash income from sales of farm 
products in November, excluding 
sales of cattle and sheep to the 
government, is estimated at $488,- 
000,000 compared with a revised 


1933, | 





estimate of $630,000,000 for Octo-! 
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ber, and with $512,000,000 in No-| 


vember, 1933. 

The decline in income from 
crops in November was due in 
large part to earlier marketings 
of many crops. Since the large 
proportion of the wheat crop was 
winter wheat, the bulk of the 
crop moved to market earlier 
than usual. More favorable prices 
for tobacco resulted in tobacco 
being sold earlier than usual, it 
is stated. Marketings of cotton 
declined more than seasonally in 
November. 

According to the bureau, “In- 
come from farm marketings in 
December is usually about 7 per 
cent less than in November, but 
prices of many of the more im- 
portant farm products’ were 
slightly higher in December than 
in November. With a more nearly 
normal change in marketings 


| from November to December and 


some advance in price, it now 
seems likely that farm income in 
December was approximately 
$450,000,000 to $475,000,000, com- 


pared with $410,000,000 in Decem-| The five window coupe offered by Plymouth in 1935. 


ber, 1933.” 








TWO-FOLD 
PROTECTIO 


Coupe Model in New Plymouth Line 





When you think of better design and better performance, it is 





not difficult to associate these better bearings. For, after all, that's 


what the application of Hyatt Roller Bearings accomplishes. 


In the design of cars, trucks and buses Hyatt Roller Bearings 


exactingly and progressively meet all requirements. In opera- 


tion, no matter how severe or how continuous the service, they 


protect the vital working parts from wear and care. 


The correct design, quality manufacture and sound application 


engineering of Hyatt Roller Bearings is two-fold protection, bene- 


fiting both vehicle builder and user alike. Hyatt Roller Bearing 
Company, Newark, Detroit, Chicago, Pittsburgh, Oakland. 


HY AT I 


QUIET ROLLER BEARINGS 











The 82 horsepower motor that powers the line is 
said to be the most powerful motor Plymouth has ever used. 





Rotary Service Station 


Has Preliminary Opening 


New York, Jan. 11.—The first 
revolving service station in this 
country had _ its preliminary 
opening (last week) when the 
Esso Rotary Servicenter at 93 
LaFayette street, received an au- 
tomobile on its giant turntable, 


| 


| 
| 
| 





whirled it around an island of | 
dispensing equipment and in less | 


than two minutes sent it out in 
to the stream of traffic completely 
serviced with oil, gasoline, air 
and water. The servicenter was 


| officially opened on Saturday. 
Designed by the Colonial Bea- | 


con Oil Co., this new unit marks | 
an epoch in the development of | 


the service station. 


Its principal | 


features are that it requires less | 


land than the old type of serice 


station with equivalent facilities, | 


it is economical 
speeds service to the motorist, 
it necessitates no awkward back- 
ing and turning to get to the 


to operate, it) 


pumps and it keeps the motorist | 


indoors while his car 
serviced. 

The station itself is a building 
41 feet wide by 75 feet long, of 
ultra modern design. The facade 


is being | 


was the work of Raymond Loewy, | 
noted industrial designer who ex-| 


ecuted an exterior design that is 
a radical departure from the con- 
ventional filling station or garage. 


As the motorist enters this 
building he drives on to an elec- 
trically operated turntable 37 feet 
in diameter. This turntable re- 
volves around an island which 
contains an office, display rooms 


and dispensing equipment. The| 


turntable’s movements are con- 
trelled by attendants stationed 
on the island. As a car drives 
on the attendant presses a button 
and the car is whirled around to 
one of three positions next to 
pumps and other dispensing 
equipment. Three cars can be 
serviced on the table simultane- 
ously. 
Routine Service 


For routine service, such as oil, 
gasoline, air and water, less than 
two minutes is required. The 
motorist has only to drive on to 
the turntable and drive off again 
when the car has been serviced. 
If he desires service which re- 
quires any length of time, such as 
crankcase drain or complete body 
lubrication, he is taken to a so 
called “half position” which per- 
mits him to drive to the rear 
of the station where this service 
is rendered. 

“We can handle 100 automobiles 
an hour here,” G. L. Rosebrook, 
company architect, explained. 
“This device permits us to do so 
with the utmost efficiency. It 
makes it easy for the driver, from 
whose point of view the revolving 
service station has many advan- 
tages. Motorists like the idea. 
This is the first such unit ever 
built in this country and another 
one will be opened within a week 





on Sixth Avenue near Sullivan 
street.” 


Rosebrook said that Colonial 
Beacon and the Standard Oil Co. 
of New Jersey, of which it is an 
affiliate, plan to erect a number 
of revolving service stations in 
metropolitan sections. 


Patented Design 

The Rotary Servicenter, which 
has been granted the first patent 
ever given on a service station, 
resulted from a long study of 
present day service stations and 
their operation in metropolitan 
centers. Increasing congestion 
and the growing need for service 
to the motorist with a minimum 
of inconvenience and a maximum 
of speed led to the development 
of these novel stations which ac- 
tually mark the first radical 
change in service station design 
since gasoline became a retail 
commodity. 

W. E. Traphagen for many 
years New York manager for 
United Motors Service, and more 
recently associated with the B.O. 
P. organization of General Mo- 
tors, will join the organization of 
Wheels, Incorporated, and will be 
identified with the service depart- 
ment in a program of expanding 
the scope of the service already 
so well established by this com- 
pany. 


Schacht Expects 
Continuation of 


Good Truck Sales 


By WILLIAM SCHACHT, Pres. 
The LeBlond Schacht Truck Co. 


Every indication points to an 


| exceedingly good truck year in 


1935. There has been a very en- 
couraging amount of interest 
shown by prospective buyers of 
heavy equipment during the past 
few months which leads me to 
believe that the replacement of 
old antiquated units has begun 
and that the sale of heavy trucks 
particularly will constitute a 
larger portion of 1935 sales. 


Tire Rim Inspection 


1,199,240 During Dec. 


Cleveland, O., Jan. 11.—Tire 
rims inspected and approved by 
the Tire & Rim Assn., Inc., dur- 
ing December totaled 1,199,240, an 
increase of 107.5 per cent over 
November, 1934, and an increase 
of 91.2 per cent over December, 
1933. Total inspections for No- 
vember, 1934, and December, 1933, 
were 577,713 and 627,210, re- 
spectively. 

For the 12 months of 1934, total 
inspections were 12,335,118, an in- 
crease of 41.5 per cent over the 
8,713,962 figure shown for the pre- 
vious twelve months. 
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Better Industrial Status to Aid Connecticut Sales 


Dealers and Service Men 
Plan Extensive Campaign 


By C. S. B: 


Hartford, Conn., Jan. 11.—With, 
industrial employment in the 
state’s major cities showing defi- 
nite improvement over 1933, and | 
good prospects for wholesale and | 
retail business, Connecticut deal- | 
ers are looking forward to more | 
sales and more profit in 1935. | 
Having weathered the past few) 
years as well as the dealers of | 
most other states, and definitely | 
better than some, Nutmeg auto- | 
mobile merchants are in a posi-| 
tion to capitalize upon any up-| 
swing that appears. 

Although one of the smallest 
states in the Union, geograph- 
ically, and 29th in population, 
Connecticut has an exceptionally 
large number of large manufac- 
turers, including many whose 
products are known throughout | 
the world. From the executives 
and employes of these great 
plants a large volume of car sales | 
can be expected under normal | 
conditions, and with a continu- | 
ance of industrial improvement a 
vast market should once more | 
become active. 

Sell Transportation 

Despite the large number of | 
obsolete cars turned in for new| 
or used models during the past 
year, the number of decrepit rel- 
ics of the boom era still in opera- | 
tion remains far too large. The | 
dealers’ 1935 job is to guide the | 
pre-1929 Grand Army veterans to | 
a convenient junk haven, and fill | 
their places with up to date stock. 

Developments of the year just| 
closed indicate a much keener 
interest on the part of dealers} 
in “selling transportation,” rather 
than devoting themselves almost 
entirely to the sale of automobiles 
in themselves. 

This interest, manifest over a 
wide front, will probably translate 
itself into more up-to-date dealer 
service stations and increased ag- 
gressiveness in the merchandising | 
of labor, parts and accessories, 
gasoline and lubricants. Realiza- 
tion that profits are to be made | 
in these fields is coming rapidly | 
to many dealers who in the past 
have regarded their service de- 
partments as a necessary evil. 

In the truck field the replace- | 
ment market is still enormous, | 
despite the heavy 1934 sales. A| 
large part of the past year’s sales | 
of commercial units has been in| 
the freight-hauling field, due to} 
increasing use of motor freight | 
by eastern shippers. A lot of light 
commercial jobs have also been | 
sold, but by no means enough to} 
afford even partial saturation of | 
the delivery truck market. 


Truck Dealers Active 

Truck dealers are keenly alive 
to the situation in the field, and 
are planning redoubled efforts 
during 1935 to retire many worn- 
out vehicles which still clutter 
up highways. With money more 
plentiful, thousands of small truck 
owners will be in a position to| 
turn in their old equipment, es- 
caping the terrific overhead in 
maintenance costs. 

One of the chief hopes for 
stabilization of automobile retail- | 
ing during 1935 lies in the strong 
organization which has been per- 
fected within the field by the 
Connecticut Automotive Trades 
Assn. This group, covering all 
branches of automobile sales and 
service and the parts and acces- 
sories trade, is an outgrowth of 
the former Connecticut Automo- 
bile Dealers Assn. 

The CATA has been successful 
in maintaining its membership 
and is in a strong position to 
meet trade problems which may 
arise during 1935, Carl R. Lane, 
business manager, stated. Prac- 
tically every trading area in the 
state now has its own local associ- 
ation, affiliated with the state 
body, he pointed out. 

The state association’s legisla- 
tive committee, headed by Fred- 








BARR 

erick G. Loehmann, Waterbury | 
Chevrolet dealer, is preparing a 
program for presentation at the 
1935 session of the General Assem- 
bly. 

Amendments to the present} 
dealer-repairer licensing law will 
be sought by the group with the) 
idea of increasing the control pro- 
vided by the s statute and onantion- 


| ciple, 


'and CATA president, 


ing a definite enforcement author- | 
ity. The law in its present form | 


has accomplished splendid results, 
Lane said, but it needs more teeth 
to be fully effective. As proof of 
the success of the licensing prin- 
it is pointed out that there 
are now about 800 fewer dealers 
and repairers operating in Con- 
necticut than before the law was 
enacted. 

Expressing confidence that the 
coming year will witness steadily 
improving business in the auto- 
motive field, Dayton A. Baldwin, 
head of the Baldwin Repair Co., 
Middletown, Chevrolet dealership, 
recently 


pointed out that the automotive | job, 


21 


and one-sixth of the busi- 


trades give jobs and wages to 16.6| ness payroll of the state would 
per cent of Connecticut workers | 


engaged in all wholesale, 
and service trades, with an annual 
automotive and allied sales vol- 
ume of $115,567,000 and a payroll 
of $13,364,000. 
piled for 1933 by the Census 
Bureau, were released by the Na- 


retail | 


These figures, com- | 


tional Highway Users’ Conference. | 


“Except for the continued needs 
of the motoring public, every sev- 
enth business house or 
establishment in Connecticut 
would close, 
or service trades would lose his 


service | 


every sixth person | 
| employed in the wholesale, retail | 


coming year. 


dry up instantly,” Baldwin said. 

“There is every reason to be- 
lieve,” he continued, “that with 
equitable operating conditions, 
particularly as regards taxation 
and regulation, the automotive 
trades group will contribute even 
more to the prosperity of the 
state in the years immediately 
ahead.” 

Construction of new highways in 
Connecticut, notably the Merritt 
Highway in Fairfield County, is 
expected to prove an additional 
stimulus to car sales during the 


EMBODY IMPROVEMENTS THAT 


PLACE THEM FAR AHEAD OF THE FIELD 


S MOTOR TRUCKS 


A Genuine 


TRUCK 
ENGINE 


The new and better Stewarts bring to truckdom a 
new conception of value—longer life—greater gaso- 
line economy—greater freedom from repair bills— 


5 MOTOR TRUCKS 


infinitely greater dependability. Built by an exclusive 


truck maker with a 23 year record of success, the 


MODELS 


1935 Stewarts are honest trucks, honestly rated, 


honestly priced. 


6 CYLINDER 


The 1935 Stewarts are equipped with sturdy, genuine 
truck engines, designed and built exclusively for hard 
truck service and long life—ahead of the field in 


modern design. 


Built To Last Many Years 


Stewart owners do not figure depreciation on a 2 or3 
year basis. They know by experience that the average 


life of a Stewart is many years—often having given 8, 
10 and 12 years of constant service with minimum 


repair bills. 


Patented Ricardo cylinder head— 
molybdenum alloy cylinder block 
and manifolds—a real full pressure 
oiling system — drilled connecting 
rods — valveinserts — large water 
jackets for even cooling — 7 large 
main bearings — timing gears. 


N.B. Engine above for Stewart 
popular priced models 


with a truck line. 
requirements. 


DEALERS WANTED 


Thousands of dealers are increasing their business 


314-5 Ton 


Quality Trucks 
moderately priced. 


Write for our liberal franchise 


STEWART MOTOR CORPORATION 
BUFFALO, N. Y. 


STEWART Trucks Have Won By Costing Less To Run 
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Detroiters Appear kager 


To Sign on Dotted Line 


Detroit, Jan. 11.—With practi- 
cally two weeks of curtain rais- 


ings and previews in almost all! 


show rooms, Detroit 
spurred on by the tremendous re- 
ception given the new models at 
the New York show and a flood 
of advance orders, are looking 
forward to the opening of the sec- 


ond big show with the eagerness | 


and spirit of New Year’s Eve cel- 
ebrants. They say that, as usual, 
the New York show was the deb- 
utant’s bow, but it will be the 


Detroit show, which has always | 
that 


been a dealers’ exhibition, 
will point definitely to what can 


be expected in actual business for | 


the coming year. 
Dealers will devote the greater 
portion of their time at the meet- 


ings of the National Automobile | 


Dealers’ Assn. and the Society of 
Automotive Engineers, so _ the 
work of selling prospects will fall 
heavy upon sales managers and 
salesmen themselves. However, 
since a greater volume of busi- 
ness than ever before has been 
written since the new car an- 
nouncements, the job of selling 
ears should not be too difficult. 

Dealers in the Detroit area ex- 
press the greatest optimism over 
the new year. Salesmen have 
found buyers eager to talk busi- 
ness. In some instances, sales- 
men already have enough busi- 
ness to insure them a season of 





UPHOLDING 


dealers, | 


| commissions far beyond anything 
| they have known in the past four 
years. One salesman has taken 
| orders for 27 cars and has made 
delivery of nine of them, and ex- 
pects his commissions to net him 
$1,000 for January. Some say they 
| have more prospects than they 
can conveniently handle. These 


that the Detroit show has not yet 
opened, seem to bear out their op- 
timism with cold figures. 
| Salesmen have found that pros- 
pects’ first queries concern cost 
and trade-in, notwithstanding rid- 
ing qualities, appearance, power, 
and other new model attributes. 
Detroit dealers have noted many 
buyers coming in from out-state 
to take advantage of lower costs 
of delivery here. One dealer 
| claims to have turned down three 
deals because he was unable to 
supply license plates to permit 
the driver to pass through this 
state to Illinois and Indiana. | 
Along with increases in pas- 
senger car business, dealers look | 
to heavy truck sales. A Ford 
truck dealer reports more in-| 
quiries and sales than in any sim- 
ilar week since 1929. The great- 
est demand is in the 1%-ton class. 
Anticipating commercial business 


statements, coupled with the fact} 


| 





8,693,900 See 





gains, dealers are not planning to} 
neglect the truck end of their 





sales, and are expending a great | 
deal of effort in this line. 


| 


1935 Ford in 
First Two Days 


Dearborn, Mich., Jan. 11.—Im- 
proved business_ conditions 
throughout the U. S. are indicated 
by figures given out today by the 
Ford Motor Co. showing the re- 
ception the American public gave 
the new Ford V-8 car for 1935. 

Final reports, covering the| 
whole country, show that visitors 
at dealers’ show-rooms to see the 
new Ford V-8 for 1935 totaled 





8,683,900. 

Reports show sales volume | 
greatly improved, especially in the 
agricultural states and in the 
small towns generally. A _ con- 
siderable number of dealers re- 


ported that, in the two days on 
which the new car was on exhibit, 


| they sold, on the floor, from 40 


to 50 per cent of their total 
sales for the year 1934. A 
characteristic of the showing all 
over the United States was that 
persons not previously considered 
as prospects are buying. The 
rural areas of the South and West | 
showed a renewed buying power | 
beyond all expectations. 


Plants Increase 


In Milwaukee 


Milwaukee, Wis., Jan. 11.—I1n 
creased employment is reportec 
by several local plants, includinz 
the A, O. Smith Corp., whose pay- 
roll has jumped from 3,000 ear'y 
in December to approximately 
4,500, due primarily to increased 
production of automobile frames 
Some crews in the frames division 





REPUTATIONS 


New Departures could not be better made if they were to cost 


a million dollars apiece. 


the Shows has them. 


They are out of sight, but are working 


| are working three shifts, others 
two. 

Prospects for the frames divi- 

| sion are reported better this year 

| than last and it is expected em- 


That is why almost every make of car at | ployment will be stepped up stil) 


| further before the frame output 
| peak is reached in March or April. 


| the trend toward the development 


| ing 1934, came a move by Fred 


} Surance 


Output, Payrolls|*" Motor Co., directly ane 


| Novel Ford Exhibit at New York Show 


—_————$—$ 








One of the exhibits that attracted attention at the New York show was the Ford method of demon- 
strating to visitors the improved riding qualities of the 1935 model. 
belted highway, designed to simulate bumps and ruts of the average country dirt road. 

illustration the attendant at the right is tossing large blocks under the moving wheels of the car. 


Chicago Dealers Favor 


Passengers were “taken along” a 
In the above 


New Downtown Showrooms 


Chicago, Jan. 11.—Along with 
of super-service stations, and the} 
furtherance of the neighborhood 
sales and service idea, another 
outstanding tendency during the 
past 12 months was that toward 
downtown branch outlets on the 


part of the Chicago trade. 

The movement was_§ started 
some years ago by Glenn Holmes, 
Ford dealer, when he erected his 
own building in the “loop” sec- 
tion, and by Duesenberg on Mich- | 
igan avenue, several blocks away. 
Rockne followed in the Congress 
Hotel, a location now occupied | 
as a permanent salon by Ford. 

Then, in rapid succession dur- | 





Hawkins, Chrysler - Plymouth 
dealer, who opened within a block | 
of the Holmes building on W. 
Lake street; Community Motors, 
Inc., Pontiac distributors, who 
took over a large corner space at 
Wabash avenue and Adams 
street; M. J. Lanahan, Inc.,| 
Dodge - Plymouth dealer, who 
established his downtown outlet 
in the Pure Oil building on the 
ground floor, and the Holmes}! 
organization which set up an ad-| 
ditional “loop” outlet in the In- 

“xchange building. 
present set-up gives 


The the | 


SPI 


AT 


through the Holmes organization, 
three downtown showrooms, with 
an elaborate service building in 
addition by the latter company. 


Holmes, Hawkins and Duesen- 
berg are exclusively located in 
the “loop”; in other words, their 
salesrooms in the downtown area 
serve as their main headquarters. 

Community Motors and Lana- 
han, by contrast, and in line with 
the usual procedure, maintain 
their headquarters on automobile 
row and utilize their downtown 
establishments as added outlets. 

Although skeptical at first over 
the practicability of the down- 
town showroom idea, it is now 
evident that dealers, distributors 


| and even factories are becoming 


more converted to it. 

Lanahan, who is president of 
the Chicago Automobile Trade 
Assn., declared, in discussing the 
trend: 

“There is as much need for 
downtown automobile showrooms 
as there is for downtown depart- 
ment stores. There is certainly 
the element of convenience from 
the standpoint of motorists in in- 
specting motor cars and making 
comparisons. Our newly opened 
salon has proved a popular spot, 
and the same is true of the others 
who are established in the down- 
town area.” 


CER 


THE 


S.A.E. 1935 ENGINEERING DISPLAY 
JANUARY 14-18 


BOOK CADILLAC HOTEL + DETROIT 


SPACE B-1—RIGHT NEXT TO S.A.E. HEADQUARTERS 





Automotive engineers will be especially interested in this year's Spicer 

Exhibit. Particular attention is called to the new Spicer Direct Action 

Self-Compensating Shock Absorber and to the new Salisbury Truck 
Axle. We cordially invite your attendance. 


Spicer 


MANUFACTURING CORPORATION 
TOLEDO, OHIO 


International Harvester Co. has 
been building up its forces gradu- 
ally during the last year. Present 
employment of about 2,900 is 300 
to 400 more than a year ago. The 
company’s parts business has been 
good and a new line of pees | 


every minute to promote smooth running and to prolong car life — 
upholding the reputation of your car for downright dependability. 


The New Departure Manufacturing Company, Bristol, Connecticut. 


. NOTHING ROLLS LIKE A 


| NEW DEPARTURE 
BALL BEARINGS 


BALL |has been added to production 
here. 

Allis- Chalmers employment is 
reported at about 6,700, compared | 
with 5,750 on Mar. 31, 1934. The 
firm has been busy in its tractor 


PARISH 


| division, and government and| BROWN-LIPE SALISBURY SPICER 
| railroad work has helped sustain CLUTCHES and FRONT and REAR UNIVERSAL FRAMES 
production. TRANSMISSIONS AXLES JOINTS READING, PA. 
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No Big 


New York, Jan. 11.—<As the New | 


York show draws to a close and 
the new designs seen there can be 
viewed in per- 
spective, it is 
clear that the 
new models, con- 
sidered as a 
whole embody 
new refinements 
rather than 
radical depar- 
tures from the 
conventional. 
There is nothing 
this year to cor- 
respond to the 
fairly wide adop- 
tion of independent springing, for 
example last year. There are, to 
be sure, some new forms of inde- 
pendent springing, but to offset 
these there are some reversions 
to more or less normal leaf springs 
and front axles and there are 
several options on this score 
which were not available last 
year. 

While there are a few new en- 
gines, they follow an _ almost 
stereotyped design except for 
comparatively minor changes. 
Compression has continued its 
rise and seems likely to rise still 
higher as more is learned about 
combustion chamber design and 
cooling is further improved. 
Longer cylinder jackets are quite 
common and there are several in- 
stances of constructions which 
give more rapid waste circulation, 
especially around valves. These 
and other engine changes are 
rather minor in character though 
beneficial, of course, in their re- 
sults. 

Predict More Superchargers 

Louis Schwitzer, president of 
the Schwitzer-Cummins Co., In- 
dianapolis, who has had much to 
do with supercharger develop- 
ment, predicts their wider use 
next year, especially in truck and 
bus engines in which he says that 
the higher torque at high speed is 
of special importance and that 
considerable weight and expense 
can be saved with their appli- 
cation. 

It is not difficult to find engi- 
neers who think well of some of 
the overdrives and automatic 
gear changing transmissions, 
least for cars that are driven 
very much at high speeds, 
aside from these jobs and the 
Hudson-Terraplane application of 
the “Electric Hand” transmission 


Herbert Chase 


developments are mostly minor in | 


character. 
Some New Body Styles 
Although 
bodies have not undergone many 


radical changes, the same is not | 
true of appearance of the car as a | 


whole in some instances. In the 
case of a car like the Pontiac, for 
example, the new treatment of 
the combined hood and grille is so 
novel that one recognizes the new 
styling instantly. Much the same 
might be said of the new Chrysler 
Airstream and of some other 
products. There is, however, 
nothing to compare in newness of 
form as a whole to last year’s 
innovation in the Chrysler and 
De Soto Airflow models. _ Al- 
though these are continued the 
addition of a nose, or grille, which 
stands out beyond the general 
contour of the front springs is an 
element of conventionality not 
apparent in the Airflows of the 
last year’s show. 

Some engineers who have made 
a thorough study of streamlining 
from a true aerodyanmic stand- 


point are expressing regret over | 
statements which be- | 
little the true effect of streamlin- | 


published 


ing in respect to fuel and power 


saving and say that if any gain | 
is realized it is apparent only at | 


very high speeds. 

This may be true of certain 
forms of so-called “streamlining,” 
treated merely as a type of styl- 
ing, but it certainly does not ap- 


at | 


but | 


it can be said that | 





Basic Changes 


Made in New Offerings 


ply to the car which is really well 
streamlined from an aerodynamic 
standpoint, as fully authenticated 
tests have proved. Nevertheless, 


| it is well recognized that the full 


benefits of really good streamlin- 
ing will not be gained until fend- 
ers and running boards disappear 


or are merged flush into the body | 


and the car as a whole assumes a 
true streamline form without any 
unnecessary projections to pro- 
duce eddies. 
that more care should be given to 
the under side of the car which 
should be enclosed with flat sur- 
face through which, preferably, 


| nothing but the wheels of the car 


project. 


Every trip through the show 


@-—— -—— - . 


It is also recognized | 
D> 


| reveals some new and interesting 
| details which escaped notice ini- 
| tially. Thus a look at the group 
lof canary-colored Studebakers 
made the President “land cruiser,” 
with its streamlined tail and four- 
section rear window, stand out. 
Its spring-spoke steering wheel, 
|round strap for robe carrying at- 
tached to neat die castings with 
|ash receiver receptacles, compact 


silvered central instrument panel, | 


and quick-opening latches for the 
| hinged rear quarter panels are all 
worthy of note. A detail which 
few might observe was the pro- 
| vision of alemite fittings for lubri- 
| cation of door hinges. 

In the new Dodge, the rounded 
filler strips between grille and 
fenders have small grilled open- 
|ings of their own back of which, 
|/on one side, the horn is located. 
If a radio is to be added, the con- 
{trols are combined in a _ small 
panel on the instrument board 


| which replaces 


| completely 


|}entirely covered with 
| surfaces seen from above. 





|and so 
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an ash receiver. 


Oldsmobile jobs have practical- 
ly the same shape for both six and 
eight and use similar die cast 
grilles and louvre openings. The 


| radiator ornaments and other de- 


different. Fenders are 
detached from’ the 
running boards and the latter are 
rubber on 


tails are 


Baggage Space Construction 


Some 


other cars have the rear seat 


back rest hinged at the top and | 
lifting up for access to a similar | 
| compartment. 
| put the spare wheel under an ex- 
| tended 


Some cars which 
do not have room 
to place it horizontally 
mount it nearly vertical. 
This keeps a neat and clean ex- 


tail 
enough 























; are 





ternal appearance. Curtains for 
rear windows are now often 
placed below the window and are 
provided with a snap to hold them 
up when they are raised. 

Horn projectors on the Plym- 
outh protrude through a hole in 
the skirt between fender and 
grille. Low-pile mohair is used 


| for trim on several cars, but there 
| are 


trim- 
more 


of broadcloth 
perhaps even 


plenty 


mings and 


Ford hinges the rear seat back |novelty patterns in wool fabrics. 
|rest on one model in such a way | 
that it folds down onto the seat | 
| cushion to afford access to a rear 
|compartment for baggage. 


Novel Body Colors 

Fewer black cars are in evi- 
dence, but there are also few light 
or bright colors. Gray, green and 
blue are among the popular colors, 
but shades of buff and terracotta 
are seen occasionally and there 
some yellows and maroons. 
It is common practice to use one 
color for the entire car, including 
wheels in most cases, but many 
cars have some striping at the 
belt and some have it on wheels. 


Automotive Medium 


Progressive 
monthlies except 


car linage 


And Progressive 


next three 


combined in 


Farmer led 


‘arried 


Southern 


revenue 


all 


in 


one passenger 


1934. 


during 


led the 


Farmer 
farm papers 


from pas- 


senger car and in total advertising revenue. 


PROGRESSIVE FARMER 


Birmingham, Ala. 


250 Park Ave., New York 


The South’s 


Raleigh, N. C. 


Edward S. Townsend, San Francisco 


Memphis, Tenn. 


Leading Farm-and-Home 


Dallas. Texas 


Daily News Bldg., Chicago 


Magazine 





Chicago Will Re 


Annual Pre-Show Dinner 


instate 


Chicago, Jan. 11. 
pre-show banquet which became | 
a tradition here until discontinued | 
several years ago will be resumed 
Jan. 25, the eve of the Chicago 
automobile show opening, it was | 
announced today by H. T. Holl- | 
ingshead, chairman of the show | 
committee. Plans for making the 
affair a gala occasion are going 
forward and it is expected that 
the speakers’ table will be graced 
by the presence of many auto- 
motive celebrities, including pres- 
idents of a number of the leading | 
manufacturers and other noted 
men in the industry and trade. 

A definite decision has also been | 
arrived at to hold the big Coli-| 
seum show open on Sundays. 
Since that experiment was first | 
introduced it has proved an un-| 
qualified success, stated Hollings- 
head, who added that the Sunday 
opening enables thousands from | 
surrounding cities in Illinois, In- | 
diana, Wisconsin and Mithigan | 
to attend the show, where other- | 
wise they could not get here! 
conveniently. This, he declared, | 
is especially true with regard to| 
motorists who will visit the ex- | 
position in great numbers. | 

Other innovations revealed by | 
the show committee 


include the} 
securing of a three-story garage | 
which will give indoor parking | 
facilities at low rates near the| 
Coliseum. Telephonic connec-| 
tions between the show building 
and the garage will be set up and| 
visitors will be able to leave their 
cars at the Coliseum doors, with} 
delivery service when desired at 
the same spot. In addition, of 
course, there will be both indoor 
and outdoor parking facilities for 
thousands of automobiles in the 
immediate vicinity. 

Highly pleased at the success 
of the New York show, members 
of the Chicago committee agreed 


1935 Forecasts 
Are Borne Out 
By N. Y. Show 


Detroit, Jan. 11.—‘The results 
of the New York show substan- 
tiate the optimistic forecasts for 
1935 made by 
many leaders in 
t h e industry,” 
said C. H. Bliss, 
vice - president 
and director of 
sales of the 
Nash Motors Co. 
“From every 
angle,’’ said 
Bliss,” the New 
York show indi- 
cated that 1935 
would be a good 
sales year.” 

Bliss based this opinion upon 
several facts which the New York | 
show disclosed. The serious| 
mindedness of the average show | 
visitor surprised many veteran ex- | 
hibitors, he said, and it is esti-| 
mated that the number of paid| 
admissions will run higher for 
1935 than it has for several years. | 
Prospects reported by exhibitors | 
were running about 25 per cent | 
higher than at last year’s show, | 
he estimated from the figures re- 
ceived on the Nash-LaFayette ex- 
hibit. 

Bliss anticipated even greater | 
interest in the Detroit show be-| 
cause of the presence in Detroit, | 
during show week, of nearly 5,000 
automobile dealers from all parts | 
of the country. This, coupled with | 
the fact that the Detroit show is 
being held at an earlier date this | 
year, should make it of far 
greater significance nationally | 
than it ever has been in the past. | 

Accompanying Bliss on his ar- 
rival here was E. H. McCarty, 
president, and Courtney Johnson, 
general sales manager, of the 
Nash Motors Co. 


| 
C. H. Bliss | 


that the high favor with which 
the new offerings and methods of 
presentation were received in 
New York is a good omen for 
the show here. 

“We anticipate not only a great 
outpouring of visitors from many 
points in the middle west and a 
record attendance on the part 
of Chicagoans, but also a volume 
of sales that will hearten factories 
and dealers alike,” declared M. J. 
Lanahan, president of the Chi- 
cago Automobile Trade Assn. 

“Everything has been designed, 


The annual| upon their return from the east | 


arranged and laid out to give 
visitors a series of surprises and 
delights every minute they are 
viewing the new offerings for 
1935.” 

A new departure is planned for 


the accessory section in that it} 
in addition to the} 
accessory | 
the | 
featuring | 


will include, 
exhibits of parts and 
manufacturers, displays 
automobile companies 
their genuine parts. 
Departure 


by 


tend the National Automobile 
Dealers Assn. convention and the 
Society of Automotive Engineers 
sessions is set for Sunday night. 
All of those who will leave from 
Chicago will stay at least Mon- 
day and Tuesday in Detroit, and 
some plan to remain over through 
Wednesday. 


for Detroit to view| 
the show there as well as to at-| 
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Olds Looks for Good Year 
Dealers are Told at Meet 


Detroit, Jan. 11. — 
started its Detroit Automobile 
Show activities with a meeting 
of 150 dealers and salesmen from 
the Detroit area at General Mo- 
tors building Friday afternoon, at 
which plans for the exhibit were 
discussed. 

The meeting was addressed by 
H. J. Cupper, Oldsmobile regional 
manager, Charles P. Brady, De- 
troit zone manager, and Martin 
P. Vorberg, sales promotion man- 
ager of the Olds Motor Works. 


Cupper stressed the progress 


Oldsmobile ; Oldsmobile had made in the 1934 


and pointed to the great possibil- 
ities for 1935. Brady, besides 
dwelling upon the sales possibili- 
ties for Detroit, conducted an 
old-fashioned “spell - down,” in 
which the salesmen were quizzed 
upon the features of the six and 
eight. 

Vorberg, who had just returned 
from New York, reviewed briefly 
the sales promotion program for 
1935 and presented figures show- 
ing that sales at the New York 
show were far ahead of the same 
show of a year ago. 


BORG-WARNER 





NRA Violators 
May be Indicted 
By Government 
Washington, Jan. 11.—Criminal 
proceedings against employers ac- | 


cused of discharging employes for | 
union activity are next on the Ad-| 


| their Blue Eagle insignia. 
| gone to court twice in this con- 
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ors of this section to removal of | 
It has 


nection, against the Ames-Bald- 
win-Wyoming Shovel Co. of 
Parkersburg, W. Va., and the Ely 
Walker Co., St. Louis. 

Criminal prosecution of violators 
represents an entirely new policy. 
It is provided for in the law in 


Plymouth Sells 


3.976 New Cars 
January 1 to 7 


| 
| 

Detroit, Jan. 11.—Establishing | 
an all-time record in its history, | 
the Plymouth Motor Corp. sold 
at retail and delivered 3,976 of its| 


25 


‘Accountants Urge Makers 


To Adopt New Fiscal Year 


New York, Jan. 11.—Basing its 
argument on statements of Alfred 
P. Sloan, president of General 
Motors Corp., regarding the sea- 


“The financial statement of 
General Motors Corp. dated Sep- 
tember, 1934, and distributed to 
stockholders contained a letter 


ministration’s program of en-| that pe = vith eel 
forcement of the provisions of | we Se eee we the rig 


Section 7-A of the National Re-| of employes to bargain collective- | 
covery Act. This course was de-| ly shall constitute a misdemeanor. | 
cided upon here this week, with| 
the probability that the Depart-| 
ment of Justice will ask Federal 
grand juries for a number of} 
criminal indictments under pro- 
visions of the act. 

Heretofore, the Government has 
limited its punishment of violat- 


from the president, Alfred P, 
Sloan, which will be read with 
close attention by accountants.” 
Speaking of the seasonal char- 
acter of the automobile business, 
Mr. Sloan said: 

“The automotive industry, in 
common with many other indus- 
tries, has a highly seasonal con- 
sumer demand.- Normally, ap- 
proximately 60 per cent of the 
industry’s yearly output is sold 
to the consumer in the first six 
months. Consumer sales in the 
two months of November and 
December are approximately 7.5 
per cent of the total for the year, 
as against 24 per cent for the 
two months of April and May. 
Such an _ unbalanced situation 
throws a burden upon the whole 
production machine. 

“While it is recognized that the 
‘selling of straw hats in the 
winter’ is bound to be of limited 
success, under any circumstances 
or conditions, nevertheless, the 
corporation is determined to do 
what it can in the spirit of help- 
fulness and co-operation in the 
interest of its workers, whom it 
recognizes as vital contributors to 
the success of its business. 

“The automotive industry is 
one that presents a splendid op- 
portunity for an experiment in 
the equalization of labor,” the 
editorial continued. “The natural 
business of that industry is... 
one that ends with June 30.... 
There seems to be no reason at 
all why this industry should not 
close its books at a time when 
stocks are lowest; yet few of the 
large companies have seen the 
wisdom of adopting their natural 
year. 

“Now, with the testimony of 
the head of General Motors Corp. 
to support the movement for the 
adoption of the natural business 
year, a little extra effort on the 
part of accountants should pro- 
cure the change from an artificial 
and troublesome calendar-year 
closing. 

“Everyone concerned would 
benefit from the change, and no 
one would suffer any inconveni- 
ence.” 


Hupp Heads 
Pleased Over 
New York Show 


Detroit, Jan. 11.—Officials of 
the Hupp Motor Car Corp. who 
returned from the New York 
show yesterday 
in order to be in 
Detroit for the 
opening of the 
activities at the 
Detroit show 
expressed them- 
selves as highly 
pleased at the 
results in New 
York. 

“Our cars had 
a wonderful re- 
ception by the 
public as well as 
by the dealers attending the New 
| York show,” stated William J. 
McAneeny, president, on his re- 
turn. 

“Shipments on this new car are 
starting in February and we were 
particularly interested in observ- 
ing the favorable reaction to the 
car at the New York show be- 
cause this was the first time that 
the car had been on public ex- 
| hibition. It will be shown at the 

Detroit show.” 


new 1935 models in the first week} sonal character of the automobile 
of January, it was announced; manufacturing industry, the 
yesterday by D. S. Eddins, presi-| Journal of Accountancy, official 
dent of the company. The figure| publication of the American In- 
compares with 1,690 units sold in| stitute of Accountants, strongly 
| the corresponding week of 1934.| advocates the adoption by the 

Declaring that Plymouth had| automotive industry of a fiscal 
received orders for nearly $50,000,-| period corresponding to its na- 
the maintenance department of the 000 worth of new cars, Eddins| tural season of operations. In an 
Reo Motor Car Co., has been elected | said the plant was operating at! editorial in its current (January) 
a director of the American State | Capacity about two months ahead| issue, the publication says, in 
of last year’s production schedule.! part: 





Stolte Named 


Lansing, Mich., Jan. 11. 
A. Stolte, former superintendent of 


Frank | 





Savings Bank of this city. 
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tinued growth, its continued ability to anticipate the trend 
in improved motor design. Our job, our responsibility, is 
to be ready today for tomorrow—so that, when a need 
arises, the automotive industry can call on us and feel 
confident of getting a thoroughly engineered answer to 
any problem affecting the units in which we specialize. 
®@ Moreover, an answer that is ready to be turned promptly 
into production without causing a moment's delay to 
fast-stepping car production lines! 

BORG-WARNER CORP., 310 SO. MICHIGAN AVE., CHICAGO, ILL. 


® Who would hazard a prediction in detail as to the char- 
acter and style of cars five years from now? We certainly 
would not. But we confidently believe that, at this very 
moment, we already have some of their features either 
in the blue print or experimental stage. 

®@ Borg-Warner and its many divisions have gone far since 
the early days when their function was merely to supply 
parts and units to the car maker's specifications. 

© We have built an institution which has grown steadily, 
year ofter year. And which sees, as its only right to con- 


| CORPORATION 


W. J. McAneeny 


” 


Declare Dividend 

Muskegon, Mich., Jan. 11.— The 
| Lyons Machine & Mfg. Co. announces 
|a dividend of three per cent or a 
| total of $4,500 on the capital stock 
| of $150,000. The company has op- 
| erated at a profit for several years. 
| During the past year it employed 
| from 60 to 100 men at its peak 
season, 
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Inspecting the Nash Exhibit 


Congress Seen Opposed 


To Currency Tampering 


Washington, Jan. 11. — With | 
Congress in session for just one | 
week, fears that it will go berserk 
and pass inflationary legislation 
seem definitely to have been dis- 
sipated. In that brief interval, 
the Administration has revealed 
itself as flatly opposed to legisla- 
tive tampering with the currency. 
At the same time, it has demon- 
strated it possesses that degree 
of control over the course of leg- 
islation which is effectively de- 
signed to forestall those in Con- 
gress whose views on money leg- 
islation are liberal to the point of 
being radical. 

Industrial, financial, and busi- 
ness leaders who have been fear- 
ful on the score of inflation thus 
are able to breathe easier on the 
score even before Congress set- 
tles down to real business. 

The Administration is credited 
with having scored a ten-strike 


legislative control 
when it succeeded in having re- 
vised the rules of the House for 
the discharge of committees from 
further consideration of bills. 
Under the previous rule, the last 
session demonstrated that getting 
rid of committees and bringing 
various bills to the floor was too 
easy under the system that re- 
quired only a petition bearing 141 
members’ names. 

To forestall a repetition of that 
performance in this session, the 
rule has been modified. The sig- 
natures of a majority of the 
House membership now are nec- 
essary to decree the discharge of 
a committee. That means 248, in- 
stead of 141, names must be 
signed to such petition. The Ad- 
ministration’s degree of control is 
too great to permit that hurdle to 
be cleared. 

Another voice high in Adminis- 


in keeping 


tration counsels was lifted 


against business disquiet over in- | 


flation this week. It was that of 
Secretary of Commerce Roper 
who declared, with emphasis: 


“The Administration is not for | 


inflation. Things are going to be 
worked out on regular lines. The 
capitalist system, or preferably, 
the personal property system, is 
in no danger fundamentally.” 

Disclaiming socialistic tenden- 
cies on the part of the Adminis- 
tration’s leaders, the Commerce 
Department head asserted point- 
edly that it is socialism from 
which the party is trying to save 
the country. “There is no inten- 
tion of dividing wealth,” he said. 
“It is a matter of adjusting in- 
come, or what we prefer to call 
net profits.” 

Roper counseled confidence in 
the tide of recovery, which he be- 
lieves definitely has set in. 


’ ’ . -”- 07 

Sales Gain 50% 
Wooster, O., Jan. 11.—An increase 
of 50 per cent in new vehicle sales 





in Wayne County for 1934 is shown | 


in records filed with the clerk of 
courts here. Sales for 1933 
828 and for 1934 1,254. 


EVERY CAR AT THE SHOW 


Buick Favors Newspapers 


is factory-equipped with one or more 


‘AC. 


QUALITY PRODUCTS 


Again for 1935, as for many years past, every American motor 


car manufacturer looks to AC for quality equipment products. 


The explanation, of course, is that AC adds to recognized 


design and production skill a forward looking policy which 


keeps every AC product abreast of automotive development. 


AC SPARK PLUG COMPANY 


St. Catharines, Ontario 


Flint, Michigan 


¢ AMMETERS 


INSTRUMENT PANELS e 


* 
* CARBURETOR 


* REMO 


* 


INTAKE SILENCERS » 


INJECTORS AND FLUID °* 


DIE CAST MACHINES * FLAME ARRESTERS * FLEXIBLE SHAFTS AND CABLES ° FUEL 
PUMPS * FUEL AND VACUUM PUMPS * GASOLINE GAUGES * GASOLINE STRAINERS 
LOCKER DOORS « OIL FILTERS 


TESTERS * SPEEDOMETERS * TACHOMETERS * THERMO GAUGES * VACUUM PUMPS 


A great contribution to the cause of fuel economy and 


better car performance was made by AC engineers in 


1934. It was the AC Spark Plug Cleaning Machine, the 


result of two years of experiment and test. With it, any 


Ress TERED 


4 me 
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les 
SPARK PLUG 


The cost is only 5e a plug. 


of the 55,000 Registered AC Spark Plug Cleaning Stations 
can save gas and remedy hard starting difficulties for car 


owners by removing Oxide Coating from their spark plugs. 


CLEAN IN G esses 


STATION 


LOOK FOR THE 


“PLUG 


IN THE TUB” - 


were | 


DIE CASTINGS | 


SPARK | 


C. H. Bliss, vice-president in charge of sales of Nash Motors Co., 
and C. B. Warren, New York distributor of the company’s products, 
were photographed while talking it over in front of one of the 


models in the Nash-LaFayette exhibit. 


For 1935 Advertisements 


| Flint, Mich., Jan. 11—Due to 


through the use of newspaper 
space, the advertiser’s message 
can be published from coast to 
coast, this type of media is ex- 
ceptionally efficient in the de- 
velopment of automobile sales, 


| according to Thomas H. Corpe, 
| advertising manager of the Buick 
| Motor Co. 


Discussing Buick advertising 


for 1935, Corpe 


extensive supplementary cam- 
paign in national mass and class 
magazines. 

“Newspapers are the ideal 
media because of the speed with 
| which an advertisement can be 
handled and because of their wide 
coverage of the automobile 
market,” he said. “There are no 
‘closing dates’ to contend with 
and the advertiser’s story can be 
told as spot news. Because ad- 
vertising is essentially the news 
of a product, this time element 
is an important consideration. 

“It is particularly important in 
view of sales developments in the 
| automobile industry. It is evident 
that the selling peaks, which at 


one time could be counted upon | 
| to occur regularly at certain times | 


each year, are changing and that 
the advertiser cannot rely upon 
them as he did formerly in plan- 
ning his campaigns. 

“Moreover, it is frequently de- 
sirable to place advertising em- 
phasis in selected markets or 
areas. This can be done most 
effectively through the use of 
newspaper space.” 

Corpe indicated that the Buick 
appropriation, based on _ sales 
volume, probably will be larger 
in 1935 in view of an expected 
increase in sales. The company’s 
1935 campaign was launched re- 
cently with copy appearing in ap- 
proximately 2,000 papers through- 
out the country. Newspapers will 
continue to carry the bulk of 
| Buick advertisements in the early 
part of 1935, supplemented by a 
| campaign embracing magazines, 
| trade publications 
boards. 

“The company’s objective this 





Lansing Show 


Lansing, Mich., Jan. 11.—The Lan- 
| sing Automobile Show is scheduled 
| to open Jan. 22 for a five-day run. 
The show will be under the auspices 
|of the Lansing Automobile Dealers 
Assn., the officers of which announce 
that they expect a_ record 


to duplicate the exhibits which they 
had in the New York show. So 


| far, Reo and 


said that news- | 
| papers will be the backbone of | 
the company’s program with an| 


|and moisture proof. 


| Corp. 





and outdoor | 


crowd. | 
Many of the exhibitors have planned 


; Oldsmobile have | Y 
| definitely made plans for such action.) MESS Sessions. 


year,” the executive said, “will be 


| the flexibility of newspaper adver- | to concentrate forceful messages 
| tising and the speed with which, | 


in key daily papers with more 
frequent insertions. The spread 
of weekly magazine schedules is 
such that a Buick advertisement 
will appear in one or another 
national magazine virtually every 
week during 1935. Special adver- 
tisements have been prepared for 
newspapers in all cities where 
automobile shows will be held.” 


Marbo Products 
Stock is Bought 
By Borg-Warner 


Chicago, Jan. 11——Borg-Warner 
Corp. has announced the purchase 
of an interest in Marbo Products 
Corp. which holds patents cov- 
ering a new process for the manu- 
facture of rubber hydrochloride 
and its derivative products. Wil- 
liam P. Hemphill, of Chicago, has 
been elected president of the 
Marbo company. 

In acquiring an _ interest in 
Marmo Products Corp., Borg- 
Warner obtained all of the pre- 
ferred stock of the company and 
50 per cent of the common stock. 

The product rubber hydrochlor- 
ide is acid resistant, oil resistant 
‘ The Marbo 
Products Corp.’s laboratory staff 
is now conducting research and 
will continue the development of 
the product for commercial adap- 
tations such as the making of 
plastics, paints, transparent wrap- 
ping papers, etc. 

The directors of the Marbo 
are: George W. Borg, 
chairman of the board, Borg- 
Warner Corp.; Paul H. Davis, 
Paul H. Davis & Co., investment 
bankers; Howard E. Blood, presi- 
dent, Norge Corp.; George B. 
Dryden, president Dryden Rubber 
Co.; Floyd E. Williams, vice- 
president Marbo Products Corp.; 
William P. Hemphill, president 
Marbo Products Corp. , 


|Canadian Graham-Paige 


To Hold Dealer Meet 

Toronto, Ont., Jan. 11 (UTPS) 

With W. H. Neely, managing 
director of Graham-Paige Mo- 
tors (Canada) Ltd., presiding, 
about 150 Graham car dealers will 
gather in the Royal York Hotel 
here from all parts of Canada, 
Jan. 14, when R. A. Stapells, 
president Canadian Automobile 
Assn., and R. L. Wright, automo- . 
tive research authority, will be 
guest speakers. 

Henry Harris, general sales 
manager, will conduct the busi- 
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Men You Will Meet During the Detroit Auto Week 


The Most Complete Directory of Automobile, Accessory, and Shop Equipment Companies 
Representatives, Their Hotel Headquarters While in Detroit, and Their Permanent Addresses 


Automobile ee ee 


Manufacturers | PLYMOUTH MOTOR CORP., Lynch Road and Hughes, chief body engr.; K. B. Elliott, | 
F , | Mt. Elliott, Detroit, Mich. Entire staff at mgr. subdy. oper.; H. C. MeVey, mgr. Detroit McKinley, chief engr.; C. W. Crick, equipmt. sidiary, Liberty Foundries Co.), 23rd Ave. 
factory offices. retail opers.; D. R. Osborne, sales training sales; R. M. Drinkwater, equipmt. sales; E.| and 1th St., Rockford, [l.—-Book-Cadil ae 
|} dir.; E. S. Jordan, spec. rep.; L. Williams, W. Meranda, equipmt. sales; Homer R. Wil Hotel--F. M. White, pres.; A. A. Lundgren, 

mt. div.; R. G. Hudson, mgr liams, equipmt sales; Herbert Walton vicee-pres, and sales mgr.; R. W. Bergstrom, 


| 
M. W. Gotthelf, sales prom. mgr.; C. W. | BURD PISTON RING COMPANY (and sub- 


A PONTIAC MOTOR CO., Glenwood Ave., Pon 


AMERICAN AUSTIN CAR CO., INC., Butler,| ‘tiac. Mich. A. W. A. L. Gilpin, gen. sales | = mgr. retail 

Pa mer eo J. Klingler, pres. and gen. megr.; | com. vehicle div., Export Corp. equipmt, sales: F. H. Adams, equipmt. sal ep 
AUBURN AUTOMOBILE CO., Auburn, Ind.— | D W. Bathrick, asst. gen. sales megr.; F. A. STUTZ MOTOR CAR CO. OF AMERICA A. M. Babitch, engr.; BE. F Zacon, engr.: | BURGESS-NORTON MFG. COMPANY, Gen 
Book-Cadillac Hotel—R. H. Faulkner, pres. ; Berend, adv. mer INC., Tenth and Capitol Aves., Indianapolis R. G. Helgeby, engr.; H. G. Kamrath, engr eva, Ill, —Detroit-Leland Hotel——W. BF. Ar 
H. T. Ames, vice-pres.; N. E. McDarby, | Ind : AC Spark Plug Company—K. K. MeGarvey ne 1 
vice-pres. in charge of sales; John Tainsh, | R | nutcase. sales 

sales mgr.; H. G. Hersh, adv. mgr.; Horace | rEg MOTOR CAR CO., S. Washington Ave Ww | Cc 
B CASCO PRODUCTS CORP., 1333 Railroad 

m 


a" . a es Hand! ; Ab Jenkins, | Lansing, Mich Headquarters at Statler. | 
exptl engr.; § ; f r, sales Dt or? . ‘ae 
arding, sales rep.; WHITE MOTOR CO., 842 E. 7th St., Cleve- | JOHN BEAN MFG, CO.—Lansing, Mich \ Bridgeport, Conn General Motors 


D. E. Rice, E. J. G shaw Mi » | ’ , 
Philip eae ; a - in ae Ss land, O. | Book-Cadillac Hotel—II. L. Faust, sales}  Bldg.—Carl E. Vaughn, sales mar; R. W. 
meen ¢ A I nie ere ss in pe ry Me WILLYS-OVERLAND CO., Administration megr.; C. S. Phillips, sales engr.; B. F. W. Sinclair, Detroit rep 
ee an Cane, tae bres. In charge of | STUDEBAKER SALES CORP. OF AMERICA, | Bids. Toledo. O.—Suite 2820, Book Cadillac | Heyer, eastern div. mgr.; H. C. Lisle, vice- | CHICAGO RIVET & MACHINE CO., 1830 8 
prod. ; a. Cc, ee vice-pres. in charge of | Main and Bronson Sts., South Bend, Ind.— Hotel—David R. Wilson, pres.; R. J. Archer, pres ath Ave.. Cicero P. O.. Chicago, Ill.—Beeke 
as OH ee ba in charge of | — Statler —_ G “ey pres.; H. S sales _mar.; R. T. Baldwin and W. T. E. | BEAR MANUFACTURING COMPANY—2030| Cadillac Hotel—J. A. Morrissey, pres.; E. J. 
73 1 , f engr. | Yance, charge of engrg. and prod.; A. G. MacGueki oo a oe ae ; a dail = mae . 
THE AUTOCAR CO., Ardmore, Pa | Rumpf, treas.: G. D. Keller, gen. sales mgr.; cates ra a tock Island, m ~ 18493 Appoline oe - cy. and sal ere; A. J. Duns 
| I. K. Manley, mgr. of branches; J. P. P | ve. Tatham, sales rep ; 
B | Roche, J. M. Cleary, adv. counsels; Morrow | Accessories | BOUND BROOK OIL-LESS BEARING COM- D 
BUICK MOTOR CO., Hamilton Ave.. Flint Krum, pubty. dir.; Ottis Lucas, sales prom. | PANY—Bound Brook, N. J.—Beok-Cadillac y 
Mich.—Factory at Flint- Hs iow Fi ‘Curtice, | mgr.; D. O. Wilson, gen, serv. mer.; R. A. A Hotel—W. F. Jennings, pres.; H. O. Johnson, | DOLE VALVE CO.,, 1901 Carroll Ave., Chicago, 
ig — “8 Detroit rep. ill. -Book-Cadillac Hotel—John L. Dole, 
pres. and gen. mer.; W. F. Hufstader, vice- | 


| sales mgr.; Moore Kelly, 
pres, and gen. sales mer.; F. A. Bower, 


ia 1 
a I n 


Vail, gen. prod. mgr.; D. G. Roos, chief | “ 5 
AC SPARK PLUG COMPANY, Flint, Mich.—| BUNTING BRASS & BRONZE COMPANY, secy.; Thos. DB. Chace, sales rep.; R. M. 
Ellis, sales rep. (Detroit); H. B. Drapean, 


engr.; W. S. James, research engr.; E. C. 
Book-Cadillac Hotel—F, S. Kimmerling, pres. | 715-755 Spencer St., Toledo, O.—Book-Cad- > : 
engr.; J. K. Land, engr.; Stuart G. Phillips, 


Mendler, mgr. parts and access. div.; W. H, 


sales mgr.; Hector Rabezzana, chief engr. | Robert G. N. Evans, research engr.; L. M. | e 
Earl McGinnis, adv. mgr.;| Long, metallurgist. (Continued on Page 31, Col. 1) 


. | dries, mgr. of truek sales; A. L. Frank, 
Cc vice-pres. and gen. mgr. Export Corp. J. R. 


| 
CADILLAC MOTOR CO., 2860 Clark, Detroit, 
Mich. L. P. Fisher, pres.; W. Dreystadt, 
aoe = : EE ee eee 


gen. megr.; J. C. Chick, gen. sales megr.; eee 
H. W. Peters, asst. gen. sales mer.; W. C. 

Herring, sales prom. megr.; E. W. Seaholm, 

chief engr. 

CHEVROLET MOTOR CO., General Motors 
Blidg., Detroit, Mich. M. E. Coyle, pres.; 
W. E. Holler, gen. sales mer.; C. E. 
Wetherald, vice-pres.; J. M. Crawford, chief 
engr.; C. P. Fisken, mer. adv. dept.; W. BP. 
Fisk, mgr. truck dept.; E. W. Timper, mgr. 
sales prom. 

CHRYSLER CORP., 341 Massachusetts, Detroit, 
Mich. W. P. Chrysler, pres.; F. W. Frazer, 


J. S. Bache, J. E. Fields, Byron C. Foy, 
vice-pres.; K. T. Keller, vice-pres. and gen. 
mgr.; F. M. Zeder, vice-pres. 

CHRYSLER SALES CORP., 12200 FE. Jefferson 


Ave., Detroit, Mich. J. E. Fields, pres.; 
J. W. Frazer, Roy Peed, ©. L. Jacobson, 
vice-pres.; Burch Green, adv. mar. 

CONTINENTAL MOTORS CORP., 12801 E. 
Jefferson, Detroit, Mich. W. R. Angell, 


pres.; B. F. Tobin jr., treas.; G. Hall 
Roosevelt, dir. of sales.; Jack Reese, asst. to 
pres.; O. R. Baird, sales mer.; E. R. 


Jacoby, chief engr.; H. A. Mitchell, serv. 
mgr.; A. Wild, adv. mar. 


D 


DE SOTO MOTOR CORP., 12200 E. Jefferson, 
Detroit, Mich. Byron C. Foy, pres.; J. J. 
Palmer, asst. to pres.; L. G. Peed, gen. A 
sales mer.: H. E. Watterson, chief ener. 


DODGE BROTHERS CORP., 7900 Jos. Campau, 
Detroit, Mich.—7900 Jos. Campau, Detroit— 
J. W. Hutchins, Detroit reg. mer. 

DUESENBERG, INC., 1511 W. Washington 
St., Indianapolis, Ind.—Book-Cadillac Hotel 
—H. T. Ames, pres.; P. A. Watson, vice- 
pres.; V. C. Hall, sales mgr.; John Graham, OF COTTON WOOL AND WORSTED 

, 


mer. body div. 


| 
chief engr.; Thos. H. Corpe, adv. mer. . . | 
Edwards, gen. mgr. truck div.; C. H. Won- | and gen. megr.; Wilson 8S. Isherwood, gen. | illac Hotel—G. H. Adams, dir. of sales; i 
aqdy me 


spark plug div.; 





F 


FEDERAL-MOGUL CORP., 11031 Shoemaker 
Ave., Detroit, Mich. H. Gray Nuzzy, pres.; 
D. W. Rodger, vice-pres. and dir. of sales. 

FEDERAL MOTOR TRUCK CO., 5780 Federal 
Ave., Detroit, Mich. M. L. Pulcher, pres.; 
J. F. Bowman, vice-pres.; F. P. Soper, sales 


= G PRODUCED especially for the automotive industry by a textile 


GRAHAM-PAIGE MOTORS CORP., 8505 W. 
Warren, Detroit, Mich. J. B. Graham, pres. ; 


A. I. Phillip, vice-pres.; C. W. Matheson, s . e s . 
1 organization which studies the needs of its customers and de- 


vice-pres. and dir. of adv. 


H 
| 
HUDSON MOTOR CO., 12601 E. Jefferson, 


A yg EB votes its great resources, its long experience and manufactur- 
HUPP MOTOR CAR ‘CORP., 3641 E. Milwau- 
sod pen, mev-r Ar J, Bran, at, gm, mar’ | : : . 
m8 Cole exe vce pes {at Kaul, ing skill to the production of flat fabrics worthy of the cars of 1935 
asst. sales mer.; F. W. Munro, adv. mer. 


INTERNATIONAL HARVESTER CO. OF 
AMERICA, 606 S. Michigan Ave., Chicago, 
Ill.—Detroit Branch, 5915 W. Warren—W. F. 
McAfee, mgr. motor truck sales. Book- 
Cadillac—A. W. Scarratt, chief auto. engrg. 
Detroit Branch, 5915 W. Warren—G. B. 
Abbott, mgr. Detroit branch. 


N 


NASH MOTORS CO., Kenosha, Wis.—Hotel 
Statier-—E. H. McCarty, pres.; C. H. Bliss, 
vice-pres. and dir. of sales.; Courtney John- 
son, gen. sales mgr.; R. H. Israel, east. sales 
mer.; D. D. Boden, reg. mer.; H. C 
Houghton, dist. mer. 


oO 


OLDS MOTOR WORKS, Lansing, Mich. C. L. 
McCuen, pres. and gen. mgr.; D. E. Ralston, 
vice-pres. and gen. sales mer.; H. T. 
Youngren, chief engr.; R. M. W. Shaw, 


re. si = oe ons ee PAC I F IC M I L - § 


PACKARD MOTOR CO., 1580 E. Grand Bivd., 
Detroit, Mich. Alvan Macauley, pres.; W. 
M. Gil . vice- > d . 3M A 
Cudlip, vice-pres. and secy.; J, @. Vincent, AUTOMOBILE FABRICS DEPARTMENT 
vice-pres. of engrg.; C. R. Paton, chief engr. ; 
F. H. McKinney, dir. of adv. 

PIERCE-ARROW MOTOR CAR CO., se = 
wood Ave., Buffalo, N. Y.—Book-Cadillac ° ° © 
Hotel—A. J. Chanter, pres; M, C. Ewald, 140 Federal Street, Boston * 639 New Center Building, Detroit 
treas.; T. J. O'Rourke, gen. sales mar.; A. 

V. Grief, asst. to pres.; G. D. Aberdeen, asst. 
gen. sales megr.; R. B. Miller, dir. of pur.; 
L. F. Maurer, chief engr.; W. MacD. Fegen, 
art and access. mgr.; A. M. Russell, Price 
Pp. Ki . .; B. H. Warner, vice- 
a heen ae om"! THERE IS NO PROFITABLE SUBSTITUTE FOR QUALITY 


pres. in charge mfg. 
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Swayne Endorses Position 


Taken by Dept. of State 


New York, Jan. 11.—The annual 
luncheon of the Overseas Auto- 
motive Club was held here yes- 
terday at the 
Lexington hotel 

R. C. Thomp- 
son, president 
of the club, in- 
troduced Alfred 
H. Swayne, vice- 
president of 
General Motors, 
the speaker of 
the day. Ad- 
dressing the 
gathering, 
Swayne said 
that with re- 
gard to our own government pol- 
icy he heartily endorsed the po- 
sition that has been taken by the 


A. H. Swayne 


state department. “I think the 
Secretary of State is a man of 
very wide knowledge in foreign 


affairs,” he said. ‘He has been a 
student of them all his life. I am 
most decidedly in favor of his 
policy and opposed to the policy 
of those who wish to have wht 
is called a ‘uni-lateral’ plan, by 
which you give an eye for an eye 
and a tooth for a tooth.” 

said American people 
able to think interna- 
tionally. He was impressed while 
abroad, particularly in England, 
with the ability of the people to 
these 


Swayne 
were not 


express themselves along 
lines. How much news do you 
get from abroad? Compare it 


with what you can find in a copy 
of the London Times or any other 
morning London paper. This 
country lacks all that. We don’t 
know how to think internation- 
ally. We don’t know what a 
creditor position means, and many 
of the difficulties with which we 
suffer in foreign trade are due 


to that fact.” 








Swayne spoke of world eco- 
nomic trends, expressing the 
thought that these trends were 


the cause of political conditions 
and not the effect of them. The 
tariff situation is not getting any 
worse, according to Swayne, and 
he believes that in some parts of 
the world it shows a tendency to 
get a little better. 

“As these economic trends go 
relentlessly on,” he added, “they 
change the attitude of man’s mind 


toward political questions. In the 
summer of 1932, I think we 
reached the bottom. iver since 


that time, in estimating the out- 
look, I have looked at one thing 
first, and that was our export 
barometer. It began to rise in 
the face of every conceivable ob- 
stacle. We had exchange diffi- 
culties that seemed almost insur- 


| come.” 


| 
| 
| 
| 
| 
| 
| 
| 


mountable. We had tariff bar- 
riers. Everything possible was 
done to defeat the force of the | 


law of supply and demand. We!'! 
the law of supply and demand 
has found way to function in spit 
of every obstacle.” 

“Look at the steady progress 
that has gone on since then,” he 
continued. “We have today 
reached a stabilization of ex- 
changes all over the world. It is 
not definite and it is not official 
and you cannot depend on it, but 
the fact remains that the fluctu- 
ations are much less severe and 
the problems are less acute. We 
do business, as far as exchanges 
are concerned, much more easily 
than we did previously.” 

In concluding his talk, Swayne 
said, “I believe that the world 
trend of economics is rising. I 
believe it is just as irresistible on 
the advance as it was on the de- 
cline. While I don’t minimize the 


CHALK THIS UP TO REMEMBER 


@ Motor temperature control and hot 
water heater efficiency achieved by 
the Dole Balanced Type Thermostat 
—free from water pressure influence. 
Uniform performance under all road, 
load and weather conditions. Non- 
adjustable and adjustable styles. 


DOLE 
DOLE 
DOLE 
DOLE 


Double Compression COUPLINGS 
Universal All-Tube COUPLINGS 
Flared Tubing COUPLINGS 

Ball Sleeve COUPLINGS 


and Small Brass FITTINGS 


DOLE 
DOLE 


DRAFT DEFLECTORS 
PRIMERS— Also Special Brass Parts 
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| brings out the fact that wholesale | 








| dropped by the banks. 
|ably true 





|of National 


difficulties or make light of the 
problems that face us, I am sure 
that the fundamental forces mak- 
ing for recovery in the world will 
overcome them. I don’t know 
when or how they will succeed in 
changing the attitude of men’s 
minds towards some of these po- 
litical questions, but I am certain 
of the result. 

“There are just two qualities 
needed at the present time. One 
is courage and the other is pa- 
tience. I don’t know how much 
of the latter you will have to em- 
ploy, but I am sure of the out- 


1934 Wholesale 
Financing Near 


Billion Dollars 


(Continued from Page 1) 
with $500,000,000 in 
),000,000 in 1932 and the 
previous high during the past five | 
years of $678,000,000 in 1929. 


compared 


20 e00 
933, $35( 


Another’ graphic comparison | 


financing exceeded the _ retail | 
financing of new cars for the first 
time last year, and by a large 
margin. Consumer financing 
amounted to $595,000,000. Adding | 


the financing of used cars at re- 
tail, the retail total for both new 
and used was $908,000,000, or only 
$3,000,000 more than the wholesale 
financing alone of new cars. 


Commenting upon the dramatic 
change in the financing situation, 
Ayres states in his analysis: 

“A few years ago it would have 
been considered impossible that 
the volume of wholesale financing 
should be as great as that of re- 
tail financing of new cars, be- 
cause wholesale was supposed to 
be limited to about 80 per cent of | 
the factory price of only a part of 
the new cars purchased. 


“It was also supposed to be nec- | 
essary only during a few months 
of the year, when new cars were | 
being stocked faster than they | 
were being sold, or December to 
April, inclusive. Now, however, 
it appears evident that many 
dealers are borrowing on all new 
cars purchased throughout the 
entire year, while some are even 
borrowing on their used cars. 

“This change, of course, means 
that during the six-year period 
the banks have been doing a 
smaller and smaller proportion of 
the wholesale financing required 
by the automobile dealers, while 
the finance companies have been 
taking over this financing to the 
Same extent that it has been 
It is prob- 
also that the dealers 
have been increasingly unable to 
finance their operations out of 
their own capital, thus increasing 








| the total amount of financial as- 


sistance which they require.” 


Spangler Named to Fill 
MEMA Director Vacancy 


New York, Jan. 11.—Jack M. 
Spangler, general sales manager 
Carbon Co., New 


York, was named to the board of 
| directors of the Motor and Equip- 


ment Manufacturers Assn. to fill 
a vacancy at the meeting of the 
MEMA directors held in the 
Ambassador Hotel on Jan. 8. 

Spangler also was named chair- 
man of the MEMA Wholesalers 
Relations Committee, one of 
whose functions this year is ex- | 
pected to be the handling of ne-| 
gotiations with a similiar com- | 
mittee from the Motor and Equip- | 
ment Wholesalers Assn. in con- 
nection with the “Buymanship” 
program now under consideration 
by the jobbing group. 

The following also were named 
as additional members of the | 
Wholesalers Relations Committee: 
John W. Anderson, president of | 
The Anderson Co., Gary, Ind.; and 
Malcolm McCormick sales mana- 
ger of the Walker Mfg. Co., 


Racine, Wis. 


| probably 





‘na word in edgewise” 





(Continued from Page 4) 


salesmen on their toes to answer 
their questions. Everywhere one 
saw salesmen thumbing over the 
used-car price books, taking down 
prospects names or (believe it or| 
not) actually working with an 
order book in their hands. And 
it is a perfectly safe bet that this 
condition will carry right through 
the many local shows being held 
this week in many sections of the 
country. oe ae 

And again referring to the New 
York show, I do not feel that 
we have given sufficient credit 
to the dealers’ committee which 
worked like a demon to provide, 
what in my opinion was the most 
attractive and interesting show 
which has been held in years. | 
The innovation in decoration was 
best expressed by the 
comment of a feminine visitor 
whom I overheard remark as she | 
walked up the steps: “My, this| 
place is so much brighter than 
where they held the show last 
year, I guess it must be the high 
ceilings!” And it was a fact that 
by the means of lighting and 
decorative effects the old grimy 
Palace had been literally trans- 
formed. Of course, the ventila- 
tion is still atrocious and before 
another show is held this should 
be improved. I am certain that 
many paying customers were so 
fatigued by the stuffy atmosphere 
that they did not even get to the 
second floor, to say nothing of 
the third, which was never} 
crowded when I was there. 

K * * 





These extra show editions of 
which you will receive two again | 
this week have thrown our reg- | 
ular mailing off one day in sche- 
dule, but we hope this was made | 
up in the value of the complete | 
show coverage which ADN at- | 
tempted. Normally we go to press 
with the regular Saturday edition | 
on Friday evening and begin | 
mailing the most distant points | 


WE are gratified 


around midnight. Today we are 
printing on Saturday and the 
Monday and Tuesday extra edi- 
tions of next week will be printed 
on the day of date so that we can 
adequately cover the National 
Automobile Dealers Assn. meeting 
at Detroit on those days. The 
Society of Automotive Engineers 
meeting being held here the lat- 
ter part of the week will be cov- 
ered by our issue of Saturday, 
Jan. 19., and will be mailed to all 
members of that organization. 
+ + * 

Beginning today ADN _ head- 
quarters will be established 
in the Book-Cadillac Hotel, Suite 
918-19, for the convenience of our 
out-of-town friends. Anyone con- 
nected with the editorial or adver- 
tising departments can be reached 
through our uptown offices in the 
New Center building, adjacent to 


the General Motors and Fisher 
buildings. Our telephone ex- 


change is TRinity 2-3500, and we 
hope you will keep that number 
in mind for any possible service 


we can render you or our read- 
}ers who will be in Detroit this 
week. * 4 * 


Once again we say, WELCOME 
TO OUR CITY! We hope you 
have a swell time here. There are 
plenty of places for the tired bus- 
iness man to go after meetings 
(or before) We have tried to 
make this issue a little helpful 
to our guests from that veiw- 
point. To you who cannot be here 


| this year, we hope that you will 


find ADN’s reporting of the meet- 
ing so attractive that we can look 
forward to seeing you another 
year when we sincerely hope 
Detroit can again welcome to the 
world’s motor capital, these most 
important conventions of the men 
who sell and the men who eng- 
ineer the motor vehicles of the 
world. Come up and see us any- 
time!—G. M. S. 





by the nation-wide 


enthusiasm which has greeted this quality 


plug. So great has been the progress of its 


distribution that it is now widely known 


as “the plug which made good in a year.” 


EDISON -sPLITDORF 


CORPORATION, 


WEST ORANGE, N. J. 
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Washington, Jan. 11.—Those men 
who haunt the world’s farthest 
and oddest corners selling Amer- 
ican automobiles can tell the 
domestic buyer things about those 
cars which, in the latter’s most 
intimate and variegated experi- 
ence with them, he never could 
hope to learn. To this group be- 
longs the deepest knowledge of 
the real truth embodied in the 
statement that the automobile is 
man’s most amazing creation 
with respect to range of per- 
formance. 

There is something more than 


the fervor of the good salesman | 


for his product in the attitude 
of this group. It is an admiration 
that far transcends the personal 
consideration involved in selling 
it. It is an admiration based 
upon eye-witness experience in 
seeing the American 





automobile | 


come to grips with nature in her | 


most sustained and savage moods 
—and emerge victorious. If it 


induces a sort of hero-worship for | 


a seemingly inanimate thing, that | 
becomes understandable when the | 
foreign car salesman tells his 
story. 

One of the favorite features 
of the car’s performance from 
the standpoint of the domestic 
user is its hill-climbing ability. 
The foreigner, however, really 
knows much more about this 
virtue of the car than the Amer- 
ican. In the United States, there 
is a limit of eight per cent on 
grades on the Federal Aid high- 
way system and. most of these 
have excellent smooth surfaces. 
As compared with climbs up 
grades twice as steep on surfaces 
that offer no more traction than 
loose gravel, the domestic hill is 
no test at all. 


Poor Roads 


Moreover, on roads which are 
naturally worse than those aston- 
ishing artificial creations for test- 
ing endurance at factory proving 
grounds, owners of American cars 
drive daily at speeds which seem- 
ingly must inevitably result in 
broken axles, wracked and rattl- 
ing bodies, and tortured engines. 
But the cars take these conditions 
in their stride and their owners 
speak, quite like American own- 
ers, of the vehicle’s amazing 
comfort. 

The first thought of the Amer- 
ican car owner upon hearing the 
story of the gruesome extremes 
of service to which his favorite 
make is subjected in foreign coun- 
tries is that it must be an alto- 
gether different car. 

The differences are so minute 
as to be of no consequence. The 
major ones are entirely of second- 
ary importance, such as shifting 
the steering mechanism over to 
the right side, of relocating lic- 
ense brackets and tail lights, and 
of substituting instruments cali- 
brated according to the metric 
system. Liters replace gallons on 
fuel gauges, kilometers supplant 
miles on speedometers and so on. 


Heat Dangerous 


In tropical countries, where 
American cars are quite the best 
sellers, the American can find 
much more than he realizes to 
admire in the endurance of the 
counterpart of his favorite ve- 
hicle. In temperatures 20 degrees 
higher than he is accustomed to 
find under the worst of weather 
conditions at home, he will find 
that engines perform with no in- 
terruption of their smoothness, 
no loss in power. They are ade- 
quately cooled to take the worst. 

As compared with some other 
makes of cars, the American 
might find the hydraulic brake 
master cylinder — of which he 
never thinks at home—an alto- 
gether admirabie creation. In 
many a foreign car it is small 
and inadequately cooled and, 
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Foreign Roads Show American Cars Can Take Tt 


U.S. Automobiles Victors 
In Struggle with Nature 


By WILLIAM ULLMAN 


under the excessive natural heat, 
the liquid in it expands to the| 
bursting point, or at least the) 
point of applying the brakes 
when the driver does not want 


them applied. 


Dry rot is something that is 
widely associated with the jungle 
lands of the earth, but American | 
cars go into these areas and | 
give the same enduring service | 
that they do in their native baili- | 
wick. The few units in them 
made of wood are impregnated 
with a rot-resisting compound 





| appeal abroad. As the most pow- 
| erful car 


| other countries with its average 


that enables them to stand up 
under nature’s most savage on- 
slaughts. 

The export market salesman for 
the American automobile points 
out that the qualities which sell 
cars in this country are the same 
ones which give the predominant 


in the world—and it 
averages far above the cars of 


horsepower of 115 — it has that 
degree of potency which enables 
it to cope with roads that are 
appallingly bad as compared with 
those at home. 


Comfortable Driving! 

Its riding and driving ease also 
contribute to its popular favor) 
abroad. Roads that are far more 
primitive than those the Amer- 





ican motorist knows demand a| 


car that will ride easily, handle 
effortlessly, and endure racking 
strains beyond anything appreci- 
ated in this country. The Amer- 
ican car does the job as does no 
other. When the export sales- 
man makes these points in favor 
of the vehicle which he sells in 
competition with those of other 
countries, he is speaking out of 


an experience far more rugged | 
and testing than his domestic | 
audience realizes. 


ay ° 

Asks ICC License 

Washington, Jan. 11. 

Borah, Idaho, introduced 
Senate a bill requiring 
tions engaged in interstate 
merce under certain conditions to 
obtain a license from the federal 
government. 


- Senator 
in the 








all corpora- | 
com- | 


Believes Price Fixing 
By Codes is Near End 


Lincoln, Neb. Jan. 11—Price 
fixing through codes is on its way 


| out, except perhaps in the field 


of natural resource industries 
such as coal and oil, Chester C 
Davis, AAA administrator and 
member of the President’s Na- 
tional Emergency Council. 


“We need more factory pro- 
duction and lower prices, not less 
production and higher prices in 
the products of industry,” Davis 
said in a speech before the Ne- 
braska organized agriculture 
meeting here. The practice of 
price fixing through codes will 
not remain because it does not 
work, he continued. 


THE MANUFACTURERS NATIONAL 
BANK OF DETROIT 


Report of Condition at the Close of Business December 31, 1934 
{Published in compliance with the call of the Comptroller of the Currency} 


ASSETS 


Loans and Discounts . 
Mortgage Loans. . . 


Overdrafts 


$ 


12,586,487.15 


2,892,060.12 


United States Government Obligations Direct and/or 
Fully Guaranteed . . . .... 
Other Bonds, Stocks and Securities. 


Banking Houses ($301,665.09) Furniture and Fi Fixtures ($1. 00) 


Reserve with Federal Reserve Bank. . 
Cash and Balances with Other Banks . 
Outside Checks and Other Cash Items. 
Income Accrued but not Collected . . 
eee ee ee ee ee ee 


TOTAL ASSETS 


Deposits: 
Demand, 


1,513.79 


25,799,795.21 
4,922,090.53 


301,666.09 


° 5,463,072.28 
27,079,668.71 


565,851.72 
394,569.77 
94,914.38 


$ 80,101,689.75 


LIABILITIES 


except Public Funds . . . 


Time, except Public Funds ... . 
Peblic Mamas . 1 1 ee st tt 
United States Government Deposits 


Banks (Including Certified and Cashier’s Checks) . 


$ 41,977,389.91 
18,004,734.65 


ee: * 2 . &. 4,759,915.25 


TOTAL DEPOSITS (Secured by Pledge of Loans and, 
Investments) oe ee ‘ 
TOTAL DEPOSITS (Not Secured by Pledge of Loans 
and/or Investments) Ke + &.% 
Interest, Taxes, and Other Expenses, Accrued and Unpaid 
Other Liabilities. . . . e * ; 


Capital (Common 60,000 shares, par $50.00 per share) o* 


Surplus . 


Undivided Seohes—-Peid: ie a. 
Undivided Profits—Earned . . 
Reserves for Contingencies. . . 


TOTAL LIABILITIES .... 


MEMORANDUM: LOANS AND INVESTMENTS PLEDGED 
TO SECURE LIABILITIES. .... . 


State of Michigan, County of Wayne, ss: 


I, Charles K. Bartow, Cashier of the above named bank, do 


22,316.35 


9,383,877.64 


NONE 


$ 74,148,233.80 


79,847.05 
203,117.66 


3,000,000.00 
2,000,000.00 


250,000.00 
247,276.46 
173,214.78 


$ 80,101,689.75 


statement is true to the best of my knowledge and belief. 


Subscribed and sworn to before me this 
4th day of January, 1935 


Percy S. Johnson, 


JOHN BALLANTYNE 


President, Manufacturers National Bank 


CHARLES H. HODGES 
Chairman, Detroit Lubricator Company 


Notary Public 


NONE 


solemnly swear that the above 


Charles K. Bartow, Cashier 


Signed 


Correct —Altest: 


G. R. Fink 
Charles H. Hodges 
Henry H. Sanger 


DIRECTORS 


ALEX DOW 


HENRY H. SANGER 
Vice President, Manufacturers National Bank 


President, Detroit Edison Company 
CLIFFORD B. LONGLEY 
Bodman, Longley, Bogle, Middleton and Farley 


EDSEL B. FORD 
President, Ford Motor Company 


WESSON SEYBURN 
Manufacturer 


Directors 


GEORGE R. FINK 
President, National Steel Corp. 


MURRAY W. SALES 
President, Murray W. Sales & Company 











WEIDENHOFF 
UPPER ENGINE 


LUBRICATOR 


With Automatic Thermostat 
lating flow of oil under all condi- 


regu- 


tions of engine load and tempera- 


ture, 





view of the Model L-200 Weidenhoff Upper 
showing thermostatically - controlled 
needle valve (G). 


Cut-away 
Engine Lubricator 


6 bens new Weidenhoff product fully approved and 
tested by automotive engineers has the following 
outstanding features: 


1—Constant oil feed irrespective of climatic conditions 
and controlled by thermostat. 


2—Varies in feed only as the engine vacuum varies and 
feeds the lubricant in proportion to the duty the 
engine has to perform. 


3—Indicating device shows driver when the lubricator is 
empty. 

4—Has simple positive adjustment. 

5—No felts to block passage of oil. 


6—Delivers oil to combustion chambers in atomized form 
having an affinity for the various metals within and in 
quantities that will not upset carburetion. 


7—Delivers initial “shot” of lubricant when engine is cold 
and first started. 


Provides the means for achieving positive lubrication of the com- 
bustion chamber. Amount of lubricant properly proportioned 
for every condition of engine load or temperature from 40° to 
250° above F. Initial “shot” of lubricant when engine is cold 
and first started insures lubrication to working parts the instant 
engine starts. Direct lubrication to valve and upper cylinder 
walls when most needed. 


Write for full particulars on this new method of 
upper engine lubrication. 








Detroit Show Headquarters 
BOOK CADILLAC HOTEL 


JOSEPH WEIDENHOFF, INC. 
4344-58 Roosevelt Road 
CHICAGO, U.S.A. 
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Has Many Uses 











This Dodge commercial express or pick-up type truck is said to find more different uses than any other 


model. 


; evening. We local Paul Prys will 
be in the receiving line. 





* * * 


BUT ALL the excitement is not 
going to be over the dealers. 
We're also glad-handing the en- 
gineers who come here for the 
SAE meeting, when King Bill 
| Stout will ascend the throne as 
successor of Barney Roos as 
president of the association. This 
coronation is going to be espe- 
|cially interesting to the writer, 
for this Bill Stout started his au- 
tomobile career on the same pa- 
|} per with him—old Motor Age in 
| Chicago. Since that time Bill has 
|gone a long ways-—designed and 
| built cycle-cars, all-metal planes 
| and the like, laid out one of the 
| pioneer aerodynamic trains and 
{is about to launch an engine-in- 
| the-rear passenger car. 
| * * * 


ALTHOUGH I 





only left the 
ago, that event seems almost 
legendary, so much has happened 
since, getting ready for the De- 
|troit show. But New York was 
a glamorous week and the show 
| was a barometer which predicts 
pleasant weather for the automo- 
bile business. Unquestionably a 
big retail business was done, but, 
best of all, it was thoroughly 


| demonstrated that the American 





public is in a buying mood. 

There can be no gainsaying the 
fact that if New York is a cri- 
terion to go by, the first quarter 
this year will be bang-up all over 
the country. And if we move the 
stuff the way the sales managers 
expect to do, then a big year is 
assured. The records show that 
if the first quarter is lively, the 
rest of the selling season holds 
up. 

a a” + 

IT WAS AT the New York 

show—the Chevrolet party for the 





newspaper men—that I met Rod- 
ney Boone, head of the publishers’ 
representative agency handling 
the Héarst afternoon papers’ na- 
tional advertising. To me Rodney 
Boone had been somewhat of a 
mythical figure, a man whom I 
never had met in my long auto- 


MONEY- 
MAKINGIDEAS! 


Time proven ideas used by 
the most successful automo- 
bile dealers. Factory 
endorsed. Absolutely nothing 
ever like it. You can’t help 
but get a money-making idea 
from it. Come in today and 
you'll be back again. No 
obligation. 


@ FREE EXHIBIT 


DETROIT-LELAND HOTEL 


COLONADE ROOM— Downstairs 
Cass Avenue Entrance 





New York show a couple of days | 


Sparks By 


(Continued from Page 1) 


| 











Chris 
Sinsabaugh 


although he 
always had had a finger in the 
pie. 

The meeting reminded me of 
the time a short ways back when 


mobile experience, 


I was introduced to Theodore 
MacManus, whom I had heard of 
for a quarter century and whom 
I never had seen in the flesh until 
his agency got the Pontiac ac- 
count. I had told MacManus that 
I always had doubted there was 
a Theodore MacManus and was 
glad to find there was one. And 
it relieved me to find that Boone 
also was something more than a 
name. 


SALES MANAGERS who look 
with covetous eyes at the rural 
market will appreciate the good 
news sent the column by J. J. 
McMahan of the Corn Belt Dailies 
from Chicago, who knows I am 
interested in the farmers. Writes 
Mac: 

“Today, Jan. 9, a full carload 





One of the features of this job is the low, accessible loading platform. 


of cattle sold for $1,225 more than 
a similar carload sold for a year 
ago this week. Today’s price, 
$11.85 per cwt., was the highest 
since Dec. 31. Today a full car- 
load of hogs sold for $1,162.50 
more than a similar carload sold 
for a year ago this week. Today’s 
price, $8.20 per cwt., was the high- 
est since July, 1931. 


“These increases of $1,225 and 
$1,162.50 per carload alone would 
buy a good automobile or truck 
and leave a lot over for other 
things for the farm and home.” 


* * * 


ONE OF THE dealers I hope to 
meet next week is Carl P. Long- 
necker of Erie, Pa., for I find he 
has handled one line continuously 
for 26 years and is the oldest in 
point of service of anyone selling 
the product of the Pontiac com- 
pany. Longnecker started when 
he was 19, a one-man concern 
who now has 30 people on his 
payroll. He sold seven cars the 
first year and $90 worth of re- 
placement parts. Since then he 
has paid $10,000,000 for the stuff 
he has bought from the factory 
and his record discloses that he 
has sold more than 4,000 Oak- 
lands and Pontiacs. 


eadership | 


THE STANDARD WIRING EQUIPMENT OF THE AUTOMOTIVE 


kh every line of business there is always a leader— 
always one company that ranks above all others in 
achievements, experience and quality of product. This is 
especially true in the automotive cable field. Packard, 
with thirty years’ experience, is the oldest and largest 
maker of automotive cable and the largest supplier of 
original equipment. Packard introduced cable in 
wrapped coils and on 100-foot spools. Packard pio- 
neered with cable merchandiser assortments, lacquered 
cable, ignition cable sets, and synthetic rubber-covered 
high-tension cable (FOUR-FORTY). The introduction of 
Packard FOUR-FORTY is proof of Packard’s pledge 
always to improve its product. For Packard is not, 
content to rest upon any past achievements. Packard 
is determined to continue its leadership—to the 
end that Packard will always be the one best source 
of supply for automotive manufacturers and the 
trade. Packard Electric Corporation, Warren, Ohio. 






REG.U.S.PAT OFF. 
TRADE MARK 


AUTOMOTIVE CABLE 






INDUST 
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Men You Will Meet During the Detroit Auto Week 


The Most Complete Directory of Automobile, Accessory, and Shop Equipment Companies 
Representatives, Their Hotel Headquarters While in Detroit, and Their Permanent Addresses 


* 
Accessories ¢ 
ee PITTSBURGH SUN-TELEGRAPH, Pittsburgh Ww Bank Bidg.——-William G. Bryant, member 
4 1e ’ , 
(Continued from Page 27) Adi ertising Bide ~~" ee oe age Motors | WASHINGTON POST, Washington, D. c. §& = = _ ines ee ee a 
° am ee etroi Y. BE. jrunagle, mgr., auto Saye f sbor Scolar : Mbeke ; vilbreath, exec ce-pres., 
F Agencies adv. dept. See ee > ee & ee, oe Mich.; Richard Harfst, mer., Auto. Club of 
PORTLA 1 1) Me e Mich 
Fineee” MOTOR TAVOR COMPANY. ore0 A MV ibhitsae | Publishers’ M 
edera ve., etroit, Mich ooK-Cadillac > 9 ° 
Hetel—M. L. Pulcher, pres.: J. F. Bowman, LEE ANDERSON ADVERTISING CO., 425 Ss : R >prese t tives | moTOR & EQUIPMENT WHOLESALERS’ 
- w Dubois, Detroit, Mich Lee Anderson, pres. x € p resentattves | > " Wiiindadl 
vice-pres.; F. P. Soper, sales mar; H. T.|y w. AYER & SON, INC., 42nd ¥F ST. LOUIS GLOBE-DEMOCRAT, St. Loul BB Fa ge ee 
Swain, regional mer.; H. L. McNulty, re Pescaens Bi : + 42nd Floor, Mo. tea Guy & Osborn, Seotare & i a GUY S. OSBORN, Scolaro & Meeker, Inc.,| Ponnsylvania Hotcl—E. T. Satchell, pres.; 
gional mer.; B. M. Burbank, dist. sales mer.; ROR DICE. STON | ine. f a vena sae reat 8-241 General Motors Bldg., Detroit, Mich. - | E. R. Senger, vice-pres.; N. F. Vestal, mem 
John I. Martin, dist. sales mgr.; D. G. Fur . an tw 8-241 General Motors Bidg.—Jos. R. Scolaro, | ber exec. com.; R. C. Sparks, secy.; G. L 
long, dist. sales mgr. B "uk wee ak ee = ee vice-pres.; Arthur E Dixon, salesman. Lockridge, treas.; B. W. Rinck, gen. mgr 
BATTEN, BARTON, DURSTINE & OSBORN, Denied 3. Doody, aati, ren, Pradde, Mine in presenting The I alti r Sun, Boston | W. C. M. Lawrie, asst. gen, mgr 
G General Motors Bldg., Detroit, Mich. | & Prudden ee ee ae. eee, ee | N 
eonn 1e inneapolis Tribune, ew York era I 
GUARANTEED PARTS CO., INC., 250 W.| BROOKE SMITH & FRENCH, INC., 82 E.| SCHIPPER ASSOCIATES, 7338 Woodwerd| minune, Philadelphia Inquirer, Washington | yaTIONAL AUTOMOBILE DEALERS’ ASSN 
54th St., New York, N. Y.—Book-Cadillac | Hancock, Detroit, Mich. Ave., Detroit, Mich. Post, St. Louis Globe-Democrat | 1010 Pine St., St. Louis, Mo.—Meadquarters, 
Hotel—J. J. Braude, sales mer D. P. BROTHER & CO., INC., 8th Floor, T O'MARA & ORMSBEE, INC., 11-246 General! Hotel Statler. 
General Motors Bldg., Detroit, Mich Bs ; " Motors Bidg., Detroit, Mich.—1t-246 General | 
H “ei Sees ee a rch: . Va | Motors Bidg.—Preston Roberts, Frank Haeger. 
ad a ‘ . é ee B 4 


| 
HALL MANUFACTURING COMPANY, 1560 Cc editor. J " 
Woodland Ave., Toledo, O.— Detroit - Leland / TOPEKA STATE JOURNAL, 800 Kansas Ave., Associations INC., 29 W. 39th St.. New York, N. ¥.— 
Hotel--E. A. Hall, pres.; M. T. Obee, sales | CAMPBELL-EWALD CO., 13th Floor, General Topeka, Kan Represented by Paul Block : A | Book-Cadillac Hotel—John A. C. Warner 
mer.; LL. B. Fitzgerald, salesman; Ralph Motors Bldg., Detroit, Mich and Associates, reps., General Motors Bidg. | secy. and gen. mar.; C. B. Whittelsey fr. 
Moore, salesman; G. W. Smith, salesman. ’ AMERICAN AUTOMOBILE ASSN., VPennsyl asst. secy.; E. F. Lowe, asst. gen. mgr.; 
(Will show at the Automobile Show in G t vania Ave. at 17th St., Washington, D. C.— Rk. 8. Burnett, standards mer.; N. G. Shidle, 
Equipment Section.) UTICA DAILY PRESS CO., 310 Main St., 41 Burroughs Ave.—Thos. P. Henry, pres. | exec. editor; C. B. Veal, research mer.; 
J. STIRLING GETCHELL, INC., 605 New Utica, N. Y.—Book-Cadillac Hotel—Harry A. 545 W. Larned St.—John C. Burkhardt, F. L. Carroll, east. adv. mgr.; A. J. Under- 
M Center Bldg., Detroit, Mich. Fox, adv. mer. pres, Auto, Club of Mich 2379 First Nati, wood, west. adv. mer 
GRACE & HOLLIDAY, 438 New Ce cneneniann ees ~ - —_———— ——_——— — - —— 
WARSHALL ASBESTOS CORPORATION, | Detroit, Mich.—-438 New Center Bldg. Ini. 
Troy, N. Y.—Book-Cadillac Hotel —Furber ward R. Grace, pres. ais 
Marshall, pres.; C. W. Butterfield, vice-pres , c , 


sales; Karl Wise, vice-pres., engrg.; R. L. H 
Moore, dir. research; Frederic Weyburne, 
secy.; N. William Nelson, fety. supt.; H. C. | HOLDEN, McKINNEY & CLARK, INC., 2457 | Lalph J he Pol weg Gravites Ou 


Hodson, asst. treas.; A. H. Greywacz, sales Woodward Ave., Detroit, Mich 
| 


a } 5 . : . . - . 
MOTOR IMPROVEMENTS, INC., 365 Freling- M I’m in town! I am at the Detroit Automobile Show to 
huysen Ave., Newark, N. J.—729 Fisher Bldg. | MacMANUS, JOHN & ADAMS, INC., 1200 ss i ‘ ‘ a dal * ie . 2 
--F. P. Herman, mar. of fety. sales; N. C.| Fisher Bldg., Detroit, Mich. , ee demonstrate the ne west automobile inve ntion and develop 
Toa Oe. SESE ND. MAXON, INC., 2761 E. Jefferson, Detroit. | eee * ment to all my friends, dealers, distributors, motorists and 


MULTIBESTOS COMPANY, 235 Harvey St., Mich. ss 2 ea : 5 7 : : 
an Se seb show visitors. Come and look over the AMERICAN TIRE 


Cambridge B, Mass.—Book-Cadillac Hotel— McCANN ERICKSON, INC., 2246 Penobscot 


M. T. Rogers, vice-pres.; J. A. Lunn, vice- ce 7 : ae iam - a ‘ n 
pres. 6-168 General Motors Bidg.—H. B.| Bide. Detroit, Mich. : GUARD, which protects motorists against tire hazards— 


Smith, mer. Detroit breh.; A. M. Yocom, 3 % i . : 

chief engr.; E. G. Blake, sales engr. R og the blow-out and the flat tire nuisance. Take my word, 
T ve ‘ P : . . . . . . 

i oo oe, Beg that this newest automotive invention is comparable in 


N Detroit, Mich 

NEW DEPARTURE MFG. CO., 3044 W. T importance with the self-starter, four-wheel brakes and 
Grand Bivd., Detroit, Mich.—Book-Cadillac : a : pt - ; 

Hote'—F. W. Marschner, western sales mer.;| J. WALTER THOMPSON CO., Chicago, Tll.— safety glass. Be sure and see me. 

Cc. N. House, sales engr.; C. D. McCall, Bork-Cadillac Hotel—D. B. Skinner, George 
sales engr.; L. F. Lavery, sales engr.; N. D. Corey 
Howell, sales engr.; C. H. Allen, sales engr. aaa 
NEW PROCESS GEAR CORP., Syracuse, N. U : 
Y.—Detroit-Leland Hotel—A. A. Henninger, | UNITED STATES ADVERTISING CO., 2226 
pres.; H. 8. Thurner, vice-pres Dime Bank Bldg., Detroit, Mich 


" = Ralph 
PERFECTION GEAR COMPANY, 152nd St. | P. P. WILLIS CORPORATION, 105 W. Adams > 
and Vincennes Ave., Harvey, Ill. — Statler St.. Chicago, Il.--Book-Cadiliac Hotel—C. J De Palma 


). H. Daskal, pres.; 8S. R. Wolff, deGoveia * 
a i oo -_ America’s 


Ss 
SOCIETY OF AUTOMOTIVE ENGINEERS, 











ee rr a 
mo Teel nnn wn, = 


Y Famous 


R YOUNG & RUBICAM, INC., 428 New Center| Racing Ace 
RAYBESTOS-MANHATTAN, INC., Bridge- Blde., Detroit, Mich 
port, Conn. —Bovk-Cadiilac Hotel—John H. 
Merrell, vice-pres.; E. A. Wales, equipmt. 


sales mer.; H. C. Dishman, Detroit. mar.; C. Publishers 


Bockius, develpmt, ener. 
B 


s | BALTIMORE SUN, Baltimore, Md.—Scolaro & 

STANT MANUFACTURING COMPANY, 1620 | Meeker, Inc.—Guy S. Oshorn 

Columbia, Connersville, Ind.—Hotel Detroiter | RopNEY £. BOONE ORGANIZATION, 12-226 | 
—J. 1. Schatzmann, mgr. jobbing div.; W. General Motors Bldg., Detroit, Mich.—F. W. 
E, Brennan, Detroit rep. Richardson, mer. Detroit office; Murray 

STOVER MFG. & ENGINE CO., Freeport, Il. Saunders, rep.; James H. Ward, rep.; David 

—Book-Cadillac Hotel—Carl H. Swartz, vice- H. Preston, rep.; A. R. Bartlett, rep.; M. B. 
pres. and mer. auto. div Tunnicliffe, rep. 

BOSTON GLOBE, RBoston. Mass.—Scolaro & 

T Meeker, Inc.—Guy S. Osborn. 

* THOMPSON PRODUCTS, INC., 2196 Clark- | BOSTON HERALD-TRAVELER, 80 Mason 8&t., 
wood Rd., Cleveland, O.—Thompson Products, | Boston, Mass.—New Center Bldg.—Jesse F. 
Inc., 7881 Conant Ave.—F. C. Crawford,| Srencer and Clark H. Stevens, George A 
pres.; L. M. Clegg, vice-pres. and gen. sales | McDwvitt Co 
mgr.; W. M. Albaugh, secy. and treas.; M. | BUSINESS PUBLISHERS INTERNATIONAL 
P. Graham, gen. mgr. Detroit plant; f. J. CORPORATION, 330 W. 42nd St., New| 
Scott, sales mer. Detroit plant; A. T. Col- York, N. Y¥.—MecGraw-Hill Publishing Co., | 
well, dir. of eng. Inc., General Motors Bidg.--J. A. Cassell, 


rep 
U | 
‘ 

UNITED STATES AIR COMPRESSOR CO., | Cc 
5300 Harvard Ave., Cleveland, O.—5432| CAPPER PUBLICATIONS, Topeka, Kan.— | : Bee 3 
Grand River Ave.— Hayden Williams, dist. General Motors Bidg.—John B. Gaughen, 5 ‘ i 9 ; ¥ om , _— 
ingr mer. Detroit office; Ned H. McCormack, adv. ie : ae VERYONE can now have 

| mer. Capper’s Farmer. ee % : i : 3 o> d dabi ti 

w | CHICAGO HERALD AND EXAMINER, Chi- g He ‘ "3 ependable protection 

WARNER GEAR CO., 1106 E. Seymour, Mun-| #89. Ill.—eare Paul Block, General Motors 3 OR against tire failure accidents 
cle, Ind.—4-146 General Motors Bidg.—J. M. Bidg.—W. J. Schmitt, mgr. Detroit office, ips 
Simpson, vice-pres. and gen. megr.; J. G. | CHICAGO JOURNAL OF COMMERCE, 12 E. ; 
Monjar, sales engr.; E. 8. Russey, sales engr. Grand Ave., Chicago, Ill. — Detroit- Leland | og ’ ; ; isis. 

WILKENING MANUFACTURING CO., 2000 Hotel—Robert F. Potter, natl, adv. mer. and x ’ ee 5 , The illustration No. 1 (left) 
S. 7st St., Philadelphia, Pa.—Book-Cadiliac |  *¥'0. mar. ; : : 3 ; makina 4 ; 
Hotel—George L. Briggs, vice-pres.; D. D.| CHICAGO TRIBUNE, Chicago, Il. —Book- 2 : shows the AMERICAN TIRE 
Robertson, chief engr.; W. K. Lee, sales Cadilac Hotel—G. O. Strecker, mer. auto. Be: ; eae ; HT ) 7 - 

adv.; W. E. Bates, mgr. Detroit office, GUARD on the wheel with the 


oo - — - CINCINNATI! ENQUIRER, Cincinnati, O.—care , 3 tire inflated. When the tire is 
Paul ates, t 
aul Bieck & Associates, General Motors : : deflated by a puncture or slow 


DEA L E He oe Bidg.—R. C. Beiser, auto, ed. renner : 
CORN BELT FARM DAILIES, 836 Exchange | Ff: 3 leak, the AMERICAN TIRE 


Ave., Chicago, Ill.— Detroit-Leland Hotel — : “WT 
‘ GUARD contacts the road, as 


W b L Cc oO M t D J James J, McMahon, mer. auto. adv. 3 . 
. D The AMERICAN TIRE GUARD is a hubless, coma neat inner a 80 shown by illustration No. 2. 


attached to all wheel rims that it becomes an integral part of the wheel itself 


A startling array of dealer 7 oo ee + or pe and functions as an emergency wheel. When tire trouble happens, 


we oe out-| 8. Oshorn. AMERICAN TIRE GUARDS 
. ’, | 
fits, mn a S, or M take up the drop created by 
rospec system modern . 
Pp P y s, : MILWAUKEE JOURNAL, Milwaukee, Wis.— ; tire deflation and enable the 
furniture, etc. Everything aj| General Motors Bidg.—Preston Roberts, rep : 
- O’Mara & Ormsby. oe = u driver to control the car with- 

dealer needs to help him in . 

2 F : MINNEAPOLIS TRIBUNE, Minneapolis, Minn , ‘ out shock or swerve in case of 
7 business. No obligation— | --Scolaro & Meeker, Inc.—Guy S. Osborn INFLATED A DEFLATED ' ‘ D> 


see Ss s : 
sure to it. N 2 beens a § y y <2 Show Exhibit 
ote eadquarters A ; BOOTH 31 


AeA a 
~~. 


bcc 35553 
x 





and the flat tire nuisance. 


ener. 








blow-outs, or drive on the flat 


tire without damage to rim, 


FREE EXHIBIT NEW yous Sea eee New York monk famine At J won ta ' 

| A, N. Y.—Scolaro eeker, Inc.—Guy 8 .-C/ ULAC =) ~— f CONVENTION HALL tube, or tire. 

ot LELAND HOTEL| rcs ee ome EE THEM N 

- P ~HHEN TIRE TROUB\E WBS SEE THE! Ow! 

a COLONADE ROOM— Downstairs | PHILADELPHIA INQUIRER, Philadelphia, | 
Cass Avenue Entrance fac, See Guy 8. Osborn, Scolaro & Meeker | AMERICAN TIRE GUARD COMPANY General Offices: 1717 Dime Bank Building Plant: 5919 Commonwealth Avenpe 


Inc. 
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Sow They | Line Up on the 1935 Car Price Ladder 


. Under der $500 
AUSTIN PRaeto ccc cccccccccccccccccces 485 
CED: scvescvrcrctveens 295 Sport Roadster ...........sse00. 465 
Stamdard Coupe .....ccscccccces 345 
SN 6.5 65 ce cess veetes 365 ee * ind Pn 495 
CHEVROLET—Standard -window 2Ov pe eesceses 
-Ciekeaeeds6es sée beds ees 475 | WILLYS 
Saba 4 ¥-0d 540 '55-0:6 SHC veh e 485 Models list up from. 395 
$501 to $700 
AUBURN—Standard HUDSON—Six 
Brougham ..... 695 BNNs GODS oc vccsseccsceses 695 
CHEVROLET—Standard LAFAYETTE 
Sedan ..... see ceeeeeecee cence 550 ME Ses aii ds suse saccvecs 585 
Sedan Delivery ..............++. 515 BE MED secenractenrceseces 620 
CHEVROLET—Master De Luxe 2-door Sedan (with trumk)........ 650 
ry Te 560 Sisee TOG cc cccccsesvcovvcses 67 
CE AES 66 e654 060 0.04 pabhaes-4ed 580 4-door Sedan (with trunk)........ 700 
a o BEORG 00 SS0 se r2seeseseses 640 Coupe (rumble seat)..........+++ 700 
port MIPS ce cceccccvceeseccces 600 OLDSMOBILE—Six 
Spore Sedan 2.2.2 20.LILL 3 | Businens Coupe oe eceeceeceeees - 
DE SOTO—Airstream Model ee “ 
Ee cecosenetecw sauce se 695 Se ny eee, SSeS Sk RN EROS AS 615 
DE SOTO—Airfow De Luxe 4-door Sedan............ 660 
De Luxe Rumble Seat Coupe...... 630 De Luxe 4-door Touring Sedan.... 685 
ans De Luxe 2-door Touring Sedan.... 650 
PT, BRBBS5C6ecdcenenecencesee 645 PONTIAC—Standard Six 
SOOT SOM «00.1 cece sereeseens ei Ge SO ene epee 615 
FORD Pee 665 
aan BOM oc ccccvcccccccesecs fo 2-door Touring Sedan............ 695 
CE Cre ctubednhacbeeeee ‘ 
De Luxe 3-window Coupe......... ao. ee Soe ons 
De Luxe 5-window Coupe oes 560 UPS cnc cr erereenreerereneneee 
De Luxe Tudor Sedan............ 573 | STUDEBAKER—Dictator 
De Luxe Fordor Sedan............ 635 Comes Fok Be ccc cccvccsscvsccses 695 








$701 to $1000 , 
aie cae yean cass scasusees 895 
DC athbetarreassdeeseeeees . 945 
OLDSMOBILE—Six “ 
Geaet Came ce sccsccccccccccccce 
Se SEE ec iccaKeccctcoveess 725 
Convertible Coupe ..........++85 800 
5 Touring (built-in trunk)........ 735 
5 oo — Loskens ‘sei sesens 790 
Business Coupe ................. 793 5 4-door Tour. Sedan aioe 
ee 865 GED ccecccscrcrecessevesecs 820 
EL, cic ia bebechavcyedee 895 . 
ace cw keea kieeen 855 ane ae 860 
ci se ads oe ca awd 925 pomaany, Senge opie als papal ahd mp: 895 
CHRYSLER—Aicstream 8 SPase. Coupes... 0s ces ssess, 870 
4-Goor Sodan ..... 0.000. cccceees 975 5-Pass. Tour. Sed. (built-in trunk) 900 
4-door Touring Sedan............ 995 5-Pass. 4-door Sedan..........+++: 
Touring Brougham .............. 960 Convertible Coupe .........++++: 950 
Rumble Seat Coupe.............. 935 5 4-door Tour. Sed. (built-in trunk) 970 
CHRYSLER—Airstream 6 
ME scan cece sees cccee 830 | PACKARD—*‘120” 
4-door Touring Sedan............ 860 
2-door Touring Brougham......... 820 
Rumble Seat Coupe.............. 810 
TE otc ccsvaecocees 743 
DE SOTO—Airstream 
Rumble Seat Coupe.............. 
2-door Sedan ....... 
4-door Sedan ......... 


2-door Touring Sedan 





4-door Touring Sedan 
DODGE 
Coupe (rumble seat)...... 710 
EN oc ncn ccc censcaed 735 
4-door Touring Sedan............ 760 
2-door Touring Sedan....... 715 
GRAHAM-—Special Six 
NOD MMOD occ cc csecceccces 795 
Rumble Seat Coupe.............. 845 
Convertible Coupe .............. 915 
EE. oc anccceeddeseces 845 
GRAHAM—Bight 
BNE SURO onc cccccccccccccs 925 
Rumble Seat ae each aehnnaee 975 
a a 975 
HUDSON—Six 
MITER co dktcdabedceehaadseea 710 
ae voc cscacesneasaewn 770 
ES re 740 
Convertible Coupe .............. 790 


SPOR Special Bight 





ead wea gates chkwnnadea 875 

ou < Mpbseentnnetsoccieedes 935 

Be GMD ccccccccccccccccce 895 

RI se ne oc aa aa a a's hie 845 

A 955 
HUPMOBILE—Series 517-W 

Standard Tour. (with trunk)...... 745 


De Luxe Tour. Sedan (with trunk) 795 
LAFAYETTE—De Laxe Model 
4-door Sedan 


NASH—Advanced Six 


Prices range from $980 to $1,095 
PONTIAC—Standard Six 












$1001 to $1200 


AUBURN—Six 
ns crcedesnkesdae ans $1,037.50 
EER errr ee Per 1175 
re 1045 
DT cu béaeaneésesseasineneee 1045 
BUICK—Series 50 
i ok aa 1,110 
EE ccc chececcdnssceke 1,145 
4-door Sedan IEEE IEEE OE 1,190 
NG ee 1,160 
DE SOTO—Airflow 
DD ciuinieeacsscesbacseness 1,195 
oc ane owas aale nae 1,195 
ION. con cnecedebesnens 1,195 
Basimess Coupe ..cccccccccccces 1195 
NR EER. concpccconccecces 1195 
GRAHAM—Supercharged Eight 
ONG CUNO cn cccccaasrccee 1,095 
Rumble Seat Coupe..........-- 1,145 
EN cana ks cin aneeee 1,145 


4-door Touring Sedan......... 715 
PONTIAC—De Luxe Six 
Rleas BE cccccecrsasccesces 715 
Gndnee GaGa 2 ccccccccssececeeee 765 
Spot Coupe .cccccscccccccccces 725 
2-door Touring Sedan............ 745 
4-door Touring Sedan..........+. 795 
EE. 2530 t2G bat eeeed bo.05ewe 775 
PONTIAC—Straight Eight 
COMME cc ccccccncenvscrerccveces 730 
i CN 6k. 66 cast nkebeeea 775 
4-door Sedan ........ . 830 
2-door Touring Sedan. . . 805 
4-door Touring Sedan. . ° - 
Sport Coupe ....ccccccccccvccees 
rs cabs sche beaeeran 840 
REO 
Bivins Clond 6....0ccccccccccces 795 
PROUD ic vcsececccecsccerdonseces 985 
STUDEBAKER —Dictator aeied 
Coupe for 2.....ccccccscccvccees 695 
Coupe for 2, Regal..........++++ 735 
Coupe for 4... .ccccccccccccscece 755 
Coupe for 4, Regal..........+-++ 785 
1c. tiny sdeekea anew ne 755 
Beene, TOE ccccoceciescosces 785 
St. Regis eae id wabeae a 725 
St. Regis Sedan, Custom......... 760 
St. Regis Sedan, Regal..........- 775 
CM abe tiee sense Shenennene 755 
See, GE no ccntasceekesan 790 
SOM, OEE ccnnecbacccrececeoes 805 
Perera Te 890 
Land Cruiser, Regal.............. 905 
STUDEBAKER—Commander 
Comme fom 2.0... cccccncccvccene 925 
Coupe for 2, Regal 960 
Coupe for 4........ . 980 
OE eee . 980 
St. Regis Sedan, Custom. apc 
St. Regis Sedan, Regal........... 1600 
TERRAPLANE—De Luxe Six 
Convertible Coupe ........ 725 
GRAHAM—Eight 
Convertible Coupe ......... 1,045 
HUDSON—Custom Bipet 
I co oda cenncneneane 1,125 
ONORER: scccenvacceccetesees 1,195 
HEUEMORELE—Sesies 521-J 
aebeesseaetscasenr see 1,095 
4-door "5. Pass. Victoria......... 1,115 
2-door 5-Pass. Coupe (rum. seat). 1,195 
NASH—Advanced Eight 
aaa cig ke ens ens ended 1,115 
OR Ne sn a 1,165 
STUDEBAKER—Commander 
Cane Gee 6, Bemis cic vciccnces 1010 


Roadster, Regal 
Sedan, Custom . 
Sedan, Regal .... 
Land Cruiser 
Land Cruiser, Regal............. 











$1201 to $1500 


AUBURN—Eight 








HUPMOBILE—Series 527-T 





Public Helped 
In Designing 
1935 _ Models 


Detroit, Jan. 11.—While giving 
full credit to automobile engineer- 
ing for the mechanical improve- 
ments and 
greater beauty 
evident in the 
new cars to be 
seen at Detroit’s 
Convention Hall, 
A. vanDerZee 
general sales 
manager 
of Dodge Broth- 
ers Corp., is of 
the opinion that 
a vital point, 
first observed at 
the automobile shows and then 
seen gaining in intensity as the 
season goes on, is the progressive 
change taking place in the alert- 
ness and intimate understanding 
with which the public appraises 
certain offerings of the automobile 
industry. 


“Few persons outside of the in- 
dustry may realize it,” said van- 
DerZee, “but it is a fact that im- 
portant changes in automobile 
construction, especially in body 
design, are in a rather definite 
way dictated by the public whose 
wishes and opinions are ascer- 
tained and recorded by far-seeing 
manufacturers. 


“For instance, some time ago 
we wanted to know what the 
preferences of the motoring pub- 
lic were for certain details of 
riding comfort, body features, au- 
tomatic operation, ventilation, in- 
terior equipment, and so on. 





A. vanDerZee 


“To find out, we mailed two sets 
of questionnaires, one to dealers, 
another to owners of five different 
makes of cars. In order to give 
the research a uniform basis the 
owners were asked to apply their 
selection to a four - door sedan 
within a certain price range. 
Preferences in body lines, radiator 
shapes and similar details were 
found with the aid of illustrations. 
We learned a lot from this in- 
vestigation, which was aimed at 
giving the public a voice in the 
councils of passenger car design. 





ee re Sedan, Victoria or Coupe....... 1,395 
Convertible Coupe NASH—Ambassador Eight 
Convertible Sedan WHER, Fc bees eeverieccerevees 1,240 
Business Coupe ........... ee rr LL 1,290 
suc an 9 STUDEBAKER—President 
~A— ries 
Re : Nn Coupe foe 2....csscccceseesees 1,245 
Convertints Gouge Coupe for 2, Regal....cssecseee 1,275 
BUICK—Series 60 Come. Be Be ckcicciscrccsccevs 1,295 
SE ME Sh 50856 cide veteseee 1,465 Coupe for 4, Regal............. 1,325 
Convertible Coupe ..........4++ 1,495 TOGGINEE cccbcccccseicerseesve 1,295 
Spett Compe cccsscccvccccccees 1,375 ON IE 646.0006004000000 1,325 
4-door Sedan .......-+.+...005 1,425 Td, GO 66060 ccccssvcvee 1,330 
Victoria Coupe ........+...++. 1,395 Sy ED. av acvcaserccesves 1,345 
CHRYSLER—Airflow 8 EA SAE is0b.ctctcctcvcees 1,430 
ME diese hesdbsccadedeeaes 1,395 Land Cruiser, Regal............ 1,445 
© GOS. cccrcvercvecscccsesese 1,395 BOTENNO, GUMBSTE cccsccccccecces 1,430 
Business Coupe .............++ 1,395 PS ED Cis ccicensesecées 1,445 
$1501 to $2000 
AUBURN—Supercharged BUICK—Series 60 
PN ME: od ekAve rd bevecenee 1545 Convertible Phaeton ........... 1,675 
— Phaeton Sedan..........+ a CHRYSLER—Airflow Imperial 
PO vesecese Raeseoseesescies SaeE MMM 1.675 
Convertible Cabriolet ........... 1675 $ 6 Sedan ...sssssevesseesereeee 1°675 
BUICK—Series 90 Coupe RasraEseexsrssenesnss 
nk nd 5560 b een de une $1,965 | LA SALLE—Series 50 
Convertible Coupe ...........+- 1945 Coupe ..scessscscsveecesevens 1,445 
SE ER Sc ivedccesseccee ss 1,875 CE, cn ccae sc ccdaconeeene 1,540 
Pe SE cascnzsceceteeses 1,945 SME, BOGOR cc cvccccecveccces 1,545 
WEE SE crvsevensercecs 1,895 5-Pass. Club Sedan............. 1,545 
Over $2000 
AUBURN—Supercharged PIERCE-ARROW—12-cyl., Model 1245 
rere ‘ 2245 139 in. W.B. 5-Pass. Sedam..... 3,295 
139 in. W.B. Club Sedan....... 3,395 
BUICK—Series 90 139 in. W.B. 5-Pass. Club 
RTT Teer rey ey $2,175 a 3,195 
Ps ME: oped ce ccccsces +» 2,055 139 in. W.B. Coupe (rum. seat). 3,295 
Convertible Phaeton ........... 2,145 139 in. ve cs. Coupe, Rds. 3,395 
144 in, . 7-Pass. Sedan..... ,600 
ew Yaa 144 in. W.B. Inclosed Drive Lim. 3,750 
2-Pass. Cou “eset eee eeeeeceeee 2345 144 in. W.B. Silver Arrow..... 3,895 
2-Pass. Cosvertible Coupe........ 2445 144 in. W.B. Town Brougham... 5,395 
5-Pass. Town Coupe..........++ 2495 
5-Pass. Town Sedan............. 2495 | PIERCE-ARROW—Big 12, Model 1255 
5-Pass. Sedan .......-..0 ++. 0005 2445 147 in. W.B. 7-Pass. Sedan..... 4,295 
CADILLAC V-8—Series 20 147 in. W.B. Inclosed Drive Lim. 4,495 
Ss GD bcs cccccccessccee 2545 - 
2-Pass. Convertible Coupe....... 2645 ; s 
SPass. Sedan Sons s..2...2, 3643 | Tenn. Dealers Fight 
PE DEL, dc Kbendeeceecena® 2795 
7-Pess. Imperial ..........20.0.. 2945 Proposed Sales Tax 
CADILLAC V-8—Series 30 Knoxville, Tenn. Jan. 11.— 
See ela MINIs asco venes 3345 | Automobile dealers’ of east Ten- 
3-Sess. Soden Fi peavsaresausures 3295 | nessee are preparing to fight 
7-Pase. Sedan ...++.+sseeeesers 3,645 | vigorously a retail sales tax that 
7-Pass. Sedan a peteanveecaeas 3445 would place 3 per cent on the 
CADILLAC V-12—Series 40 consumer’s cost for a car. A 
SEY MRE, see evenseccons committee, headed by Claude S. 
Seen Gidee .... . eee Reeder, will carry the fight to the 
7-Pass. Sedan ......... Legislature. 
7-Pass. Limousine eater seseaety The car dealers, Reeder said, 
CADILLAC V-16—Series 60 would not oppose a tax of 1 per 
5-Pass. Town Sedan..........-+> 6800 | cent on general sales but are 
7-Pass. Limousine ..........000+ 7100 ; 
definitely opposed to any higher 
caeeaeae Sedan _. 6,950 | levy on the ground it would seri- 
7-Pass. Touring ............... 4,200| 0usly hurt the automobile busi- 
5-Pass. Coupe ......seseeeeees 4,200| ness. “People would start buying 
— sepentes aetna erereee = their cars in neighboring states 
5-Pass. 2-window Sedan......... 4,300} Where there is no such tax,” he 
5-Pass. 3-window Sedan......... 4,300 | said. 
LeBaron 2-Pass. Coupe ......... 4,600 
LeBaron Convertible Roadster 
(with rumble seat)........... 
LeBaron Conv. Sedan, Phaeton. . 
LeBaron Conv. Sedan with par- 
SN (cn seh Audaeuieas canta 
Brunn Convertible Victoria eras 5,500 
Brunn Cabriolet, semi-collapsible. 
Brunn Cabriolet, collapsible... .. 
Brunn Brougham ........+++++: 
Willoughby Limousine ......... 


Willoughby Sport Sedan. 
udkins 2-windew Berline.. 
See. ° 








udkins 3-window 
Judkins Sedan Limousine. 
ME EE on b vcbeasea0%e82e 
CE Go eat ae ss ceenaeads 
PACKARD—8-cyl. 
5-Pass. Sedan 
Rn coetine c4buncacsanbaves 
Bae, SOURS sccicecetecssees 
ee Pre 
LTT Gale Neabacaahaeedeons 
Sere 
CE cnc seep sasendeseae 
NE ER nda bs cine adeasee 3,285 
Re eae 3,100 
PACKARD—8-cyl., 139 W.B. 
NE oven kdunaadsawas 2,755 
oe ee re 2,890 
Convertible Sedan ............. 3,200 
PACKARD—8-cyl. Super 
Bees GS occ ccccccceses 2,880 
EEE oc snehcneeshese® ,080 
ee EO os cca seeeee 3,070 
DN GEE cd nncocceneccese ,800 
ee ce ea ecaeks 3,190 
eee RMON secceictccccsces 3,450 
Cle Bede cccccccccccccccccs . 3,170 
Ts ic ox6y0040000bsc0e8 3,760 
PACKARD—12-cyl. 
es, GND hin 6s cacecacece 3,820 
I IN a'n5.0.0 60 5000060608 3,990 
Coupe R ae ccs peehenaa nae 3,850 
ES EE eee 3,990 
NO nc capeonanees 4,290 
St i. + cntincn ceases ne 3,960 
EN c.g cc acnasweneskens 4,060 
GRO . cc ccccnceseeseae 4,660 
WED auecccecnassasweeneas 4,790 
PIERCE.-ARROW—8-cyl., Model 845 
139 in. W.B. 5-Pass. Sedan..... $2,895 
139 in. W.B. Club Sedan....... 2,995 
139 in. W.B. 5-Pass. Club 
PCE ?. -. geese gkahssbee 2,795 
139 in. W.B. Coupe (rum. seat). 2,895 


139 in. W.B. Convertible Coupe 


PD. |. cnenadnndoneneaaes 2,995 

144 in. W.B. 7-Pass. Sedan......... 3,200 
144 in. W.B. Inclosed Drive Lim. 3,550 

144 in. W.B. Silver Arrow..... 3,495 
144 in. W.B. Town Brougham.. 4,995 





who prepare the delectable dishes found 
in the six dining rooms and Coffee Shop at 
The Stevens are an important part of the hotel’s 
well-balanced service organization—a real factor 
in making your visit at The Stevens thoroughly 
enjoyable. In a choice location on Chicago's lake 
front—away from confusion and congestion—in 
the center of social and business activity. The 


_ Stevens solves the problem of where to stay in 
Chicago. Its rates, happily, are within reach of all. 


THE STEVENS 
CHICAGO 


WORLD'S LARGEST HOTEL 
MICHIGAN BLVD. AT 7th STREET 


3000 OUTSIDE ROOMS—3000 BATHS— $3.00 UP 
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Ford Sedan Delivery 


Style features of the passenger models have been incorporated in this Ford sedan delivery. It is 
especially popular with specialty and quality shops which feature smartness. 


More Than 2,000 Dealers 
Take Truck Franchises 


| 


: 


| 


| 


| 


Detroit, Jan. 11.-—It has been 
estimated that during the past 
vear more than 2,000 passenger 


car dealers have | 


taken on a 
truck franchise, 
according to J. 
F. Bowman, 
vice-president in 


charge of sales | 


of Federal Mo- 
tor Truck Co. 


‘‘We know,’’| 


Bowman said, 
“despite the fact 
that many of 
these dealers 
have never han- 
iled trucks before, they were abie 
to make money in 1934. 

“During 1934 new truck sales 
increased approximately 65 per 
cent over the previous year. The 
increase in passenger car sales 
was substantial but somewhat less 
than this. Meanwhile, although 
several other trade indices showed 
generous increases during 1934 
ndices such as steel production, 
freight car loadings, electric 
ower production, new building 
zonstruction, etc.—none of these 
ndustries showed gains compara- 
ble with the increases in the truck 
industry. It is no idle boast when 
we say that recovery is riding in 
on rubber-tired vehicles, and a 
very substantial number of these 
vehicles are trucks. 

“But we are even more opti- 
mistic about 1935,” Bowman 
added. “We know it to be a fact 
that our highways are filled with 
‘crippled’ trucks. More than 700,- 
000 of them are over seven years 
old. About every third truck on 
the road today ought to be re- 
placed right now. That’s why we 
are making plans here at Federal 
to take care of a substantial in- 
crease in business in 1935. With 
improved purchasing power to 
back it up, a good share of this 
potential demand for trucks must 
be realized during the coming 
year. 

“However, the improvement in 
the truck market is not the only 
reason why so many passenger 
car dealers are adding trucks to 
their lines,” he continued. “Com- 
pare, for example, the truck busi- 


BE ONE OF THE 
LUCKY ONES! 


Dozens of valuable awards 
given to 


4J.F. Bowman 





exhibits of Dealer Sales 
Helps. It will be well worth 
your time. Open from 9 to 9. 
No obligation. Make up a 
party and come over today. 


-@ FREE EXHIBIT 


DETROIT-LELAND HOTEL| 


COLONADE ROOM— Downstairs 
Cass Avenue Entrance 


dealers absolutely | 
free. See this greatest of all | 


| ness as it exists today with a few 
years ago. It was not so long ago 
that many passenger car dealers 
sold trucks more by force of cir- 
|; cumstances than by choice. The 
|truck demonstrator was usually 
| Shunted off to some dark corner 
of the display room to gather dust 
or even hidden away in the back 
room where its chances of being 
seen were remote to say the least. 
Many dealers apparently regarded 
trucks as questionable company 
for their snappy new passenger 
cars. But nowadays all that is 
changed, and dealers are talking 
almost as vigorously about truck 
lines and truck beauty as they are 
about passenger cars. A _ shiny 
| new truck that is clean, quiet, and 
has pneumatic tires, is just as 
desirable today from a_ service 
angle as a passenger car. And 
passenger car dealers are de- 
lighted to have them come into 
the shop. 

“But there is another reason 
for the growing popularity of 
truck service. There was a time 
and not so many years ago, when 
dealers looked upon service to 
keep them going when new car 
sales lost momentum. 





tential source of income failed to 
develop as it had in the past. 
Drivers had learned to maintain 
their cars better and as a result 
these cars required less 
Truck service has helped to keep 


many a dealer’s ‘backroom’ busy | 


during the past year. 


“Another reason why more and | 


more passenger car dealers are 
adding a truck franchise is the 
fact that the addition of a truck 
line helps to level out the dealer’s 
seasonal sales curve. Truck sales 
by months do not follow passen- 
ger car sales exactly. Again, 
many dealers who do not handle 
trucks see their customers buying 
trucks from their competitors and 
can see no reason why their cus- 
tomers shouldn’t buy trucks from 
them. Moreover, the addition of 
a truck line does not increase the 
dealer’s overhead proportionately; 
hence he finds a successful truck 
line very profitable. 


“There are no secrets in truck 
selling. The dealer who is a good 
merchandiser of passenger cars 
will be just as successful in sell- 
ing trucks if he puts a propor- 
tionate amount of effort behind 
them. If the dealer will do this 
I can see no reason why his truck 
business should not show a nice 
proftt for 1935.” 


Against Inflation 


Washington, D. C., Jan. 11.—Pre- 
dicting a gradual and permanent 
upturn in business in the coming 
months, Secretary of Commerce 
Roper assured the country that the 
| Administration is not for inflation. 
| The capitalistic, or property system 
is in no danger as far as its fun- 
damentals are concerned, he con- 
tinued, adding that the leadership 
of the country is not socialistic but 





rather is trying to save the country 
| erat 
' from Socialism. 


During the | 


late depression, however, this po- | 
| nary 





AAA Sanctions 
Dirt Track Race 


For Midget Cars’ 


New York, Jan. 11.—Midget 
automobile racing was inaugur- 
ated here last Sunday for the 
first time under the sanction of 
the A. A. A. The races were held 


in the Bronx Coliseum on a spe- | 


cially constructed dirt track of 
one-fifth of a mile. 

It was the beginning of a 
twenty-week exhibition with cars 


entered corresponding to those | 


used in the A. A. A. major circuit 
during the past year at Los 
Angeles, Milwaukee, Chicago and 
Miami. 

The races have been well re- 
ceived by the public and will be 
held on each Wednesday and Sun- 
day. 

Sig Haughdahl, the Florida star, 
a veteran of 44 years racing on 


dirt tracks, is competing in the} 


races along with Wild Bill 


| Holmes, of Brewster, New York.| cluded in the program. 


‘Pontiac to Hold 
First 35 Meeting 
Regional Heads 


Pontiac, Mich. Jan. 11. The 
first 1935 meeting of Pontiac Mo- 
tor Co. regional managers will be 
| held Tuesday at the company’s ex- 
ecutive offices, according to A. W. 
L. Gilpin, vice president and gen- 
eral sales manager. 

With the announcement of the 
new line of sixes and eights out 
of the way and with an accurate 
appraisal of the public reaction 
fresh in their minds they will be 
prepared to join with the factory 
| officials in setting up an accurate 
projection to cover production 
and sales for the next three 
months. 

It is Gilpin’s belief that a pro- 
jection for the first four months 
|of this year will come out of the 
| regional manager’s meeting, fore- 

casting a volume of sales for that 
| period which will exceed all of 
| last year. 


Regional managers in atten- 
| dance will be F. C. Sibley, New 
York, covering the Atlantic re- 
gion; V. L. Murray, Detroit, of 
|the central region; Allen Wright, 
Chicago, of the midwest region 
and T. M. Ray, Oakland, Cal., the 
| Pacific region. 


| 





Plan $30,000 Project 
To Make Diesel Engines 
Beloit, Wis., Jan. 11.—Comple- 
|tion of a $30,000 
| project to aid in the manufac- 
| ture of Diesel engines at the Fair- 
peeve Morse & Co., here is ex- 





pected this spring, according to| 
A. E. Ashcraft, vice-president and | 


general manager. 

The roof of the 
| will be raised to provide 
| space for machinery, and new 


| minor building projects are 


Plymouth Show Survey 


Reveals Untapped Market 


New York, Jan. 11. 
report from an 
Automobile Show survey 


A prelimi- 


being 


conducted by the Plymouth Motor | 
| Corp. 
| substantial increase in visitors at 
service. | 
| the market for a new car for the | 


indicates that there was 


the show who have not been in 
past four or five years or more, 
states J. B. Wagstaff, director of 
advertising and sales promotion. 

Since the first hour that the 
show opened, the Plymouth Motor 
Corp. had interviewers outside 
Grand Central Palace, asking peo- 
ple their car preferences, what 
features of the new cars particu- 
larly impressed them, the name 
and year model of the automobile 
they are now driving, and if they 
now own a car. 

In addition, other “scouts” have 
been circulating through the vari- 
ous exhibits, listening to com- 
ments on the new cars and their 
new features. 

“The survey indicates that 


there are hundreds more people | 


in the market for new cars today 
than at any time during the past 
three years,” Wagstaff said. “It 
seems that a great majority of 
the people questioned are driving 
1929 automobiles and many of 
them 1928 and older. 

“Many of these people did not 
even attend last year’s motor 
show, or the show of the year 
before. This year they came to 
Grand Central Palace because 
they are interested in looking at 
the new cars with a view to 
buying. 

The survey also reveals that 
people are interested in the safety 
features of the new models, par- 
ticularly brakes and bodies. 

“Steel bodies are attracting a 
lot of attention—and motorists 
and prospective motorists are in- 
terested in brakes, how they work 
—the advantages of the hydraulic 
type.” 


extensive | 


Wagstaff said that thus far the 
survey indicated that only from 
15 to 8 per cent of the Auto Show 
visitors did not own motor cars. 

The facts which Wagstaff 
vealed are significant, it 
nointed out, because 
show that there is a vast 
tapped market in America among 
people who have cars four years 
old or older. Motorists who could 
|not afford to buy last year, or 
|who would not buy for some 
other reason, are coming back 
into the market today. 

“They are going to buy,” Wag- 
staff said, “because their old cars 
may be no longer safe to drive. 
In many instances, the motorist’s 
buying power has increased and 
he can now afford a new automo- 
bile. Many others are finding it 
cheaper to buy a new car than 
run an old one any longer, and 
others are buying for what might 
be termed the pleasure of it.” 


re- 
was 


Los Angeles Reports 
Heavy Show Attendance 


Los Angeles, Jan. 11.—Despite 
three days of rain from Monday 
to Wednesday, aggregate attend- 
ance at the Los Angeles Show up 
year’s total. Saturday and Sun- 
day crowds, 
and 28,000 respectively, were 
greater than all previous records. 


show. 





Meriden Plans Show 


Meriden, Conn., Jan. 11. — 
cars, accessories and parts, will be 
part of the Meriden Progress Ex- 
position planned for the State Arm- 
ory, here Mar. 4 to 9. 
Dubinsky, of Hartford, has 
named managing director of 
show. 





rejuvenation | 


old foundry | 
more | 


equipment will be installed. Other | 
in- | 
| 


statistics | 
un- 





to Thursday was ahead of last | 


which were 26,000 | 





So far it has been a big buying | 


An 
Automobile Show section, exhibiting | 


Frank | 
been | 


the | 
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BUNDYWELD 


Manufactured by BUNDY TUBING COMPANY 


’ Dirt, Michigan 


- « 1095) Hur Avenue 
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Detroit Offers Many Night Spots 


For After Dark Entertainment 


Detroit, Jan. 12. — In the past 
few years Detroit has become one 
of the most popular cities in the 
country in which to hold a con- 
vention. Besides the many na-| 
tural inducements the city ex-| 
tends to its visitors, there are any | 
number of night clubs and caba-| 
rets where one can while away a 
pleasant evening. 

A partial list of these clubs in- 
cludes Oriole Terrace, on E. Grand 
blvd., a few doors east of Wood- 
ward avenue, in what is termed 
“Uptown Detroit.” The Society 
of Automotive Engineers will hold | 
its show dinner here next week, 
during the SAE convention; the | 
Commodore Club, 72 Peterboro, 
just off Woodward avenue, less 
than a mile from the hotel dis- 
trict; La Parisienne, 48 Lothrop, 
one block north of Grand blvd., in | 
the General Motors Building 
neighborhood; in the same neigh- 
borhood, Charlie Fisher’s, at 666 
Lothrop, across from the Fisher 
Building. 

Near Convention Hall, where 
the automobile show is being held, 
is Forest Gardens, just around the 
corner from the Hall. Down- 
town, across from the City Hall, 
is the English Tavern, under man- 
agement of John Duval Dodge. 

Other places to go for those who 
like fast music with their soup 
are the Cocktail Grill of Webster 
Hall, corner of Cass and Putnam; 
Club Powatan, 124 Davenport, just 
north of the downtown district; 
The Cocktail Bar of the Seward 





on Seward ave., near the 
Boulevard; Pioneer Club, 8777 E. 
Jefferson ave.; Marine Room of 
the Whittier Hotel, on E. Jeffer- 
featuring 


past | Hotel, 


son; Northwood Inn, 
roadhouse dinners, 12% miles out 
Woodward ave., Club Oasis, with 


a merry-go-round bar, at Green- 
field and Plymouth rds.; the May- 
fair room of the Book- Cadillac 
Hotel; the Cocktail Lounge of the 
Fort Shelby Hotel, and the Cock- 


tail Grill of the Detroit-Leland 
Hotel. 

In the field of legitimate stage, 
Lenore Ulric in “Pagan Lady” 


can be seen at the Cass Theatre, 
around the corner from the Book- 
Cadillac Hotel. 

A complete list of motion pic- 
ture houses, and their current 


| attractions is published daily in 


each of the three Detroit papers. 


Herbrand Reorganizes 





Fremont, O., Jan. 11.—The Her- 
brand Co., manufacturers of drop 
forge products, in receivership for | 
several months, has been re-organ- 
ized as the He rbrand Corp., with a 
capital of $274,200. Principals of 
the new firm are Richard S. Cole, 


Thomas E. Butler and Milton Knight. 
The firm now has more than 300 
men on its payroll. 


Adds 200 Workers 
Muskegon, Mich., Jan, 12.— The 
Continental Motors Co. announced 
today that it will hire 200 more 


workers at once. 


MIX YOUR OWN! 


You Need This Handy Hospitality Bar 
Wherever You Are... At 
Hotel or Home. 


50 Different Cocktails can be made from the contents 


of this Asco Bar. 
on the back 


CONTENTS 
4-5 Qt. Straight Rye Whiskey 
4-5 Qt. Distilled Dry Gin 
4-5 Qt. Vermouth 
2 oz. Orange Bitters 
2 oz. Cocktail Bitters 


Recipes are printed right 


of the 


$ 


ar. 





90 


Complete 


AT ALL STATE LIQUOR STORES AND SPECIALLY DESIGNATED DEALERS 
UNION DISTILLERIES CO., DETROIT 


This advertisement does not offer this product for sale in dry states; 
offered for sale only in compliance with all State and Federal Statutes. 
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Ford Praamwats 
Fair Exhibits 


To Detroiters 


Detroit, Jan. 11—A complete 
display of all new Ford passenger, 
commercial cars and trucks, De- 
troit’s first showing of the new 
Lincoln for 1935, and a number 


of exhibits modeled after the 
Ford Exposition at Chicago’s 
World’s Fair, will feature the} 


Ford and Lincoln display at the 
Detroit auto show. The exhibit 
will be under the sponsorship of 
the Ford and Lincoln dealers of 
Michigan and Northern Ohio. 

Altogether, the display will oc- 
cupy 11,000 square feet of floor 
space, with displays on both the 
Cass and Woodward sides of the 
hall. The new Lincoln, repre- 
sented by six new body types, 
will be presented for the first time 
to the Detroit public, following 
its introduction this week at the 
New York auto show. 


Welcome! 
Out-of-Town Dealers 


THE 
COMMODORE 
CLUB 


Trinity 2-8900—72 Peterboro 
“Detroit’s Gayest Night S pot’’ 
Serving only the finest of food 
and drinks. Always a great 
floor show. Frank Gagen and 


his boys furnish the dance 
music . “nuf said.” 


Dinner, $1.50 


After-Theatre Supper, $1 
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lew York, and 
Boy! What a Show! 
Specially staged for 


| Wow! 
What a Show 


See for Yourself 
Geo. 
McClennon 


AUZIE DIAL 
Alice Harris 
M. Worthington 
“TED” LEWIS 


and that 
DARLING 
CHORUS 


The Creole Card 
Reader 


COCKTAIL HOUR 
7 till 9 
\ ALL DRINKS 25c¢ 
CN eee 
Never a Cover Charge 
IRE RRR Ee ARINC aE A 




















JOHN DUVAL DODGE 


INVITES 


meee f 4% 


Nation’s Automobile Men 


TO DINE AND TOAST THEIR 
FRIENDS AT 





Be ef ing th Faw VN 


‘‘DETROIT’S FINEST’”’ 
LIQUORS 


/ 
\ / 
‘ieee 


25 FORT STREET 
Opposite City Hall 


DETROIT 




















Courtesy Invitation 
extended to all 


NADA DELEGATES 


C. H. FISHER 
666 LOTHROP 
TRinity 28541 

— |Dinner - Dancing - Entertainment 


Cocktail Bar 


Floor Show with 30 gorgeous girls 
and galaxy of stars. 


Ans 


Moderate Cocktails ie 35c Finest of Foods 
Prices Dinner . . $1.25 
and Liquors 
DETROIT’S 
ORIOLE! out f 
THEATRE 
TERRACE RESTAURANT @ “~— 


East Grand Boulevard at Woodward 
Just East of General Motors Bidg. 


We Urge Your Making Private Dining Rooms 


EARLY RESERVATIONS 
Phone Trinity 2-0100 


Annual SAE Carnival Here Jan. 18th 


for Small Parties 

















The Meeting Place for . . 


AUTOMOBILE EXECUTIVES 
- MANUFACTURER’S AGENTS 
-- ADVERTISING MEN and 
. PUBLISHER’S REPRESENTATIVES 


The ideal rendezvous to entertain—to dine—to get together 


for those reminiscences with old friends in a_ secluded 
exclusive atmosphere 
Private Dining Rooms 
Finest Selection of Foods and Liquors 
BURWELL JONES’ 
(One block north of ist Motors Bldg.) 
48 LOTHROP - - - TRinity 2-9146 
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Packard Keeps 
Above 5 Level 
Of Last Week 


By C. J. ALEXANDER 

New York, Jan. 11. Motor 
Mares distinguished themselves 
tn point of activity during the 
New York show week but failed 
to extend their gains of the pre- 
fhow period. Packard, Chrysler, 
jtudebaker, General Motors, 
*ierce-Arrow, Hupp and Conti- 
fiental Motors were among the 
aost active shares on the Stock 
Ixchange this week but the net 
esult was undecisive. 


Packard was outstanding and 
cept above the five level which 
t crossed last week, but Chrys- 
ler and General Motors gave 
ground, 


With more than two-thirds of 
Studebaker’s creditors reported to 
be in accord with the recent plan 
of re-organization, the company’s 
shares have attracted no little 
attention. 


The activity among some of the 
ow-priced motor shares brought 
i revival of merger rumors but 

‘these stories again lacked con- 
‘irmation. 


Confident that the total volume 
of automobile business in 1935 
will exceed that of last year, 
investors are showing more in- 
terest at present in how this 
business will be divided among 
the individual manufacturers. 

The Automotive Daily News 
tock price averages showed the 
‘ollowing changes in the week 
ended Jan. 9: 

Last This 
Week Week 
23.88 23.57 0.351 
24.43 24.13 0.30 


59 23.06 O.5% 


Change 
i) one ai companies 
1) parts-accessory ee 23 2 
4 tire-rubber 17.92 -+- 0.16 
On improving news in the 
ubber industry, the tire company 
tocks extended their recovery of 
he preceding week while the 
ther groups were losing some 
‘round. Among the _ individual 
shares which finished the week at 
higher levels than in the preced- 
ng period were Auburn, Hupp, 
fack, Packard, Reo and Stude- 
maker. Losses by General Mo- 
ors, Chrysler, Hudson and Nash 
' nore than offset the gains in the 
vassenger car and truck group. 
Among the parts and accessory 
hares to gain ground during the 
veek were Briggs, which made a 
ew high for 1934-35, Motor 
Vheel and Trico Products. Bohn 
\luminum held its own. 
Firestone, Goodrich and Good- 
sar were higher in the tire clas- 
‘*tion, although the _ gains 
ve.e fractional in all cases. 
Shares of the Bower Roller 
3earing Co. have risen recently 
to a new 1934-35 high above 18 
‘rom a low of 8%. 
Timken-Detroit Axle Co. has 
retired all of its five per cent 
erial debentures, originally issued 
n the amount of $1,240,000 in 
932 in part payment for assets 
.cquired from the Silent Auto- 
natic Corp., according to an- 
10uncement this week. The com- 
any purchased $372,200 of the 
1otes in the first six months of 
1934, retiring $300,000 due Jan. 
21, 1935. This left $255,500 out- 
tanding, of which $215,000 was 
iue Jan. 2, 1936, and $40,000 a 
vear later. These have been 
retired. 
Briggs Mfg. Co. this week de- 
lared a dividend of 50 cents a 
share on its capital stock, payable 
fan. 29 to stockholders of record 
Jan. 17. This company paid 25 
ents quarterly and 25 cents ex- 
ra on Oct. 30, last, and made 
, 1. special distribution of 50 cents 
m Dec. 29. The stock made a 
ew high after the new dividend 
ction, it having been assumed 
hat the stock is on a quarterly 
joasis of 50 cents a share, or $2 
i year. 
Modine Mfg. Co. paid a dividend 
»f 25 cents on its capital stock, 
yayable Feb. 1. This represented 
n increase in the quarterly rate 
ar 15 cents, which had been 


7.76 
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‘Motor Shares Fail to Extend Pre-Show Gains 
| 


| 
| 
| 


paid in the four quarters immedi- | 


ately preceding. 


Wilcox-Rich declared the regu- | 


lar quarterly of 62% cents a share 
on the Class A _ stock, 
Mar. 31 to stock of record Mar. 
20, and a dividend of 20 cents on 
the Class B, payable Feb. 15 to 
stock of record Feb. 1. 


Standard Steel Spring Co. this 
week resumed dividends after a 
lapse of three years by the declar- 
ation of 25 cents on its capital 
stock, payable Jan. 16 to stock 
of record Jan. 14. The last pay- 
ment by this company was 25 
cents a share in December, 1931. 


Directors of Vauxhall Motors, 
Ltd., of England, controlled by 
General Motors, declared a di- 
vidend of 75 per cent on the 
ordinary shares of one pound par 
value, the first distribution on this 
issue since 1920. All the shares 
are owned by General Motors, 
which will receive $1,665,000 as a 
result of the declaration. 


1,698 Chryslers 
And Plymouths 
Sold in Week 


Detroit, Jan. 11.—Chrysler deal- 
ers delivered at retail a total of 
1,698 Chrysler and Plymouth cars 
in the week 
ending Jan. 5, 
according to 
figures made 
public by J. W. 
Frazer, vice- 
president of the 
Chrysler Sales 
Corp. 

This is an in- 
crease of 120 
per cent over 
the total for the 
corresponding 
week of 1934 
and of 81 per cent over the corre- 
sponding week of 1933. 


J. W. Frazer 


Truck Sales Seen 
As Barometer of 


Trade Prosperity 


By J. D. BURKE 
Director of Truck Sales. 
Dodge Bros. Corp. 

Detroit, Jan. 12.—There is no 
more reliable barometer to indi- 
cate the country’s prosperity than 
the rate at which business is in- 
vesting in new motor. truck 
transportation. “As truck sales 
go,” fashioning the simile from 
an old time political slogan, “so 
goes the country’s business.” 

There is neither industrial nook 
nor commercial cranny without 
need for up-to-date motorized 
haulage. The raw materials enter 
factories in trucks, the fabricated 
product is transported, in trucks, 
to railroad depots, warehouses, 
wholesalers, retailers and custom- 
ers. Coming or going, every man- 
ufactured commodity, the bulk of 
our farm products, and practically 
all building and construction ma- 
terial are moved from one place 
to another on trucks. 

It has taken some time for the 
truck to reach the stage where its 
use is sufficiently widespread to 
serve as a national prosperity 
yardstick. In 1910, the entire 
truck industry produced only 
6,000 units. In the first 11 menths 
of 1934, 379,816 units were pro- 
duced. 

The possibilities of truck use 
are only surface-scratched and 
one has only to look at the tre- 
mendous service rendered by the 
truck to gain an understanding 
of what the future holds in store. 


payable | 














Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


} news 

New York, Jan. 11, 3:25 P.M.—Shares encountered further 
and more active selling on the New York Stock Exchange 
today with motor issues again the cheap target. Fear that 
disturbances will spread is attributed as the reason for the 
latest recession. Some resistance was shown following the 
heaviest selling and stocks rallied at the close. 


Vesper Protests Reeves’ 
Price Fixing Assault 


(Continued from Page 1) 


Reeves, it was made known today 


Walter P. Chrysler, Roy D. Chapin 


at NADA convention headquart-| and Alfred P. Sloan, directors, in 


| ers, that “We did not intend that 

our statement had anything to do 
with the dealers’ code, nor was 
our statement in any way aimed 
at the dealers’ code.” 

The opinion of the manufac- 
turers’ group is given by Reeves 
in the following letter to S. C. 
Williams, chairman of the Na- 
tional Industrial Recovery Board: 

“By unanimous vote, members 
of the board of directors of the 
Automobile Manufacturers Assn., 
who constitute the administration 
agency for the automobile manu- 
facturing code, have asked me to 
record with you their opposition 
to the continuation of trade prac- 
tice provisions in any code affair 
competition where the direct or 
indirect objective is price fixing, 
price maintenance or production 
control. 


Employment 
“Lower costs and lower prices 
increase volume and hence 
ployment. Higher costs and 
higher prices mean decreased 
volume and less employment. 
“Trade practice 
signed to accomplish price fixing, 
price maintenance or production 
control must inevitably lead to the 
regimentation of business and to 
the sacrifice of efficiency at the 
cost of the consumer. 


“We favor free and open com- 
petition under regulation laid 
down by Congress to prevent anti- 
social practices.” 

Following the issuing of this 
statement, Vesper addressed a tel- 
egram to Alvan Macauley, presi- 
dent of the AMA; Reeves, and 


em- | 





which he states: 

“The statement filed with the 
National Industrial Recovery 
Board indicates that your board is 
either thinking in terms of auto- 
mobile manufacturing alone and 
this all-inclusive statement is an 
oversight which we expect you 
to correct, or it is a direct change 
in position regarding the dealers’ 
code and an attack on same. We 
request an immediate answer as 
to your position.” 

No Price Fixing 

In a further rejoinder, he de- 
clared: 

“Manufacturers have always 
exercised absolute control of the 
prices of finished automobiles to 
consumers and instances of con- 


| tract cancellation arising from go- 
|} ing overboard 


factory estab- 
been known. 


on 
lished prices have 

“Under our code, dealers do not 
fix prices, but are bound to main- 
tain prices established by manu- 
facturers. Furthermore, all other 


eae | charges, such as delivery, make- 
provisions de- | 


ready, accessory package and 
others, have been arbitrarily set 


| by manufacturers, and the deal- 


ers simply maintain prices so set. 
“Factories with few exceptions 
also acknowledge the soundness of 
proper used car valuation, and 
recognized this even before the 
code. The statement of the manu- 
facturers, therefore, is evidently 
aimed at sources of supply of raw 
materials over which they have 
no control and which may have 
been affected by codes in their 
purchase of such materials.” 


| with the 
| Savings 


i}| once. 
| employes’ 


35 


Workers’ Saving 
Funds Resumed 


By Canada GM 


Oshawa, Ont., Jan. 11.--Good 
for thousands of wage- 
in Canada came today 
announcement that the 
and Investment Fund 
plan of General Motors of Can- 
ada, Ltd. is being resumed at 
The revised plan sets up an 
savings fund and an 
employes’ investment fund both 
of which have attractive features 
for those who participate. All 
employes of the company are 
eligible except those receiving 
more than $4,500 a year, and those 
who have not been in the com- 
pany’s service for a period of 
three months. 

The fund will be operated very 
much as it was in the past. Each 
employe may deposit up to one- 
tenth of his remuneration each 
year, the allowed maximum be- 
ing $300. Payments are to be 
made in amounts of $2.50 or 
multiples thereof. Previously, 
payments were in units of $5. 
The company establishes an em- 
ployes’ investment fund, into 
which it pays an amount equal 
to 35 per cent of the net pay- 
ments of the employes into the 
savings fund. The money thus 
paid in by the company is to be 
invested, preferably in General 
Motors common stock. 

Employes participating will be 
divided into “classes” of five 
years’ duration and the stock 
purchased for them _ will be 
credited on the basis of one- 
sixtieth at the end of each cal- 
endar month after the end of the 
year in which the class is formed. 

In other words, if an employe 
pays $100 into the fund, the 
company pays $35 into the in- 
vestment fund, and at the end 
of a year, one-sixtieth of the stock 
purchased will be credited to the 
employe, and a like portion at 
the end of each succeeding month 
until the class matures five years 
later. 

Income from the stock is also 
credited to the employe and in- 
terest at the rate of five per cent 
is to be allowed on all payments 
standing to the credit of the em- 
ploye in the savings fund. 


Stevens Moves 

Buffalo, N. Y., Jan. 11.—Frederic 
B. Stevens, Inc., manufacturer of 
foundry facing and industrial sup- 
plies, Detroit, has acquired the 
plant of the Columbian Facing Mills 
Co. The Stevens firm will close its 
Erie, Pa., branch and transfer opera- 
tions to Buffalo. 


earners 


Pontiac at Los Angeles 


— ae 


Samael 
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This striking display of the Pontiac chasiss was taken at the Los Angeles Automobile Show. The In- 
dian motif, shown here in the rugs, was carried throughout the Pontiac exhibit. 

















More New Car Buyers 
at LESS COST- 


The New York Times circulation is 


concentrated among the most active buying 
families in the metropolitan market. 


THE soundest automotive merchan- 
dising maxim is: “The Best New-Car Prospect Is 
the Present Car Owner.” An equally obvious 
advertising adage is: “The More Prospects Reached 
the More Sales per Dollar S pent.” 

[t is significant, then, that in New York's 
most comprehensive Consumer Census — by 
R. L. Polk & Co.—two important points 
stand out: 

(A) For volume at lowest cost and greatest 

profit sell New York's best buying- 
power families. 


(B) The most economical way to reach New 
York's “best buying-power families” is 
through The New York Times. 

Three out of every four motor cars in New 
York are owned by the “best-buying families” 
... these families maintain 17 out of 20 checking 
accounts... they either own their homes or pay 
rent 82% above the New York average ... they 


carry 115% more insurance than the New York 
family average... they own 8 out of very 10 
mechanical refrigerators. 


It is right into this ready market for your 
automobile that The New York Times carries 
your advertising message. It is among these 
able-to-purchase, willing-to-buy prospects that 
The Times brings you the highest possible sell- 
ing power for your advertising dollar. Accord- 
ing to the Polk Consumer Census, The Times is 
the lowest-cost newspaper per car for reaching 
the homes of automobile owners in New York. 

Before you decide how to invest your adver- 
tising appropriation in New York get in touch 
with any advertising representative of The 
Times and find out about the R. L. Polk Con- 
sumer Census of New York City. Ic deals with 
facts, not fancies. It points out the direct route 
to more business and greater profit in the 
important New York market. 


The New York Gimes. 


ADVERTISING 
New Center Bldg., Detroit 


REPRESENTATIVES. 


WOOPRWARBRD, INC. 
100 N. Michigan, Chicago 


JOHN B. 


STUDIOS 





LEADER IN 
AUTOMOBILE 
ADVERTISEMENTS 











In 1934 The Times published 


635.084 lines of automotive adver- 





tising, a greater volume than any 





other Manhattan newspaper. In 






passenger car advertising The 


limes total volume of 393,501 






represented a gain of 22 per cent 





and an excess over any other Man- 






hattan newspaper. 







Net Paid Sale Averages 
170.000 WEEKDAYS 
FIO.000 SLENDAYS 
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